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MILES  LABORATORIES,  INC.,  BUYS  THIRD  5 -A -WEEK  STRIP 

ON  NBC  RADIO;  TIME  TO  BE  USED  FOR  DRAMATIC  SERIAL 

Miles  Laboratories,  Inc.,  has  purchased  its  third  five -a - 
week  strip  on  the  NBC  Radio  Network,  becoming  one  of  the  network's 
top  sponsors  it  was  announced  today  by  William  H.  Fineshriber  Jr., 

Vice  President  in  Charge  of  the  NBC  Radio  Network. 

"This  new  purchase  by  Miles  represents  another  vote  of 
confidence  in  the  continuing  strength  of  the  NBC  Radio  Network  day¬ 
time  schedule,"  Fineshriber  said.  "During  recent  weeks  and  months  our 
afternoon  serials  have  shown  increasing  powder,  ranking  three  in  the 
top  five  of  the  latest  Neilsen  daytime  ratings.  We  are  particularly 
happy  to  have  Miles  join  the  group  of  sponsors  enjoying  the  top-rated 

shows  in  this  daytime  serial  sequence." 

The  new  purchase  for  the  1954-55  season  is  effective 
Sept.  27,  and  is  for  the  5-5:15  p.m.,  EST  period.  The  program  will  be 
a  dramatic  serial,  title  of  which  will  be  announced  in  the  near 
future.  The  show  will  be  broadcast  in  the  interest  of  Alka -Seltzer 
and  other  Miles  products.  The  contract  was  signed  through  the 

Geoffrey  Wade  Advertising  Agency  of  Chicago. 

Miles  Laboratories,  Inc.,  currently  sponsors  two  other  five- 
a-week  strips  on  NBC  Radio .  They  are  NEWS  OF  THE  WORLD  (Monday  through 
Friday,  7:30-7:45  p.m.,  EDT)  and  BREAK  THE  BANK  (Monday  through  Friday, 
10:45-11  a.m.,  EDT). 

- o - 
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NBC  TRADE  NEWS 


AMERICAN  MOTORS  TO  SPONSOR  FOUR  SEGMENTS 
OF  ’SATURDAY  NIGHT  REVUE’ 

American  Motors  Corporation,  Nash  Motors  Division,  has 
ordered  four  10-minute  segments  of  NBC-TV’s  gay  Summertime  variety 
show,  SATURDAY  NIGHT  REVUE  (Saturdays,  9-10:30  p.m.,  EDT) , 

The  American  Motors  segments,  to  be  seen  between  10  and 
10:30  p.m.,  EST,  have  been  scheduled  for  Aug.  23  through  Sept.  18, 
Geyer  Advertising  Inc,,  is  the  agency  for  American  Motors  Corp.  Lynn 
Phillips  is  the  NBC  account  executive. 

"Saturday  Night  Revue"  features  Eddie  Albert  as  host,  and 
Alan  Young  and  Ben  Blue  as  comedians. 

- o - 

TWO  CLIENTS  ORDER  78  ’TODAY’  PARTICIPATIONS 

Orders  from  two  clients  totaling  j8  participations  are 
announced  today  for  NBC-TV’s  early  morning  news  and  special  events 
program,  TODAY.  The  new  clients  are: 

Pan-American  Coffee  Bureau  of  New  York,  which  ordered  52 
participations  for  26  weeks,  beginning  Oct.  5*  through  Cunningham  & 
Walsh,  Inc. 

Florida  Citrus  Commission  of  Lakeland,  Fla.,  which  is 
returning  to  the  "Today"  program  with  26  participations  in  a  13-week 
period  which  began  July  22,  through  J.  Walter  Thompson  Co. 

"Today"  Is  seen  Monday  through  Friday  from  7-9  a.m.,  EDT 

and  CDT  and  stars  Dave  Garroway. 

- o - 
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NBC -TV  NEWS 


DICK  SATTERFIELD,  BEAUTY  AUTHORITY,  AND  CHEF  PHILLIP 
SIGNED  FOR  'TWICE-A-WEEK '  SEGMENTS  ON  NBC -TV  'HOME' 

Beginning  Tuesday,  Aug.  3,  Dick  Satterfield,  noted  beauty 
authority,  will  appear  on  NBC -TV's  HOME  show  (Mondays  through  Fridays, 
11  a.m.-12  noon,  EDT)  twice  weekly  for  a  period  of  13  weeks. 

On  the  series  Satterfield  will  discuss  and  demonstrate  beauty 
and  good-grooming  tips  for  women.  Included  in  the  topics  he  will  cover 
will  be  exercise,  speech  and  voice,  dieting  to  gain  and  to  lose, 
posture  and  hair-styling.  Satterfield,  who  maintains  there  is  no  such 
thing  as  an  unattractive  female,  says  that  "the  popular,  attractive 
woman  is  the  one  who  is  assured  of  her  own  appearance  and  can  forget 
herself  and  pay  attention  to  others."  For  his  demonstrations  he  will 
utilize  realistic  models  of  all  ages,  shapes  and  sizes. 

Satterfield  was  formerly  associated  with  John  Robert  Powers 
as  a  director-instructor  of  the  Powers  Modeling  Schools  and  as 
promotion  manager  of  the  Powers  Cosmetic  Company . 

A  former  actor,  singer,  band  leader  and  model,  Satterfield 
toured  leading  department  stories  throughout  the  country  delivering 
lectures  to  consumers,  first  for  Powers  and  later  on  his  own.  He  is 
the  author  of  the  widely  circulated  "Educational  Beauty  Plan  for  Women 
In  Industry." 

Another  recent  addition  to  "Home's"  on-the-air  staff  is  Chef 
Phillip,  lecturer  and  cooking  instructor  who  is  seen  on  the  program 
twice  weekly.  Signed  for  a  period  of  13  week3  which  began  July  20, 
Phillip  presents  two  kinds  of  cooking  demonstrations  each  week.  One 
deals  with  exhibition  cooking  --  gourmet  di3hes  and  classical 
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1  Home ’ 


elegancies  such  as  those  prepared  in  the  finest  restaurants  and 
elegant  homes  throughout  the  world.  His  secondly  weekly  demonstration 
is  concerned  with  basic  fancy  dishes  that  can  be  prepared  by  the 
average  homemaker.  His  appearances  will  supplement  those  of  "Home's" 
cooking  editor.  Kit  Kinne,  in  the  area  of  fancy  cooking  and  in  bringing 
to  the  housewife  some  of  the  cooking  wizardry  of  a  professional  chef. 

Chef  Phillip,  whose  real  name  is  Hippolyte  Haultcoeur,  was 
born  in  England  of  French  parents.  His  father,  grandfather  and  uncle 
all  were  chefs  and  he  received  his  initial  training  in  the  finest 
kitchens  in  France,  Switzerland  and  England.  In  England,  besides 
cooking  in  some  of  the  most  distinguished  private  homes,  he  served  at 
the  Carlton  Hctel  in  London  under  the  great  Escoff ier,  who  taught  him 
many  of  the  secrets  he  is  passing  on  to  housewives  today . 

He  came  to  the  United  States  in  1929*  becoming  a  U.S.  citizen 
shortly  thereafter.  In  addition  to  his  many  lectures  and  TV 
appearances  on  "Home,"  Phillip  is  a  senior  chef  instructor  at  the 
State  University  of  New  York,  where  he  gives  college  courses  for  the 
future  housewives  and  chefs  of  America. 

- o - 
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August  3j  1954 

NBC  RELIGIOUS  SUPERVISOR  TELLS  MINISTERS T  RADIO-TV  CLINIC 
THAT  HIGH  PROGRAM  AIMS  MUST  BE  COUPLED  WITH  QUALITY  SHOWS 

The  best  intentions  of  religious  TV  and  radio  broadcasters 
are  "virtually  meaningless"  unless  they  are  coupled  with  quality 
productions,  Marilyn  Kaemmerle,  supervisor  of  religious  programs  for 
NBC  Radio,  told  an  audience  of  60  Protestant  ministers  from  the  U.S. 
and  abroad  at  an  all-day  clinic  in  religious  TV  and  radio  broadcasting 
held  by  NBC  in  New  York  yesterday  (Aug.  2). 

The  clinic  was  staged  by  the  network  as  part  of  a  two -week 
Religious  Radio  and  TV  Workshop  being  held  at  Union  Theological 
Seminary,  New  York,  from  July  26  to  Aug.  6. 

"Even  the  most  ephemeral  popular  song  is  presented  only 
after  long  hours  of  rehearsal  by  the  best  vocalist  in  that  category," 
Miss  Kaemmerle  said.  "Unfortunately,  however,  the  presentations  of 
our  greatest  Theme  have  too  often  suffered  from  amateurism." 

Calling  for  a  "fuller  exploration"  of  the  possibilities 
of  TV  and  radio  to  attract  "the  millions  who  remain  outside  the  life 
of  the  church, "  Miss  Kaemmerle  outlined  a  six-point  program. 

"Why  not  more  great,  new  drama  written  especially  for  the 
medium  by  the  most  gifted  writers?"  she  asked.  "Such  writing  need 

(more ) 
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2  -  Religious  TV  and  Radio  Clinic 


not  be  confined  to  religion  in  its  narrow  sense;  on  the  contrary,  the 

* 

chances  are  that  it  would  be  most  effective  for  the  unchurched  if  it 
were  not." 

Miss  Kaemmerle  pointed  to  the  "compelling  force  of  Shirley 
Jackson’s  "The  Lottery,"  which  first  appeared  as  fiction  in  The  New 
Yorker  Magazine,  then  as  a  secular  play  on  NBC  Radio  and  then  as  a 
television  presentation  on  NBC-TV.  "The  reader,  listener  or  viewer 

was  each  time  given  a  renewed  lesson,"  she  said. 

In  addition  to  such  parables  in  modern  dress.  Miss  Kaemmerl 

also  suggested  "more  dramas  which  show  by  example  the  values  of 
Christian  life."  "But  let  us  beware  not  to  paint  our  white  so  white 
and  our  black  so  black  that  we  lose  our  theatre  in  the  process,"  she 
said.  "We  might  have  a  good  deal  more  humor  in  our  situations,  too. 

We  tend  at  the  moment  toward  far  too  much  austerity." 

Miss  Kaemmerle  also  pointed  out  a  field  which  heretofore 
"has  been  neglected  almost  entirely."  "NBC’s  director  of  public 
service,  Davidson  Taylor,  was  mindful  of  the  appeal  of  the  late  Billy 
Sunday,  when  he  suggested  that  we  might  explore  the  possibilities  of 
religious  humorist,"  she  said.  "Surely,  among  the  Christian  church  i» 

this  country  there  must  be  many  who  might  qualify. 

Miss  Kaemmerle  turned  next  to  the  field  of  music*  How  man. 
of  the  great  composers  of  our  day  have  we  commissioned  to  write  new 
musical  works?"  she  asked.  "In  fact,  how  often  do  we  present  the 
great  music  of  the  church  from  the  past  with  truly  professional  treat¬ 
ment?  We  see  in  our  day  a  phenomenal  abundance  of  religious  themes 
in  popular  music,  not  all  of  which,  to  be  sure,  we  are  proud  of.  But 
are  we  taking  sufficient  advantage  of  this  trend?  And  if  we  are  not 

(more ) 
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universally  proud  of  this  music,  have  we  made  efforts  to  offer  some¬ 
thing  better?" 

Another  direction  that  might  be  taken.  Miss  Kaemmerle 
suggested,  is  the  field  of  ideas.  "Let  us  harvest  our  intellectual 
crop  by  bringing  our  best  theological  minds  to  radio,'  she  said.  In 
our  efforts  within  the  Protestant  and  Eastern  Orthodox  groups  toward 
ecumenicity,  we  sometimes  suffer  in  the  field  of  ideas  because  we  ter 
to  present  on  mass  media  only  that  which  is  universally  accepted  oy 
all  our  churches.  Need  this  be  so?  Could  we  not  have  a  series  in 
which  each  man  speaks  only  for  himself,  thus  illustrating  to  the 
uncommitted  person  the  variety  of  belief  from  which  he  may  choose. 

Integration  into  existing  secular  programs  offers  an 
"enormous  field"  Miss  Kaemmerle  said,  "Could  we  not  have  more 
clergymen  on  our  panel  discussions  or  forums?  Do  we  offer  worthwhile 
scripts  or  ideas  to  commercial  producers?  Have  we  supplied  suff icier 
guests  to  offer  the  testimony  of  their  faith?" 

The  all-day  clinic  also  heard  Sylvester  L.  Weaver  Jr., 
president  of  NBC;  Edward  Stanley,  manager  of  NBC  public  service 
programs;  Doris  Ann,  supervisor  of  religious  program  for  NBC-TV; 
Martin  Hoade,  director  of  "Frontiers  of  Faith, "  and  Ed  Bennett,  also 
of  NBC,  who  spoke  on  TV  design,  costumes  and  graphic  arts. 

- — — — o— - - 
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COLOR  TELEVISION  NEWS 


1-20 


NBC  COLOR  TELECASTS  FOR  WEEK  (Aug.  8  -  14) 

(NBC -TV  Network) 

Wednesday,  Aug.  11 

11-11:15  a.m. ,  EDT  -  TELEVISION  ON  THE  BATTLE 

» 

FRONT:  a  pickup  by  NBC  Color  Mobile  Unit 
from  Fort  Mead,  Md.  --  exhibition  of  use  of 
TV  in  warfare . 

Thursday,  Aug.  12 

10-10:30  p.m.,  EDT  -  THE  MARRIAGE,  domestic 
comedy  series  starring  Hume  Cronyn  and 
Jessica  Tandy. 

- o - 
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NEWS 


USE  OF  TELEVISION  IN  WARFARE  TO  BE  DEMONSTRATED  PUBLICLY 


FOR  FIRST  TIME  BY  ARMY  IN  FORT  MEADE  COLORCAST 


Generals  Ridgway  and  Sarnoff  Will  Speak  on  Program  From 
TTV  Command  Post  of  the  Future'  During  Staging 
Of  Assault  Actions  on  August  11 


Use  of  television  in  warfare  to  give  commanders  a  view  of 
front-line  operations  will  be  demonstrated  publicly  for  the  first  time 
from  Fort  Meade,  Md . ,  in  a  color  television  broadcast  over  the  NBC -TV 
network,  Wednesday,  Aug.  11  (11-11:30  a.m.,  EDT).  The  demonstration 
will  be  staged  by  the  Army  Signal  Corps  with  the  cooperation  of  the 
Radio  Corporation  of  America  and  the  National  Broadcasting  Company. 

Participating  in  the  demonstration  will  be  General  Matthew 
B.  Ridgway,  Chief  of  Staff,  U.S.  Army;  Lieut.  General  Floyd  L.  Parks, 
Commander,  Second  Army;  Ma j .  General  George  I.  Back,  Chief  Signal 
Officer,  U.S.  Army;  and  Brig.  General  David  Sarnoff,  Chairman  of 
the  Board  of  the  Radio  Corporation  of  America. 

The  demonstration  will  coincide  with  the  20th  anniversary 
of  the  first  proposal  for  military  uses  of  television.  That  proposal 
was  taken  to  Washington  in  193^-  by  General  Sarnoff .  Out  of  it  devel¬ 
oped  plans  for  wide-spread  applications  of  television  as  a  weapon  of 
defense  on  land,  in  the  air  and  on  the  sea. 

The  field  exercise,  to  be  conducted  by  the  3rd  Cavalry 
Regiment,  will  include  a  water-crossing  operation  and  an  assault  on  an 

(more ) 
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"enemy-held"  position.  Televised  information  from  the  "battlefield" 
will  be  relayed  to  a  "command  post  of  the  future,"  for  viewing  by  the 
regimental  commander.  The  "eyes"  of  the  operation  will  be  experimen¬ 
tal  combat  television  equipment,  portable  cameras  of  which  will  be  in 
the  hands  of  Signal  Corps  personnel  accompanying  the  assaulting  troops. 

NBC's  color  mobile  unit,  which  will  cover  the  event  for  the 
network,  will  also  be  an  actual  part  of  the  demonstration  itself, 
giving  a  glimpse  into  the  future  of  the  role  color  TV  may  be  able  to 
play  in  expanding  the  usefulness  of  television  in  military  operations. 
The  colorcast,  scheduled  as  a  special  event,  will  be  viewed  in  black- 
and-white  on  the  nation's  conventional  television  sets. 

During  the  program,  Generals  Ridgway,  Back  and  Sarnoff  will 
appear  before  the  cameras  to  speak  briefly  about  the  significance  of 
the  demonstration. 


NBC -New  York,  8/4/54 
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CONTINUED  RADIO  AND  TV  COVERAGE  OP  CONGRESSIONAL  HEARINGS 
IS  URGED  BY  NBC'S  DAVIDSON  TAYLOR  BEFORE 
SENATE  SUBCOMMITTEE  ON  RULES 


WASHINGTON,  D.C.  Aug.  4  —  fc-  strong  case  for  continued 
broadcast  and  television  coverage  of  Congressional  hearings  was  made 
by  Davidson  Taylor,  director  of  public  affairs  for  NBC,  in  a 
statement  before  the  Subcommittee  on  Rules  of  the  Senate  Committee  on 


Rules  and  Administration.  The  committee  is  studying  ways  to  overhaul 
Congressional  committee  procedures. 


"The  freedom  to  see  what  goes  on  in  public  legislative  hear¬ 
ings  should  not  be  restricted  to  that  portion  of  the  public  which  can 
be  accommodated  in  the  hearing  room,"  Taylor  told  the  committee.  It 
should  not  be  limited  to  those  wh o  happen  to  be  in  the  city  where  the 
event  occurs,  or  who  have  the  time  and  money  to  travel  to  it,  or  who 
are  fortunate  enough  to  gain  admission. 

"Television  permits  all  citizens  to  see  and  hear  what  specta 


tors  physically  present  can  see  and  hear.  There  is  no  more  faithful 
reporter  than  television.  It  can  bring  to  the  public  not  merely  an 
account  of  what  has  happened,  but  the  event  itself." 


(more) 
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2  -  Taylor 


Taylor  pointed  out  that  it  is  the  National  Broadcasting  Com¬ 
pany's  "earnest  hope  that  this  committee  will  not  take  any  steps  which 
will  bar  access  of  broadcasters  to  the  deliberations  of  Congressional 
committees. " 

"For  if  it  is  important  that  the  people  know  of  those 
deliberations  —  and  we  can  all'  agree  on  that  --  then  it  necessarily 
follows  that  the  most  effective  means  of  disseminating  the  knowledge 
yet  developed  should  be  given  full  opportunity  to  do  the  job,"  he  said 

Turning  to  a  proposal  which  would  ban  all  sponsorship  of 
televised  or  broadcast  Congressional  hearings,  Taylor  noted  that  such 
a  move  would  necessarily  curtail  coverage  of  hearings  and  would  there¬ 
fore  result  in  "depriving  the  public  of  first-hand  knowledge  of  events 

which  might  otherwise  be  brought  to  them." 

He  observed  that  some  have  raised  the  propriety  of  certain 
advertisers  and  certain  types  of  advertising  for  hearings.  "This  is 
a  problem  confronted  by  the  industry  in  the  past  and  which  we  expect  t 
meet  in  the  future,"  he  said.  "It  is  one  which  can  easily  be  solved 

by  good  judgment  and  good  taste." 

The  NBC  executive  objected  to  another  suggestion  that  a 
witness  should  not  have  to  testify  against  his  will  before  television 

cameras . 

"It  seems  to  us  that  a  witness  should  not  be  permitted  to 
dictate  to  a  Congressional  committee  the  terms  and  conditions  under 
which  he  will  testify,"  Taylor  said.  "Permitting  the  witness  to  choor 
might  well  deprive  the  American  people  of  direct  information  of  value, 


(more) 
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ft  -  Taylor 


I  know  of ~no  instance  where  a  committee  has  allowed  a  witness-  to  object 
.to  appearing  in  a  public  hearing  or  to  coverage  of  his  public  testi¬ 
mony  by  the  printed  media.  Television  coverage  is  surely  of  such  im¬ 
portance  that  it  should  not  suffer  discrimination  on  this  count." 

Taylor  emphasized  that  television  and  radio  can  be  admitted 
to  hearings  without  "any  detriment  to  the  order  and  dignity  of 
committee  proceedings , "  pointing  out  that  the  silent  television  camera 
contributes  little  or  no  physical  distraction  and  that  it  can  operate 
effectively  without  glaring  lights. 

Noting  the  charge  that  television  helps  to  create  a  "circus 
atmosphere"  and  that  some  public  officials  and  witnesses  play  to  the 
camera  instead  of  "sticking  to  business,"  he  asked: 

"If  this  is  the  case,  is  it  the  fault  of  television  or  of 
the  participants?  Of  course,  it  is  possible  that  some  few  may  misbe¬ 
have.  The  public  will  see  their  conduct  and  judge  them  accordingly. 

Or  so  I  read  our  American  principle,  which  is  to  trust  the  people  to 
decide . " 

In  answer  to  a  question  from  Senator  Jenner  (R.-Ind.), 
chairman  of  the  committee,  Taylor  also  expressed  the  hope  that  the 
television  industry  would  be  allowed  to  do  pickups  of  open  Congression¬ 
al  sessions  (House  and  Senate). 

The  text  of  Taylor’s  statement  follows: 


(more ) 
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4  -  Taylor 


Statement  of 
Davidson  Taylor, 

Director  of  Public  Affairs  of 
National  Broadcasting  Company,  Inc. 

Aug.  4,  1954 

I  am  appearing  on  behalf  of  the  National  Broadcasting  Com¬ 
pany,  Inc.,  30  Rockefeller  Plaza,  New  York,  where  I  am  director  of 
public  affairs.  Among  other  things,  I  have  general  supervision  over 
the  news  and  special  events  programs  broadcast  by  the  NBC  Radio  and 
Television  Networks. 

I  am  grateful  for  the  opportunity  to  appear  before  this  com¬ 
mittee.  As  broadcasters,  we  are  particularly  interested  in  one  phase 
of  your  investigation,  namely  the  coverage  of  public  hearings  by  radio 
and  television.  I  am  informed  that  some  proposals  relating  to  this 
matter  are  contained  in  Senate  Resolution  253  (Senator  Bush),  Senate 
Resolution  256  (Senator  Kefauver  and  18  others).  Senate  Resolution  249 
(Senator  Bennett),  and  Senate  Concurrent  Resolution  86  (Senator  John¬ 
ston)  which  are  under  consideration  here. 

Before  addressing  myself  to  the  pending  proposals  I  would 
like  to  describe  briefly  NBC  News,  which  employs  approximately  580 
people,  full  and  part  time.  The  purpose  of  NBC  News  is  to  report, 
collate,  edit  and  present  news  programs  and  programs  which  contribute 
to  understanding  of  the  news.  These  programs  are  broadcast  over  our 
own  and  independently  ovine d  affiliated  radio  and  television  stations 
throughout  the  nation.  At  the  present  time  there  are  209  stations 
which  comprise  the  NBC  Radio  Network,  and  the  NBC  Television  Network 
is  made  up  of  some  198  stations. 


(more ) 


lo 

t  rio I  vbT  no ob  J: vjsG 
j  o  .  ilA  ctidi/I  lc  to  do  ©a  id 

.  o  .  •:.  t  •;  ■  iio 0  .  :•  ; .  • :  cl  ■  8  sno  : d  : ;  i 

4^1  i*  .3JJA  ,,  n 

-::  0  3  ;  : sc  3<  id  cno.  .jH  oni  .3  llsrisd  ro  •  > ; ax  ©qc.;:  I 

•  i?. 3 os-iib  !:  I  c.cl'-.  td'xoY  w©W  tfiseXS  ao/XolodooK  Cc  t.onI 
novo  noXeivaoquc  Xsa  .=»«■.  ,  overt  I  ^jcjnlritf  asrido  jaonrA  ,er.  .  :‘vir  o.£X 
Las  oXfxsH  Oaii  ©rid  yd  dr  go  broad"  crac-; "  .»rxq  adnsv©  Islosqs  ."'as  swen 

.  e  ;Ja  ow  d  oVi  notalve 

-no©  clrid  ©nolocf  nseqqc  od  ^dX.  tud'xoqqo  odd  aol  L/ladsa;/;  rrts  I 
oasr' ,  ©no  ax  boss  ©a ©dot  vIiBXwoldacq  c as  gw  t  r,  iode.BDJ.  ~  -ad  ::A  .  exd 

« 

slid  od  gaxdslea' else  '•.ox'-;  emoe  dsrfd  bom-iolnl  r.c  I  .nolsIveXdd  . 
©dsn©3  *(rtsi:x  xodsnea)  ;C?£  noidnloaoK  ©dsn©8  nl  benisdn'-o  ©as  aecr 
noidaxecsb  odsneS  t  (aasrfdo  8l  hem  nevxmleX  aodeneo)  ogs  noiduXo 
-artoT  •.  :>  venod.'  c'8  no i; air sad  dnaacnJonoO  adsnoS  Las  %  ( ddannell  aoden 

.  -m ©rt  noxdsaeb.tcnoo  •  :c  "O  ex:  U  .  S’  (  ; 
elesoqoaq  sat  baeg  Grid  od  llae'Effl  --.sabbs  or.rol9S 
' 8  ^XedsrriX;:oaqqs  av.olqras  rioXrtw  * c  watt  OSW  yl'leli:;  ©d i.aosob  cd  s 
t v xoqsn  oci  s  i:  ewe  »  r:'l!  lo  ©soqawq  ©riT  .  ©and  diBq  -as  I. Cal  t©Iq 
i  jtfladixoo  loXrlw  awsagoaq  bns  c» nea^o-q  owca  dnssexq  dbbe  d;;X 
awo  a ©vo  daeobsoad  ©as  sraeagoaq  ©aoriT  •  awext  exit  lo  gnbbnfldsa 
anobjojc  flola  obbsa  bedsXXXlle  homo  YXdnsJ.noq ob 

aflOidsda  QOS  9as  ©a  odd  9mld  dasaoaq  ©fid  cl  A  .no  idea  ©rid  jncriguo' 

7'  03M  oflo  bnc  v'  OEM  odd  oaXaqmoo  rio 

,  .noj  tjBds  COX  );noo  lo  c;j  ©bsin 


( oaOii?) 


j5  -  Taylor 


News  is  a  substantial  part  of  our  program  presentation.  In 
the  last  week  in  June,  1954,  the  NBC  Television  Network  made  available 
16  hours  and  5  minutes  of  news  and  news  opinion  programs.  During  the 
same  time  the  NBC  Radio  Network  produced  and  distributed  24  hours  and 
10  minutes  of  such  programs. 

This  does  not  include  news  presentations  not  of  network 
origin  but  which  are  made  over  local  stations.  I  believe  that  WNBC 
and  WNBT,  the  radio  and  television  stations  owned  by  NBC  in  New  York 
City,  are  representative.  During  the  same  recent  week  they  broadcast 
3  hours,  45  minutes  of  news  and  news  opinions  via  television  and  10 
hours,  50  minutes  via  radio,  in  addition  to  what  they  took  from  the 
networks . 

As  to  audience,  I  think  that  just  two  programs  will  give  an 
idea  of  how  many  people  watch  and  listen  to  NBC  News.  The  "Camel  News 
Caravan”  on  the  NBC  Television  Network  had  a  cumulative  audience  of 
30,000,000  different  viewers  during  the  first  week  in  April,  1954 
according  to  the  Nielsen  survey  of  television  watching*  The  Miles 
"News  of  the  World"  on  the  NBC  Radio  Network  had  7,700,000  different 
listeners  during  the  same  week,  according  to  the  Nielsen  radio  survey. 

I  don’t  want  to  overload  you  with  statistics,  but  I  do  think 
you  would  be  interested  to  know  that  over  90$  of  all  the  television 
homes  saw  the  Election  Day  1952  returns  on  television.  This  amounts 
to  50,000,000  viewers.  President  Eisenhower’s  Inauguration  last  year 
also  had  50,000,000  viewers. 

Thirty-five  million  people  saw  or  heard  the  proceedings  on 
each  day  of  both  the  Republican  and  Democratic  National  Conventions  in 
1952. 


(more ) 
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On  March  17,  1953,  at  eight  o'clock  in  the  morning,  when  the 
atomic  blast  at  Frenchman's  Flats  was  televised,  it  was  seen  even  at 
that  early  hour  by  12,000,000  people. 

NBC  News  serves  more  people  in  the  United  States  than  any 
other  single  medium  of  publication  in  our  country,  week  in  and  week 
out.  We  are  in  the  age  of  electronic  journalism.  Television  cameras 
and  microphones  are  as  integral  a  part,  of  news  dissemination  as  the 
typewriter,  paper,  still  camera  and  printing  press, 

NBC  News  programs  have  included  a  part  or  all  of  several 
Congressional  committee  hearings.  Beginning  with  the  1951  hearings 
of  the  Kefauver  Committee,  our  television  network  has  broadcast 
approximately  116  hours,  23  minutes  of  Congressional  hearings  and  our 
radio  network  about  121  hours  of  such  hearings.  NBC  Television  in  the 
same  period  has  covered  an  additional  8  hours  and  27  minutes  of 
speeches  in  joint  sessions  of  the  Congress j  NBC  Radio  has  brought 
about  5jf  hours  of  such  sessions.  This  was  in  addition  to  the  exten¬ 
sive  news  coverage  which  we  habitually  give  the  Congress. 

Now  may  I  state  as  briefly  as  possible  our  position  in  regard 
to  broadcasting  and  televising  public  hearings. 

The  freedom  to  see  what  goes  on  in  public  legislative  hear¬ 
ings  should  not  be  restricted  to  that  portion  of  the  public  which  can 
be  accommodated  in  the  hearing  room.  It  should  not  be  limited  to 
those  who  happen  to  be  in  the  city  where  the  event  occurs,  or  who  have 
the  time  and  money  to  travel  to  it,  or  who  are  fortunate  enough  to  gain 
admission.  Television  permits  all  citizens  to  see  and  hear  what 
spectators  physically  present  can  see  and  hear.  There  is  no  more 
faithful  reporter  than  television.  It  can  bring  to  the  public  not 
merely  an  account  of  what  has  happened,  but  the  event  itself. 

(more ) 
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Once  the  decision  has  been  made  to  hold  public  hearings,  the 
more  the  public  can  attend  the  better.  The  reasons  for  this  are 
stated  better  than  I  can  put  them  in  the  Final  Report  of  the  Kefauver 

Committee : 

"The  legislative  process  includes  the  important 
step  of  enlightening  the  public  regarding  the 
matters  under  inquiry  in  order  that  intelligent 
public  opinion  will  be  developed.  The  more  access 
the  public  has  to  the  hearings  the  more  thought¬ 
ful  will  its  opinion  be.  This  is  a  necessary 
part  of  the  democratic  process." 

We  feel  very  strongly  on  this  point.  It  is  our  earnest  hope 
that  this  committee  will  not  take  any  steps  which  will  bar  access  of 
broadcasters  to  the  deliberations  of  Congressional  committees.  For 
if  it  is  important  that  the  people  know  of  those  deliberations  -  and  we 
can  all  agree  on  that  -  then  it  necessarily  follows  that  the  most 

I' 

effective  means  of  disseminating  knowledge  yet  developed  should  be 
given  full  opportunity  to  do  the  job.  Vie  also  feel  that  the  attitude 
of  this  committee  will  have  a  far-reaching  influence  upon  the  House, 
state  legislatures  and  municipal  bodies  throughout  the  country.  There¬ 
fore,  we  suggest  that  the  most  careful  consideration  be  given  to  the 

broadcasting  phase  of  the  present  inquiry. 

I  turn  now  to  two  specific  proposals  which  are  before  the 
Committee.  One  would  ban  all  sponsorship  of  hearings.  The  other  would 
permit  witnesses  to  condition  their  testimony  upon  the  absence  of  tele¬ 


vision  coverage. 
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National  networks  are  financed  by  advertising  revenue.  Net¬ 
works  produce  and  distribute  sponsored  and  unsponsored,  or  sustaining 
programs . 

NBC  sustaining  programs  are  made  available  to  affiliated 
stations  at  no  cost  to  the  stations.  Nor  do  the  stations  receive  any 
compensation  for  carrying  them.  NBC  bears  the  cost  of  producing  and 
distributing  these  programs.  When  a  station  refuses  a  network  sustain¬ 
ing  program,  it  may  put  on  instead  a  locally  sponsored  program  from 

which  the  station  derives  revenue. 

When  an  NBC  affiliated  station  carries  a  sponsored  network 

program,  the  station  is  compensated  for  carrying  it.  The  production 
of  the  program  is  financed  wholly  or  in  part  by  the  advertiser,  who 

also  pays  the  network  for  the  time  on  the  air. 

Sponsored  network  programs,  by  and  large,  are  broadcast  by 
a  considerably  greater  number  of  stations  than  network  sustaining  pro¬ 
grams.  Larger  station  acceptance  means  bigger  audiences  and  conse¬ 
quently  more  opportunity  for  more  people  to  watch  and  listen.  Sponsor¬ 
ship  also  means  that  more  money  is  available  to  improve  production 
and  for  promoting  and  publicizing  the  event,  which  again  means  more 

viewers . 

Broadcasting  special  events  of  considerable  length,  such  as 
Congressional  hearings,  is  likely  to  entail  cancellation  of  regularly 
scheduled  sponsored  programs.  This  means  loss  of  revenue  from  the 
regularly  scheduled  sponsored  programs  and  possibly  the  payment  of 
penalties  for  their  cancellation  as  well,  in  addition  to  costs  of 
producing  the  special  event.  If  sponsorship  of  the  special  event  is 
forbidden,  the  chances  of  recouping  any  of  these  expenses  is  gone. 


(more ) 


3Vi  *000*9*1  mltf ^»vba  xd  b9ommtt  900  oOm O$on  Isnoi  r 

sa;"  •-  '<••-'  Mat  toe  eovtxyxq  sn 

.  amai? 

v’  1  ,v :  -  11  on  r  c.j  'ioii  , anoltfo v a  eritf  oct  ctaoo  or  ft  anold 

;  ’  •  *-  ’  •'  °'Aii  ao  o  )  -  j  ar:'  ,5'!r  OC'i  ;jnJ' %rr:.  :  io'j.  nol^oanoc 

. 

^  r ;  'T  \.IXjo-*)0  a  bsefont  no  tfi/q  \.jvi:  i'i;  ,  .usoTjonq 

•  s;.st  oy  oi  ssvXnc  b  notJxst?.  o.li  do 
-10 wtfan  £>orir.noqa  s  ssXmoo  noXcfocte  Milling  OHW  no  nerf.; 

*  cs  '<jri‘ior.'  iol  .'ocloar/oq  o  £  j?jj:ci  •  j 
1  1  -t.  cf  d'ooq  r/.i  no  \jXJ.Oi'(v;  boociBnlJ.  o£  men^jonq  snc£ 

. -.2b  oil c£  no  £aij  on  j  ncl  jinov/.ton  erlcf  cyoc  o 

■*'  t  no.' i  1?  1  ;mi  ns;  :  o  ■■■■;  1c'..  :■:  b.‘.m> 

1  •  4  :c  :ssd  sc  i  :  sooo  noi^j  -  da  ns:  . 

•  —  -  *'•-  )d:  i?  oi  olqosq  SO//,  0  0'.'.  efi  ii/d'ioq  yo  *ri<-  ;  qXjfl 

'  *-  3  i^n/:vs  .  j  3nX  tioll  q  bi..o  ;.n' oc.  *0':  no*! 

,  ansv/ 

~  1  t  "j  .. ;oi  x f  100  lo  :  X;.. ov  1  lx  Looq  -.n .$.•  ;  nO’ 

*.u.  n  :o  iOi  jb  sonoo  Xljsdns  od  y;Xo;iXX  3l  ^fi^nXnsoiI  XjanoXesoi^; 

' 

■10  ol  -  nX  4 1  Isv/  os  noid  )I  [ooruso  xtscW  nol  ssIcIbi 

s' s  )cq;  a  .l  fro  q ';ii  noenoc  3  M  . too  vs  tut  000 a  -..tit  snlouU 

. 


Q  -  Taylor 


Prohibiting  sponsorship  will  therefoi’e  result  in  depriving  the  public 
of  first-hand  knowledge  of  events  which  might  otherwise  be  brought  to 
them. 

There  is  a  question  as  to  the  propriety  of  certain  adver¬ 
tisers  and  certain  types  of  advertising  for  such  events  as  Senate 
hearings.  This  is  a  problem  which  has  confronted  the  industry  in  the 
past  and  which  we  expect  to  meet  in  the  future.  It  is  one  which  can 
easily  be  solved  by  good  judgment  and  good  taste.  One  example  is  the 
Inauguration,  which  was  commercially  sponsored.  I  do  not  recall  that 
after  the  Inauguration  NBC  received  a  single  complaint  because  of  the 
sponsorship  or  the  manner  in  which  it  was  handled. 

American  industry  is  becoming  increasingly  aware  that  it  is 
desirable  to  have  business  associated  with  the  presentation  of  events 
which  contribute  to  the  public  understanding  of  government.  It  would 
seem  unwise  to  discourage  or  prevent  American  business  from  sharing 
in  the  privilege  of  bringing  such  events  to  the  American  public. 

What  of  the  witness  who  objects  to  giving  testimony  if  he 
is  to  be  televised?  It  seems  to  us  that  a  witness  should  not  be  per¬ 
mitted  to  dictate  to  a  Congressional  committee  the  terms  and  conditions 

under  which  he  will  testify. 

Permitting  the  witness  to  choose  might  well  deprive  the 
American  people  of  direct  information  of  value.  I  know  of  no  instance 
where  a  committee  has  allowed  a  witness  to  object  to  appearing  in  a 
public  hearing  or  to  coverage  of  his  public  testimony  by  the  printed 
media.  Television  coverage  is  surely  of  such  importance  that  it  should 
not  suffer  discrimination  on  this  score. 


(more ) 
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I  would  now  like  to  comment  briefly  on  some  of  the  objections 
which  have  been  made  to  the  television  coverage  of  hearings. 

The  question  of  television's  effect  on  orderliness  and 
decorum  has  been  raised.  Television  very  often  has  been  blamed  for 
disturbances  not  of  its  making.  Television  cameras  are  silent  and 
they  can  operate  effectively  without  glaring  lights.  In  fact,  the 
television  camera  can  transmit  a  picture  with  lighting  of  no  more 
brightness  than  that  of  a  white  surface  in  full  moonlight. 

We  wish  to  work  quietly,  without  intrusion  and  without 
disturbing  decorum.  Our  ability  to  do  so  is  illustrated  by  repeated 
permission  we  have  received  to  telecast  religious  services  from 
cathedrals  and  churches. 

It  is  possible  to  install  television  cameras  and  equipment 
in  so  unobtrusive  a  manner  that  the  presence  of  the  camera  is  hard  to 
detect.  This  has  been  done  at  the  United  Nations,  where  many  of  the 
sessions  are  televised.  Of  course,  this  requires  careful  planning  and 

entails  special  construction. 

Very  few  of  the  hearing  rooms  of  Senate  committees  are 

equipped  to  provide  for  direct  television  coverage.  Those  that  have 
been  adapted  are  afterthoughts.  It  may  be  to  the  advantage  of  all 
parties  for  the  architect  of  the  Capitol  to  consult  with  the  industry 
to  plan  for  the  future  in  anticipation  of  the  needs  of  television. 

I  do  not  believe  that  there  is  any  basis  in  fact  for  the 
contention  that  the  presence  of  television  detracts  from  the  ability 
of  a  witness  to  concentrate  on  his  testimony.  In  many  hearings  the 
witness  must  confront  the  noisy  bustling  of  a  live  audience,  including 
a  battery  of  reporters.  He  is  subject  to  the  popping  of  flash  bulbs 

(more) 
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the  hum  of  conversation  and  the  opening  and  closing  of  doors.  The 
silent  television  camera  contributes  little  or  nothing  to  physical 
distraction,  particulary  when  compared  to  all  the  other  attendant 

activities. 

We  agree  that  the  orderliness  of  the  proceedings  should  not 
be  upset  by  a  representative  of  any  communications  medium  or  by  any 
spectator.  We  believe  that  radio  and  television  can  be  admitted 
without  any  detriment  to  the  order  and  dignity  of  committee  pro¬ 
ceedings. 

Another  charge  which  has  been  made  is  that  television  will 
create  a  circus  atmosphere  and  that  some  public  officials  and  witnesse 
will  play  to  the  cameras  instead  of  sticking  to  business.  But  if  this 
is  the  case,  is  it  the  fault  of  television  or  of  the  participants?  Of 
course,  it  is  possible  that  some  few  may  misbehave.  The  public  will 
see  their  conduct  and  judge  them  accordingly.  Or  so  I  read  our 
American  principle,  which  is  to  trust  the  people  to  decide. 

There  is  one  more  point  on  which  I  would  like  to  comment. 
Many  who  have  expressed  themselves  on  this  subject  of  televising  of 
hearings  have  arrived  at  what  seems  to  me  to  be  a  curious  conclusion. 
Their  argument  goes  something  like  this:  Congressional  hearings  are 
not  always  conducted  with  the  utmost  fairness;  the  unfairness  is 
compounded  if  the  hearing  is  broadcast  because  it  comes  to  the  at¬ 
tention  of  a  great  many  more  people  than  otherwise  would  be  aware 
of  it.  I  have  difficulty  in  following  this  argument.  I  believe  that 
hearings  are  less  likely  to  be  unfair  when  seen  by  the  public  at  large 

than  when  witnessed  only  by  a  small  group  of  people. 

(more ) 
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I  should  like  to  end  with  a  few  lines  from  Bryce1 s  "American 
Commonwealth"  which  seem  to  me  rather  startlingly  to  the  point: 

"...  The  phrase  'government  by  public  opinion'  is 
most  specifically  applicable  to  a  system  wherein 
the  will  of  the  people  acts  directly  and  constantly 
upon  its  executive  and  legislative  agents.  A 
government  may  be  both  free  and  good  without  being 
subject  to  this  continuous  and  immediate  control. 

Still ,  this  is  the  goal  towards  which  the  extension 
of  the  suffrage,  the  more  rapid  diffusion  of  news, 
and  the  practice  of  self-government  itself  necessarily 
lead  free  nations;  and  it  may  even  be  said  that  one 
of  the  chief  problems  is  to  devise  means  whereby  the 
national  will  shall  be  most  fully  expressed,  most 
quickly  known,  most  unresistingly  obeyed.  Delays 
and  jerks  are  avoided,  friction  and  consequent  waste 
of  force  are  prevented,  when  the  nation  itself 
watches  all  the  play  of  the  machinery  and  guides 
its  workman  by  a  glance.  Towards  this  goal  the 
Americans  have  marched  with  steady  steps,  unconsciously 
as  well  as  consciously.  No  other  people  now  stands 
so  near  it." 
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Aug.  5j  1954 


NBC  TO  UNVEIL  ‘MEDIC, *  NEW  CONCEPT  IN  TELEVISION  DRAMAS; 

REAL-LIFE  PLAYS  TO  BE  BASED  ON  MEDICAL  CASE  HISTORIES 

Series  Endorsed  by  Los  Angeles  County  Medical  Association  Will 
Be  Presented  3  Out  of  4  Mondays;  Dow  Chemical  is  Sponsor 

f 

MEDIC,  a  striking  innovation  in  television  programming,  will 
be  presented  on  NBC  starting  Monday,  Sept.  13  (9-9? 30  P*m»,  EDT).  The 
series  --  a  startling  dramatization  of  medical  case  histories  --  is 
being  presented  with  the  official  endorsement  of  the  Los  Angeles 
County  Medical  Association  and  will  be  sponsored  by  the  Dow  Chemical 
Company . 

This  series  of  realistic  portrayals  of  actual  medical 
achievement  was  created  and  is  being  written  and  supervised  by  James 
Moser.  In  addition  to  a  long  list  of  radio  and  screen  credits,  Moser 
was  the  original  writer  of  "Dragnet"  for  both  radio  ano  television. 

Worthington  Miner,  distinguished  television  producer  and 
creator  of  many  outstanding  Broadway  successes,  discovered  Medic  and 

brought  it  to  NBC  more  than  a  year  ago.  Miner  is  the  executive  pro- 

/ 

ducer  of  the  series. 

Bernard  Girard,  previously  of  Bing  Crosby  Enterprises  and 
Warner  Brothers,  has  been  preparing  for  over  a  year  to  act  as  director 
of  the  series, 

(more ) 
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’Medic  ’ 


The  producer  will  be  Prank  LaTourette,  who  for  more  than  20 
years  has  been  in  charge  of  news  and  special  events  for  CBS  and  ABC 
on  the  West  Coast. 

"Medic"  is  the  first  major  program  on  television  or  radio  to 
be  solely  sponsored  by  the  Dow  Chemical  Company,  manufacturer  of 
Saran-Wrap. 

"Medic’s"  hero  is  medicine  itself.  The  struggle  of  the 
medical  profession  for  the  preservation  of  life  will  be  shown  in  terms 
of  gripping  human  drama.  The  triumphs  and  tragedies  of  this  never- 
ending  struggle,  and  its  role  in  human  affairs,  provide  the  basic 
theme  for  "Medic."  The  authenticity  of  the  settings  and  medical 
elements,  the  fact  that  actual  doctors  and  nurses  make  up  a  large 
portion  of  the  cast  of  each  week's  programs,  lend  an  almost  over¬ 
powering  sense  of  realism  to  the  stories  and  make  the  show  an 
unforgettable  experience. 

To  gather  real-life  material  for  this  unusual  series,  Moser 
has  lived  for  long  periods  of  time  in  Los  Angeles  hospitals  since 
1951,  watching  operations,  checking  case  histories  and  observing  the 
medical  profession  at  work. 

The  series  is  being  filmed  on  real-life  locations  rather 
than  a  soundstage.  Real  hospitals,  clinics,  doctors’  offices  and 
operating  rooms  are  being  used  as  settings.  It  is  only  through  the 
enthusiastic  cooperation  of  the  members  of  the  Los  Angeles  County 
Medical  Association  that  the  making  of  this  series  has  been  possible. 
This  is  the  first  time  in  the  annals  of  American  medicine  that  any 
organized  medical  group  has  given  its  sanction  to  an  independent 
producer. 
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g  -  ’Medic  ' 


Dr.  J.  Philip  Sampson,  president  of  the  Los  Angeles  County 
Medical  Association,  said:  "'Medic*  is  a  new  concept  in  television 
drama  which  for  the  first  time  blends  a  dramatic  presentation  with  a 
faithful  reproduction  of  medical  techniques.  Here,  as  never  before, 

television  can  inform  while  it  entertains." 

Discussing  the  Dow  Chemical  Company's  sponsorship  of  the 
program.  Dr.  Leland  I.  Doan,  president,  explains:  "As  a  chemical 
company,  we  are  constantly  occupied  with  developing  new  things  or 
making  old  things  better.  The  creators  of  'Medic'  seem  to  have  done 
both  in  designing  a  program  that  is  as  worthwhile  educationally  as  ic 
is  entertaining  dramatically,  so  the  program  coincides  with  our 
philosophy  of  progress.  We  honestly  believe  that  'Medic'  will  get  a 
new  standard  of  television  programming  and  are  proud  to  be  in  the 
position  of  introducing  it  to  the  American  public. 

Commenting  on  "Medic,"  Sylvester  L.  Weaver,  Jr.,  President 
of  NBC,  said:  "This  is  a  new  and  exciting  program  that  will  make 
history  in  television.  It  combines  entertainment  and  enlightenment 
in  a  way  that  will  get  the  important  message  of  medicine  to  a  large 
audience.  I  am  confident  'Medic*  will  find  from  the  very  first  a 

tremendously  large  and  loyal  audience. 

MacManus,  John  and  Adams,  Inc.,  of  Bloomfield  Hills,  Mich., 
is  Dow's  advertising  agency,  with  Ernest  A.  Jones  as  account  executive 
The  agency's  television  department  is  in  New  York  City  and  is  under 
the  direction  of  Henry  G.  Fownes,  Jr. 


(more ) 
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4  -  * Medic  1 


The  program  will  be  scheduled  three  weeks  out  of  four, 
coming  on  immediately  after  the  new  full-hour  Sid  Caesar  show  and 
preceding  "Robert  Montgomery  Presents*"  Every  fourth  week  "Medic, 
as  well  as  the  Sid  Caesar  show,  will  give  the  right  of  way  to 
"Spectaculars"  produced  by  Leland  Hayward.  New  "Spectaculars,"  of 
which  there  will  be  three  series  beginning  this  Fall,  will  be  90-minute 
super-productions  of  a  magnitude  never  before  presented  in  television 
on  a  regular  basis.  Hayward  will  present  a  series  of  13  "spectaculars. 

- o - 
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NBC  TRADE  NEWS 


JOHN  M.  CLIFFORD  NAMED  ADMINISTRATIVE  V.P.  OF  NBC 


(IS- 


John  M.  Clifford,  Vice  President  in  Charge  of 
Personnel,  has  been  named  Administrative  Vice  President 


of  the  National  Broadcasting  Company, 


yesterday  (Aug.  4)  by  Robert  W.  Sarnoff,  NBC  Executive  Vice 


it  was  announced 


President , 

In  this  capacity,  Mr.  Clifford  will  have  adminis¬ 
trative  responsibility  for  all  operating  and  staff  activi¬ 
ties  in  the  National  Broadcasting  Company.  He  will  report 
to  the  Executive  Vice  President. 

Reporting  to  Mr,  Clifford  will  be  Robert  E, 
Shelby,  Vice  President  and  Chief  Engineer;  William  S. 
Hedges,  Vice  President  in  Charge  of  Integrated  Services; 
George  D.  Matson,  controller;  and  B.  Lowell  Jacobsen, 
director  of  personnel. 

Mr.  Clifford  has  been  a  Vice  President  of  NBC 
since  June,  1953*  Before  that  he  had  been  director  of 
personnel  for  the  RCA  Victor  Division  of  the  Radio  Cor¬ 
poration  of  America.  He  joined  RCA  in  1943  as  a  member 
of  its  legal  staff,  was  appointed  assistant  general 
attorney  in  1947,  and  assistant  director  of  personnel  in 
1951,  He  was  named  director  of  personnel  in  March,  1953. 
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‘COKE  TIME  STARRING  EDDIE  FISHER1 

RETURNS  TO  NBC -TV  AUG.  25 

^ - 

- —  4\  ** 

Eddie  Fisher  will  return  to  the  air  with  his  show, COKE  TIME 
STARRING  EDDIE  FISHER,  on  Wednesday,  Aug.  25  (NBC -TV,  7:30  p.m.,  EDT) . 
Fisher  is  scheduled  twice  weekly,  on  Wednesdays  and  Fridays,  with  Fred 
Robbins  as  emcee, 

Fisher  will  be  back  after  a  two-month  Summer  hiatus  with  his 
special  brand  of  singing,  accompanied  by  the  orchestra  under  direction 
of  Axel  Stordahl.  The  popular  singer,  who  continues  to  chalk  up  top 
results  for  his  personal  appearances  and  best-selling  recordings,  will 
again  be  heard  in  about  10  songs  each  week.  This  season  there  will  be 
fewer  guests,  with  more  emphasis  on  Eddie  himself  in  response  to 
listeners1  requests, 

"Coke  Time"  presents  songs  in  original,  exciting  settings, 
with  visualizations  of  the  songs'  locales  and  stories.  Gordon 
Auchincloss  is  the  writer.  Herb  Sussan  is  director  and  Ed  Stokes  is 
announcer.  All  of  the  personnel  on  the  show  of  last  Spring  return  for 

the  Fall  and  Winter  season. 

The  sponsor  for  "Coke  Time  Starring  Eddie  Fisher"  is  the 
Coca-Cola  Company.  The  agency  is  D'Arcy  Advertising  Company. 
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NBC -TV  NEWS 


CREDITS  FOR  'COKE 

TIME  STARRING  EDDIE  FISHER' 

TITLE: 

COKE  TIME  STARRING  EDDIE 

FISHER 

TIME: 

NBC -TV  Wednesdays  and  Fridays, 
7:30  p.m.,  EDT.  Start- 

ing  Aug.  25 ,  195^  (re¬ 
sumes  after  Summer  hiatus). 

DIRECTOR : 

Herb  Suss an 

WRITER : 

Gordon  Auchincloss 

ANNOUNCER: 

Ed  Stokes 

MUSIC  DIRECTOR: 

Axel  Stordahl 

CAST: 

Eddie  Fisher,  singing 

star;  Fred  Robbins  emcee 

and  Axel  Stordahl  con- 

ductor . 

FORMAT : 

Quarter-hour  musical  with 

Eddie  Fisher  singing 

several  songs  in  ill- 

ustrative  settings. 

Occasional  guests. 

SPONSOR: 

The  Coca-Cola  Company 

AGENCY: 

D'Arcy  Advertising  Company 

ORIGINAL 

April  29,  1953 

PREMIERE  DATE: 

NBC-New  York,  0/5/5^ 
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•LUX  VIDEO  THEATRE’  WILL  START  FULL- HOUR  ADAPTATIONS 
OF  FILM  HITS  ON  NBC  WITH  ’TO  EACH  HIS  OWN,’ 

STARRING  DOROTHY  McGUIRE 

# - #  * - w 

PREMIERE 

The  new  full-hour  LUX  VIDEO  THEATRE,  for  the  first  time 
featuring  top  Hollywood  stars  in  adaptations  of  outstanding  film 
successes,  will  open  a  gala  195^-55  season  on  the  NBC  Television  net¬ 
work  Thursday,  Aug.  2$  (10-11  p,m.,  EDT). 

The  premiere  presentation  will  star  Dorothy  McGuire  in 
an  adaptation  of  the  Academy  Award-winning  Paramount  film.  To  Each 
His  Own," 

The  exciting  news  about  the  program’s  return  to  the  air 
is  threefold: 

Each  of  its  weekly  productions  of  notable  screen  successes 
starring  noted  Hollywood  personalities  will  be  one-hour  presentations, 
rather  than  the  half-hour  original  TV  plays  offered  previously.  It 
will  mark  the  first  time  that  top  Hollywood  screen  properties  have 
been  made  available  to  television  on  a  regular  basis.  The  series 
will  originate  live  from  Hollywood  on  NBC  Television, 

Miss  McGuire  is  a  logical  choice  for  this  initial  bill, 

since  she  is  a  strong  believer  in  live  television  and  live  theatre 

(more) 
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'Lux  Video  Theatre* 


in  general.  She  and  Gregory  Peck,  David  0.  Selznick,  Jennifer  Jones 
and  Mel  Ferrer  are  founders  of  the  famous  La  Jolla  (Calif.) 

Playhouse.  Her  husband,  John  Swope,  is  its  executive  producer. 

In  the  premiere  production  of  "To  Each  His  Own,  Miss 
McGuire  portrays  a  woman  who  long  ago  suffered  a  double  tragedy 
the  death  of  the  man  she  loved,  and  the  surrendering  for  adoption 
of  her  only  child.  She  and  her  son  are  reunited  under  dramatic 
circumstances  when  both  are  on  military  duty  in  England  during  the 
Second  World  War. 

The  telecast  will  be  produced  by  Cal  Kuhl  and  directed  by 
Buzz  Kulik.  It  has  been  adapted  for  TV  by  Sanford  Barnet c  and 
Richard  McDonagh,  who  at  one  time  headed  the  NBC  Script  Division. 

The  announcer  will  be  Ken  Carpenter  and  the  music  director  Rudolph 

Schrager. 

"Lux  Video  Theatre"  first  came  to  television  on  Oct.  2, 
1950,  as  a  weekly  half-hour  series  presented  from  New  York.  It 
moved  to  Hollywood  last  season.  Its  premiere  telecast  on  NBC-TV  this 
season  will  coincide  with  the  20th  anniversary  of  "Lux  Radio  Theatre, 
which  will  move  to  the  NBC  Radio  network  Tuesday,  Sept.  ,14 
(9-10  p.m.,  EDT). 

Lever  Brothers  Co.  is  sponsor  of  both  programs. 
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NBC -TV  NEWS 
* - * 

43  STUDENTS  FROM  3  FOREIGN  COUNTRIES  AND  15  STATES  RECEIVE 
CERTIFICATES  FROM  BARNARD -NBC  INSTITUTE  OF  RADIO  AND  TV 

Forty-three  men  and  women  from  15  states  and  three  foreign 
countries  received  certificates  from  the  Barnard  College -NBC  Summer 
Institute  of  Radio  and  Television  today  in  the  NBC  studios  in  Radio 
City,  New  York, 

The  three  foreign  students  are  Maung  Than  Myint  of  Rangoon, 
Burma;  Mrs.  Aileen  Shaw  of  Manila,  the  Philippines,  and  Harold  Ellis 
of  Regina,  Saskatchewan,  Canada.  Myint,  now  program  officer  of  the 
Burma  Broadcasting  Service,  was  formerly  a  translator  and  announcer 
with  the  "Voice  of  America."  Mrs.  Shaw  hopes  to  enter  the  field  of 
television  production  in  the  Philippines,  "where  there  is  an  urgenc 
need  for  trained  personnel  and  teachers."  Ellis,  an  announcer  with 
Station  CKOM  in  Saskatchewan,  hopes  to  work  with  one  of  the  new  TV 
stations  in  western  Canada. 

The  Barnard -NBC  Institute  offered  six  courses  this  Summer: 
a  general  introductory  course  in  TV,  and  courses  in  writing,  announcing, 
programming,  technical  operations,  and  film  proauction  for  TV.  The 
Institute  is  designed  to  provide  professional  training  for  men  and  wo¬ 
men  preparing  to  enter  commercial  or  educational  radio  and  TV,  to  give 
additional  training  for  young  employes  seeking  advancement  within  the 
industry,  and  to  acquaint  teachers  and  other  professional  people  with 

the  special  tools  of  radio  and  TV. 
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NBC  TRADE  NEWS 


NBC  CHICAGO  STUDIO  CORRIDOR  DOUBLES  AS  HOSPITAL 
SETTING  IN  QUICK  MAKE-OVER  FOR  ’A  TIME  TO  LIVE* 

During  forthcoming  episodes  of  the  Chicago-originated  A 
TIME  TO  LIVE  ( NBC -TV,  Mondays  through  Fridays,  10:30  a.m. ,  EDT),  the 

scripts  call  for  a  hospital  corridor  setting. 

For  set  designer  Curt  Nations  this  posed  a  problem.  Rou¬ 
tine  sets  didn’t  give  the  exact  atmosphere  wanted.  But  Nations  has 
hit  on  the  perfect  solution.  Each  morning,  while  the  actors  are 
being  made  up.  Nations  transforms  the  studio  corridors  into  a  make- 
believe  hospital  passageway.  Windows  are  masked  by  wrapping  paper  to 
conceal  the  Chicago  skyline.  Signs  outside  the  TV  studios  referring 
to  "on  the  air"  and  other  TV  operations  are  covered  with  cards  that 

say  "laboratory"  or  "doctor’s  lounge. 

On-camera,  the  hall  looks  so  much  like  a  hospital  corridor 

that  one  actor  said  you  can  almost  smell  the  ether. 

New  cast  members  on  "Time  to  Live"  include  Nell  Clark  as 
Lucy  Karns,  John  Himes  as  Don  Riker,  and  Dort  Clark  of  the  Chicago 
company  of  "Wonderful  Town"  as  Lieutenant  Dow. 


PAULINE  FREDERICK  TO  LECTURE  ON  ’CHANGING  WORLD' 

Pauline  Frederick,  NBC  news  commentator,  will  lecture  at 
Louisiana  State  University  at  Baton  Rouge  on  Tuesday  night,  Aug .,.10,. 

Her  subject  will  be  "Alternatives  in  a  Changing  World."  Miss  Frederick 
is  heard  on  NBC  Radio's  PAULINE  FREDERICK  REPORTING  (Monday-through- 
Friday,  12  noon- 12:15  p.m.,  EDT,  network  except  WNBC)  and  LISTEN  TO 
THE  WITNESS  (Sunday,  1-1:30  p.m.,  EDT). 
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NBC  -TV  NEWS 


LT.  COL.  ALBERT  McCLEERY,  NBC  EXECUTIVE  PRODUCER, 

TO  CONDUCT  SPECIAL  ARMY  SEMINAR  IN  TELEVISION 

Lieutenant  Colonel  Albert  McCleery,  an  executive 
producer  for  the  National  Broadcasting  Company,  has  re¬ 
ported  to  the  office  of  the  Chief  Signal  Officer  of  the 
U.S,  Army,  at  the  direction  of  Major  General  George  I. 
Back.  Colonel  McCleery  is  to  conduct  a  special  seminar 
for  army  directors  and  producers  in  the  new  television 
studios  recently  opened  at  the  Signal  Corps  Pictorial 
Center  in  Astoria,  Long  Island,  New  York. 

The  seminar  will  employ  the  services  of  some 
20  outstanding  professional  directors  and  producers  in 
New  York,  who  will  contribute  their  knowledge  to  help 
develop  the  skills  of  the  army  personnel  assigned  to  the 

training  film  program. 

McCleery  produced  and  directed  Hallmark  Hall 
of  Fame"  for  NBC -TV,  and  "Inheritance"  on  NBC  Radio, 
while  on  assignment  to  the  West  Coast  division  of  the 
network. 
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TRADE  NEWS 


August  9, 


PARTICIPATING  PROGRAMS  DEPARTMENT  STARTED  AT  NBC 


TO  EMBRACE  ’TODAY,’  ’HOME’  AND  ’TONIGHT’  ' — 

Richard  A,R.  Pinkham  Named  Director  of  New  Un^t  Handling 
Network’s  Three  Magazine  Concept  Program  Series 

Creation  of  a  new  department  within  NBC -TV  embracing  TODAY, 
HOME  and  TONIGHT  --  the  network’s  three  magazine  concept  programs 
sold  under  the  participation  sales  plan  --  was  announced  t^ay  by 
Robert  W.  Sarnoff,  NBC  Executive  Vice  President. 

The  new  organization  is  called  the  Participating  Programs 
Department  and  is  headed  by  Richard  A.R.  Pinkham,  formerly  executive 
producer  of  "Today”  and  "Home."  Pinkham’s  new  title  is  director  of 


participating  programs. 


"The  establishment  of  the  Participating  Programs  Department 
marks  a  significant  milestone  in  the  development  of ’magazine  concept’ 
programs  as  pioneered  by  NBC,"  Mr.  Sarnoff  said.  "The  primary  purpose 
of ’magazine  concept* shows,  of  course,  is  to  broaden  the  base  of  tele¬ 
vision  by  making  it  more  useful  to  more  advertisers  and  a  greater 
range  of  products.  How  well  we  have  succeeded  in  this  at  NBC  is 
sharply  mirrored  by  just  a  few  figures  relative  to  ’Today,'  'Home'  and 

'Tonight. ’ 

"During  1954  alone,  these  three  programs  will  be  sponsored 
by  more  clients  than  are  on  any  other  television  network. 


(more ) 
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2  -  Participating  Programs  Department 


"During  1955,  ’Today,*  ’Home*  and  ’Tonight*  will  be  capable 
of  producing  an  annual  gross  revenue  of  more  than  $20,000,000. 

"They  will  represent  about  one-third  of  the  total  number  of 
hours  in  NBC -TV’s  network  schedule,  and  they  will  require  the  full¬ 
time  efforts  of  more  than  100  people." 

Other  executives  chosen  to  direct  key  activities  of  the 

department  are  Mort  Werner,  former  producer  of  "Today,"  appointed 
executive  producer  of  participating  programs;  Matthew  J.  Culligan, 
former  sales  supervisor  for  "Today"  and  "Home,"  named  director  of 
sales  for  participating  programs,  and  Richard  Jackson,  former  unit 
manager  of  "Today,"  appointed  senior  unit  manager  of  the  department. 

The  Participating  Programs  Department  will  report,  through 
Pinkham,  to  Thomas  A.  McAvity,  NBC  Vice  President  in  Charge  of  Tele¬ 
vision  Network  Programs.  Werner  will  report  to  Pinkham,  and  Culligan 
will  report  to  George  H.  Frey,  NBC  Vice  President  in  Charge  of  Tele¬ 
vision  Network  Sales.  Jackson  will  report  to  William  Sargent,  busi¬ 
ness  manager  of  the  television  network. 

Included  in  the  new  department  are  two  shows  already  estab¬ 
lished  as  outstanding  examples  of  magazine  concept  programming.  With 
"Today,"  NBC-TV  pioneered  the  way  into  early  morning  network  TV;  with 
"Home,"  it  introduced  a  daily  network  women’s  service  and  information 
program.  With  "Tonight,"  which  will  be  launched  on  Monday,  Sept.  27, 
NBC-TV  will  open  up  late  evening  network  television  for  the  first 
time  with  a  live  show  of  outstanding  entertainment  and  service 
features.  All  of  these  programs  are  sold  under  the  highly  flexible 
participation  sales  plan,  permitting  a  client  to  buy  from  one  to  100 
or  more  commercial  insertions,  which  is  the  trademark  of  the  magazine 


concept. 
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3  -  Participating  Programs  Department 


The  news  elements  of  "Today,"  "Home”  and  "Tonight"  --  in¬ 
cluding  broadcasters,  news  film,  writing,  editing  and  special  events 
remotes  --  will  continue  to  be  supplied  by  NBC  News  under  the  direc¬ 
tion  of  Davidson  Taylor,  NBC  director  of  public  affairs,  and  the  news 
policies  of  these  programs,  will  be  those  of  NBC  news. 

Pinkham,  the  director  of  the  new  department,  is  the  man  who 

has  been  largely  responsible  for  the  success  of  "Today"  and  "Home." 
After  coming  to  NBC-TV  in  1951  as  manager  of  planning  for  the  tele¬ 
vision  network,  he  took  over  as  executive  producer  of  "Today"  in 
August,  1952.  He  put  "Home"  on  the  air  in  March  of  this  year  as 
executive  producer,  and  has  held  both  positions  sjnce.  Before  coming 
to  NBC,  Pinkham  was  a  member  of  the  board  of  directors  of  the  New 
York  Herald  Tribune.  He  also  has  been  advertising  director  of  James 
McCreery  Co.,  and  has  had  wide  advertising  agency  experience. 

Werner  has  been  producer  of  "Today"  since  that  show  first 
went  on  the  air  on  Jan.  14,  1952,  and  in  that  post  has  been  responsi¬ 
ble  for  the  production  of  the  news  and  entertainment  features  that 
have  won  the  show  wide  critical  and  public  acclaim,  high  ratings  and 
billings  of  over  $10,000,000.  A  veteran  of  broadcasting,  Werner  has 
been  at  various  times  a  sound  man,  announcer,  writer,  producer,  sta¬ 
tion  manager  and  station  owner. 

Culligan,  known  throughout  broadcasting  and  advertising 
circles  as  Joe,  has  been  closely  connected  with  "Today1'  since  he  came 
to  NBC  in  August,  1952,  and  as  supervisor  of  the  program's  sales  staff 
was  responsible  for  building  it  to  the  solid  commercial  success  it  is 
today.  He  was  appointed  sales  supervisor  of  the  "Today "- "Home "  unit 
shortly  after  "Home"  went  on  the  air  in  March.  Before  coming  to  NBC, 
Culligan  was  vice  president  of  John  Sutherland  Productions,  TV  film 
producers.  He  also  has  had  wide  experience  with  various  magazines. 
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TRADE  NEWS 


August  9,  195^ 

•IT'S  A  GREAT  LIFE1  STARRING  MICHAEL  O'SHEA,  JAMES  DUNN 

AND  WILLIAM  BISHOP  STARTS  ON  NBC  TELEVISION  SEPT.  7 

Chrylser-Plymouth  Dealers  Sponsor  New  Comedy  Series 

IT'S  A  GREAT  LIFE,  a  realistic  comedy  starring  Michael  O'Shea, 
James  Dunn  and  William  Bishop,  will  start  on  NBC  Television  Tuesday, 
Sept,  7  (10:30  p.m.,  EDT). 

The  show  will  be  sponsored  by  the  Chrysler-Plymouth  dealers 
through  the  McCann-Erickson,  Inc.,  agency. 

This  is  the  story  of  two  ex-GI's,  O'Shea  and  Bishop,  who 
decide  to  continue  their  army  friendship  by  living  together  while 
seeking  civilian  careers.  They  choose  Southern  California  because 
Bishop  had  been  stationed  there  during  the  war  and  liked  the  climate. 

The  series,  which  is  filmed  in  Hollywood,  opens  with  the 
arrival  of  the  pair  in  that  city.  They  answer  an  advertisement  for  a 
furnished  room  and  find  themselves  in  the  household  of  a  widow,  played 
by  Frances  Bavier,  her  unemployed  brother  (James  Dunn)  and  her  beauti¬ 
ful  daughter,  Barbara  Bates. 

"It's  a  Great  Life"  is  created,  written  and  produced  by  Ray 
Singer  and  Dick  Chevillat.  The  director  is  Christian  Nyby.  Music  is 
composed  and  conducted  by  David  Rose. 

- o - - 
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NBC -TV  NEWS 


CREDITS  FOR  'IT'S  A  GREAT  LIFE'  ON  NBC -TV 


TITLE: 

IT'S  A  GREAT  LIFE 

TIME: 

NBC -TV,  Tuesdays,  10:30  p.m., 
EDT 

STARTING  DATE: 

Sept.  7,  195^ 

STARS: 

Michael  O'Shea,  James  Dunn, 
William  Bishop 

FORMAT: 

Situation  comedy 

PRODUCERS: 

Ray  Singer  and  Dick  Chevillat 

DIRECTOR: 

Christian  Nyby 

ASSISTANT  DIRECTOR: 

Art  Lueker 

MUSIC  DIRECTOR: 

David  Rose 

DIRECTOR  OF  PHOTOGRAPHY: 

Lucien  Andriot,  A.C.E. 

ART  DIRECTOR: 

McClure  Capps 

FILM  EDITOR: 

Frank  Capacchione 

WARDROBE: 

Harry  Black 

WRITERS : 

Ray  Singer  and  Dick 

Chevillat 

SPONSOR: 

Chrysler -Plymouth  Dealers 

AGENCY: 

McCann-Erickson,  Inc. 

NBC -New  York,  8/9/5**  FWK 
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TRADE  NEWS 


August  9,  195^ 

*  PEOPLE  ARE  FUNNY'  SAYS  EMCEE  ART  LINKLETTER  AND  HE  WILL 
BRING  SERIES  TO  NBC  TELEVISION  AND  RADIO  TO  PROVE  IT 

Toni  Company  Will  Sponsor  Popular  Comedy  Stunt  Show 

PEOPLE  ARE  FUNNY,  popular  audience  participation  series 
starring  Art  Linkletter  as  emcee,  will  be  presented  on  NBC-TV  and  NBC 
Radio  starting  this  Fall.  Starting  Sept,  19  it  will  be  seen  on  NBC-TV 
Sundays  (7  to  7:30  p.m.,  EDT)  and  beginning  Oct,  5.  it  will  be  broadcast 
on  NBC  Radio  Tuesdays  (8  to  8:30  p.m.,  EST) . 

The  show  will  be  sponsored  weekly  on  television  and  on 
alternate  weeks  on  radio  by  the  Toni  Company.  Leo  Burnett  Co.,  Inc. 
of  Chicago,  is  the  advertising  agency. 

The  program  features  unusual  and  hilarious  stunts  performed 
by  members  of  the  studio  audience.  The  zanier  the  stunt  devised  by 
Linkletter,  the  more  candidates  he  finds  to  do  them.  In  the  13  years 
he  has  been  associated  with  the  program  he  has  never  had  a  contestant 
refuse  to  attempt  the  stunt  assigned  to  him. 

Producer  John  Guedel  and  writers  Jackson  Stanley,  Lou  Shor 
and  Walter  Guedel  work  out  the  stunts  with  Linkletter.  So  careful  is 
the  screening  that  only  a  small  percentage  of  the  stunts  ever  get  on 
the  air.  But  none  is  too  zany  for  them  to  consider. 

(more ) 
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2  -  ♦People  are  Funny* 


Linkletter  has  had  dignified  businessmen  willing  to  engage 
in  a  fight  on  a  street  corner  while  wearing  break-away  clothes.  His 
contestants  have  jumped  from  airplanes,  tamed  wild  lions,  braved  the 
hazards  of  a  deserted  island  and  been  shot  out  of  cannons.  "Yet,'*  said 
Linkletter,  "we’ve  never  lost  a  contestant." 

The  more  fantastic  the  stunt  the  more  enthusiasm  he  seems 
able  to  generate  among  the  people  participating. 

"People  Are  Funny"  will  originate  live  in  Hollywood. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  'PEOPLE  ARE  FUNNY'  ON  NBC -TV  AND  NBC  RADIO 


TITLE: 

PEOPLE  ARE  FUNNY 

TIME: 

NBC -TV  Sundays,  7  p.m. ,  EDT 
(Starting  Sept.  19) 

NBC  Radio,  Tuesdays,  8  p.m., 
EDT  (Starting  Oct.  5)'V 

STAR: 

Art  Linkletter 

FORMAT: 

Audience  participation  with 
contestants  presented  in 
stunts  and  odd  situations. 

WRITERS : 

Jackson  Stanley,  Lou  Shor, 
Walter  Gaedel 

PRODUCER: 

John  Guedel 

PRODUCTION  MANAGER: 

Irvin  Atkins 

ANNOUNCER: 

Pat  McGeehan 

DIRECTOR: 

George  Foxe 

SPONSOR: 

Toni  Company  (weekly  on  TV, 
alternate  weeks  on  radio). 

AGENCY: 

Leo  Burnett  Co.,  Inc. 

ORIGINATION: 

Hollywood. 

NBC -New  York,  8/9/5^  FWK 
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NBC  RADIO  NETWORK  SCHEDULES  MAJOR 

COLLEGE  FOOTBALL  GAMES  SATURDAYS 
Curt  Goway  to  Do  the  Play-by-Play 


NBC  Radio  will  broadcast  play-by-play  descriptions  of  inter¬ 
collegiate  football's  top  college  games  each  week  starting  Saturday , 
Sept ,  18  from  2  p.m.,  EDT,  to  conclusion  (Network  including  WNBC  this 
date  only;  future  dates,  network  except  WNBC),  it  was  announced  fpjlay 
by  Tom  S.  Gallery,  director  of  sports  for  NBC.  This  will  mark  the 
third  consecutive  year  the  network  has  scheduled  the  Saturday  sports 
feature.  The  games  will  be  offered  co-op  to  affiliated  stations  of 
the  NBC  Radio  Network.  N 

£  The  series  will  kickoff  Sept.  18  with  the  standout  clash 
between  Kentucky  and  Maryland  at  Lexington,  Ky.\’ 

Curt  Gowdy,  nationally-known  sportscaster ,  who  performed  an 
outstanding  job  last  year,  will  again  provide  the  play-by-play  des¬ 
criptions  of  the  12  games  to  be  covered  by  NBC  Radio  this  Fall. 

The  Maryland  eleven  has  the  distinction  of  being  the  de¬ 
fending  national  champions  with  its  coach,  Jim  Tatum,  having  been 
named  "coach  of  the  year"  for  1953.  The  champion  Terrapins  were  un¬ 
defeated  in  the  regular  season  of  play  last  year  scoring  10  victories. 

(more) 
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2  -  Football 


They  suffered  a  post-season  loss  last  Jan.  1  when  they  were  defea' 

in  Oklahoma  in  the  Orange  Bowl. 

The  line-up  for  the  opening  game  on  NBC  Radio  will  be  h^aae 

by  the  Terps '  co -captain  Dick  Bielski,  speedy  half-back  who  ave  g 

6.4  yards  in  rushing  attempts  last  year,  and  left  half-bac^:  Ronnie 

, .  j _  j  -i  -i  Vinp  of  the  fastest  backs  in 
Waller,  who,  observers  predict  will  be  one  oi 

the  country  this  year. 

The  Kentucky  Wildcats  will  start  their  1954  season  under  a 
new  coach,  Blanton  Collier,  who  was  a  member  of  Paul  Brown's  Cleveland 
Browns  pro-football  staff  last  year.  Collier  succeeded  Paul  Bear 
Bryant,  who  took  over  the  coaching  reins  at  Texas  A.  and  M.  The 
Kentucky  team  this  season  will  be  led  by  junior  quarter-back  Bob  Hardy 

and  l60 -pound  Dick  Mitchell,  left  half-back. 


NBC -New  York,  8/9/54 
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* ALL-DAY-LONG  BOOK, ’  MISS  FRANCES’  LATEST  WORK 
FOR  CHILDREN  AND  PARENTS,  PUBLISHED  THIS  WEEK 

"Miss  Frances'  All-Day-Long  Book"  is  the  title  of  a  new 
book  published  this  week  by  Rand  McNally.  The  work  is  one  of  the  series 
of  books  and  stories  for  children  and  for  parents  written  by  Dr. 

Frances  Horwich,  NBC-TV’s  DING  DONG  SCHOOL  mistress. 

The  "All  Day  Long  Book"  was  "written  to  give  children  and 
their  parents  ideas  of  activities  appropriate  for  different  times  of 
the  day,"  Dr.  Horwich  says.  "We  all  know  that  certain  kinds  of  play 
are  better  suited  to  one  time  of  day  than  to  another.  For  example,  a 
child  should  be  encouraged  to  enjoy  quiet,  relaxing  activities  in  the 
period  before  bedtime,  naptime  or  mealtime." 

Titles  of  the  activities  range  from  "Make  a  drum  and  rattles" 
to  such  calm  activities  as  "Listen  to  some  records,  "  "Put  your  doll  to 
bed,"  and  a  final  "Put  your  things  away." 

Works  previously  published  by  Dr.  Horwich,  include  15  child¬ 
sized  picture  and  story  books  and  activities  book  for  parents  and 
children,  and  the  "Ding  Dong  School"  piano  book,  a  recently-released 
collection  of  eight  enjoyable  songs  for  children  and  parents. 

Miss  Frances  is  seen  with  "Ding  Dong  School"  Monday- through- 

Friday  on  NBC  at  10  a.m.,  EDT. 

- o - 
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TRADE  NEWS 


August  10,  1954 

MILES  LABS  RETURNS  TO  NETWORK  TELEVISION  WITH 
SEGMENTS  ON  TWO  NBC -TV  DAYTIME  SERIALS 

Miles  Laboratories,  Inc.,  of  Elkhart,  Ind.,  returns  to  net¬ 
work  television  in  the  Fall  after  a  two-year  absence  with  the  purchase 
of  15 -minute  segments  of  two  of  NBC-TV's  daytime  serials,  George  H. 
Frey,  NBC  Vice  President  in  Charge  of  Television  Network  Sales,  said 
today. 

Miles  has  bought  one  day  a  week  of  THREE  STEPS  TO  HEAVEN 
(10:45-11  a.m.,  EST)  and  one  day  a  week  of  CONCERNING  MISS  MARLOWE 
(3:45-4  p.m.,  EST),  starting  the  week  of  Sept.  27.  The  messages  for 
Alka-Seltzer,  One-A-Day  Vitamins  and  other  Miles  products  will  be 
seen  on  a  rotating  Wednesday  and  Thursday  schedule  on  each  program. 

Announcement  of  Miles'  re-entry  to  television  through  NBC- 
TV  follows  by  just  a  week  the  firm's  purchase  of  a  third  five-a-week 

strip  on  the  NBC  Radio  Network. 

Geoffrey  Wade  Advertising  Agency  of  Chicago  is  the  agency 

for  Miles.  Robert  McKee  is  the  NBC  account  executive. 
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TRADE  NEWS 


August  10,  1954 

WARNER-HUDNUT  BUYS  26  WEEKS  OF  ‘HIT  PARADE’  ON  NBC-TV; 

AMERICAN  TOBACCO  COMPANY  RENEWS  FOR  26  WEEKS 

Warner -Hudnut,  Inc.,  of  Now  York,  maker  of  home  permanents, 
has  joined  the  American  Tobacco  Company  as  a  sponsor  of  YOUR  HIT 
PARADE,  which  returns  to  NBC-TV  on  Saturday,  Sept.  11  (10:30  p.m., 
EDT)  after  a  Summer  hiatus. 

Announcements  of  Warner-Hudnut ’s  order,  as  well  as  American 
Tobacco’s  renewal,  were  made  today. 

Warner-Hudnut  will  sponsor  26  of  the  "Your  Hit  Parade" 
programs,  beginning  Sept.  18,  over  a  period  of  50  weeks.  American 
Tobacco  Company,  for  Lucky  Strike  Cigarettes,  will  sponsor  26  pro¬ 
grams  over  a  period  of  52  weeks,  starting  with  the  opening  show 
Sept.  11. 

Kenyon  &  Eckhardt,  Inc.,  of  New  York  is  the  agency  for 
Warner-Hudnut  and  Lance  Ballou  the  NBC  account  executive.  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  of  New  York  is  the  agency  for 
American  Tobacco  Company  and  George  Ogle  the  NBC  account  executive. 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 

(August  15  -  21) 

■A-  - *  *  K - * 

(NBC-TV  Network  including  WNBT) 

Monday,  Aug,  1 6 

11  a.m. -12  noon,  EDT  on  HOME  -  an  8-to-15-minute  insert  from 
New  York.  George  Briard  will  talk  on  tiles,  trays,  etc,,  and 
there  will  also  be  a  display  of  fashions  and  shoes. 

Tuesday,  Aug.  17 

11  a.m. -12  noon,  EDT  on  HOME  -  an  8-to-15-minute  insert  from 
Oklahoma  City  of  the  National  Indian  Exposition  of  32  Indian 
tribes  from  all  over  the  United  States. 

Thursday,  Aug.  19 

11  a.m. -12  noon,  EDT  on  HOME  -  an  8-to-15-mlnute  insert  from 
New  York.  Good  grooming  tips  with  Dick  Satterfield  and  flower 
arrangements  with  Arlene  Francis. 

Thursday,  Aug.  19 

10-10:30  p.m.,  EDT  -  THE  MARRIAGE  -  starring  Hume  Cronyn  and 
Jessica  Tandy. 
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NBC  TRADE  NEWS 


PAUL  (THE  DUKE)  GILBERT  RENEWED  BY  NBC; 

COMEDY  STAR  SIGNED  FOR  ADDITIONAL  YEAR 

The  NBC  contract  of  Paul  Gilbert,  brilliant  young  comedian, 
whose  television  series,  THE  DUKE,  has  been  an  outstanding  hit  of  the 
Summer  season,  has  been  renewed  for  another  year,  it  was  announced 
by  Frederic  W.  Wile  Jr.,  Vice  President  in  Charge  of  TV  and  Radio 
Network  Programs,  Pacific  Division. 

The  versatile  Gilbert,  who  clowns,  sings  and  dances,  was 
first  put  under  contract  by  NBC  a  year  ago,  when  he  scored  a  hit  in 
the  Summer  "Saturday  Night  Revue."  During  the  past  season  he  worked 
in  guest  appearances  while  various  development  projects  were  underway. 
From  these  emerged  "The  Duke"  (Fridays,  8  p.m.,  EDT) . 

Only  30  years  old,  Gilbert  came  to  television  by  way  of  the 
circus  ring  and  the  night-club  stage.  When  he  was  8,  he  was  the 
youngest  trapeze  artist  in  show  business.  He  became  a  night-club 
comedian  at  17 . 

Gilbert  was  in  the  armed  forces  for  six  years  as  a  fighter 
pilot,  a  member  of  the  cast  of  "Winged  Victory,"  and  star  comedian  of 
an  overseas  theatrical  troupe  which  entertained  GIs  in  Korea,  China, 
Japan,  the  Philippines,  Okinawa  and  Hawaii. 
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RED  BUTTONS  COMES  TO  NBC -TV 

Comedy  Starts  Show  to  Be  Seen  Three  Fridays  Out  of  Four 
Sponsored  by  Pontiac  Division  of  General  Motors 


■K 


* 


Red  Buttons,  who  in  less  than  two  years  skyrocketed  to  'top 
10"  ranking  among  TV  comedians,  has  signed  an  exclusive  contract  with 
the  National  Broadcasting  Company,  Thomas  A.  McAvity,  NBC  Vice 
President  in  Charge  of  Television  Network  Programs,  announced  ^t^day-, 
(^Buttons  will  be  starred  In  THE  RED  BUTTONS  SHOW,  to  be  seen 
over  NBC -TV  three  out  of  four  Friday  nights  from  8-8:30  p.m.,  EST, 
starting  Oct.  1. 

-"The  Red  Buttons  Show"  will  be  sponsored  by  the  Pontiac 
Motor  Division  of  General  Motors  Corporation.  MacManus,  John  &  Adams, 
Inc.,  of  New  York,  is  the  agency  for  Pontiac,  y 

"We  are  delighted  to  have  signed  this  talented  comedian  in 
the  family  of  NBC  stars,"  McAvity  said.  "During  his  first  full  season 
on  TV,  Buttons,  with  his  warm,  self-effacing  humor,  soared  to  the  top 
of  audience  popularity  ratings  as  a  favorite  of  youngsters  and  adults 
alike.  His  goal  of  quality  has  always  been  high,  and  his  aim  true,  as 


(more ) 


PRESS  DEPARTMENT, 


NATIONAL  BROADCASTING  COMPANY, 


30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


•'  r  .  :  '  • 


■ 


•0  '  soidi1  nssS  sd  od  worfci  s 'fi  i 

'  o'  •*  '  .  :n  ■  .  v:-:  '  ■  •. 


'  i 

0  '  1  ■ '  ■  ■ 

' f'  •  -  -  fesobBcnS  lEnoddsW 

•  •  ■  •  ■'  '•  /  •  •  • 

:  .  "  IT  i  •  ■ 

i  1  ‘  .  ,  1  • 

.X  .2  >0  yti  • 

■  i  Hi  t  .  ■’  •  :  3  ,  ■  “ 

i 

■  <■[  ■  ■  :  i  4  ,\.j.  ■  r  •  v-  •’  U  ; 

'  ■  '  •'  ■  y.  ■  :  s-  t.  '•  *■:  •'•[  . 

■  •  . 


o'  ■  i  ■  ■  ■  ■  :•  ;  ..  ••••  "■;  ■■  /  - 


odd  c5d  b'e*iAosf  tdcinwri  gniroislls-'ii  i 

..•••  •  •  '  r  .  '  . 

.  *  .  .  t  -  •  »  I 

■  ■  •  •  •  '  '  .  '  ;  .  •  • 


•  '  ') 


2  -  Red  Buttons 


witness  the  fact  that  when  his  last  show  went  off  the  air  in  June  it 
was  well  up  among  the  10  most  popular  programs.  Red  Buttons  is  a 
welcome  addition  to  the  NBC-TV  line-up  of  stars  for  next  year." 

Buttons  brings  to  NBC-TV  a  warm  entertainment  personality 
that  was  developed  in  virtually  every  branch  of  showbusiness .  Before 
World  War  II,  he  played  the  same  burlesque  circuit  that  produced  such 
comics  as  Bert  Lahr,  Phil  Silvers,  Bobby  Clark  and  Willie  Howard,  and 
at  l8,  he  was  the  Indus try* s  youngest  comedian. 

His  civilian  career  was  interrupted  by  World  War  II  service, 
but  his  broad  range  of  talents  soon  won  him  the  lead  in  Moss  Hart's 
production  of  "Winged  Victory"  for  the  Army  Air  Force.  He  later 
starred  in  the  film  version  of  this  wartime  hit. 

After  the  war.  Buttons  scored  in  Broadway  musicals  and  night 
clubs,  with  "Barefoot  Boy  With  Cheek"  and  "Hold  It"  among  his 
theatrical  credits,  and  the  Copacabana  in  Miami  and  the  Harem  in  New 
York  among  the  larger  clubs  that  he  played.  As  television  developed. 
Red  made  more  and  more  guest  appearances  on  such  programs  as  "The 
Kate  Smith  Show"  and  "Star  Theatre, "  and  in  September,  1952,  he  made 
his  debut  as  star  of  his  own  regular  TV  series. 
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August  11,  1954 

PETER  LAWFORD  TO  PORTRAY  A  LOVELORN -COLUMN  EDITOR 
IN  ‘DEAR  PHOEBE,1  NEW  NBC -TV  SITUATION  COMEDY 

(Campbell  Soup  Co.  Is  Sponsor  of  Friday  Series) 

Peter  Lawford,  long  familiar  to  movie  audiences  for  his 
debonair  portrayal  of  romantic  roles,  will  be  starred  in  a  new  situa¬ 
tion  comedy  series,  DEAR  PHOEBE,  beginning  Friday,  Sept.  10  (NBC-TV, 
9:30  to  10  p.m.,  EDT) .  Co-starring  with  Lawford  will  be  blonde  screen 
actress  Marcia  Henderson. 

Lawford  will  be  seen  as  Bill  Hastings,  ex-college  instructor, 
who  has  joined  the  staff  of  the  Los  Angeles  Daily  Blade  as  editor  of 
an  advice -to -the -love lorn  column,  which  he  writes  under  the  name  of 
Phoebe  Goodheart.  Miss  Henderson,  as  sports  writer  Mickey  Riley,  is 
his  sparring  partner  in  the  inevitable  city  room  bickerings  and  jockey¬ 
ing  for  good  assignments. 

Charles  Lane  will  portray  Mr.  Fosdick,  the  flint-hearted 
managing  editor,  and  Joe  Corey  will  be  Humphrey,  highly  individualistic 
copy  boy. 

Alex  Gottlieb  is  producer-writer  of  ''Dear  Phoebe,"  which  is 
directed  by  Don  Weiss,  The  program  is  sponsored  by  the  Campbell  Soup 
Company  through  Batten,  Barton,  Durstine  and  Osborn,  Inc.,  advertising 
agency.  It  is  filmed  in  Hollywood. 
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NBC -TV  NEWS 


CREDITS  FOR 

’DEAR  PHOEBE’  ON  NBC -TV 

PROGRAM: 

DEAR  PHOEBE 

TIME: 

NBC -TV,  Fridays,  9:30  to 

10  p.m.,  EDT 

FORMAT: 

Situation  comedy  in  a  Los 
Angeles  newspaper  city  room, 
pivoting  around  a  masculine 
writer  of  advice  to  the  love¬ 
lorn  and  a  feminine  sports 
writer,  both  at  the  mercy  of 
a  high-handed  and  irritable 
managing  editor. 

STARS: 

Peter  Lawford;  co-starring 
Marcia  Henderson 

CAST: 

Peter  Lawford  as  Bill  Hastings; 
Marcia  Henderson  as  Mickey 
Riley,  Charles  Lane  as  Mr. 
Fosdick,  and  Joe  Corey  as 
Humphrey . 

PRODUCER-WRITER: 

Alex  Gottlieb 

DIRECTOR: 

Don  Weiss 

SPONSOR: 

The  Campbell  Soup  Company 

STARTING  DATE: 

Sept.  10,  1954 

ORIGINATION : 

Filmed  in  Hollywood 

AGENCY : 

Batten,  Barton,  Durstine  and 
Osborn,  Inc . 
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CAST  AND  CREDITS  FOR  'LUX  VIDEO  THEATRE’  ON  NBC -TV 

_ _  ... 

A  - 

TITLE:  LUX  VIDEO  THEATRE 


TIME: 

FORMAT : 

STARS : 
CAST: 


NBC -TV,  Thursdays,  10  to  11  p.m., 
EDT,  starting  Aug.  26,  1954. 

Full -hour  adaptations  of  famous 
movies,  starring  Hollywood 
headliners . 

Different  each  week. 

Different  each  week. 


PRODUCER: 


Cal  Kuhl 


EXECUTIVE  PRODUCER:  Cornwell  Jackson 


DIRECTORS : 


Buzz  Kulik,  Richard  Goode  and 
Earl  Ebi. 


SET  DIRECTOR: 
WRITERS: 

MUSICAL  DIRECTOR: 
ANNOUNCER: 

SPONSOR: 

ADVERTISING  AGENCY: 
ORIGINATION: 


William  Craig  Smith 

Sanford  Barnett  and  Richard 
Me Donagh 

Rudolph  Schrager. 

Ken  Carpenter. 

Lever  Brothers  for  Lux  products 

J.  Walter  Thompson  Co. 

Live,  from  NBC -TV  Studios  in 
Burbank,  Calif. 
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AUTHOR  BUCKLEY  AND  EDITOR  GORE  ON  'AMERICAN  FORUM' 

DEBATING  'MCCARTHY — A  FORCE  FOR  GOOD  OR  EVIL?' 

,,McCarthy--A  Force  For  Good  Or  Evil?"  will  be  the  debate 
subject  on  Theodore  Granik's  THE  AMERICAN  FORUM,  Sunday,  Aug.  15 
(NBC-TV,  4  p.m.,  EDT;  and  NBC  Radio,  6  p.m.,  EDT). 

Participating  in  the  controversial  discussion  will  be 
William  F.  Buckley,  Jr,,  co-author  of  the  book  "McCarthy  and  His 
Enemies,"  a  friend  of  the  junior  Senator  from  Wisconsin;  and  Leroy 
Gore,  editor  of  the  Sauk  City  (Wis.)  Prairie  Times,  and  founder  of 
the  "Joe  Must  Go"  movement. 

This  special  "American  Forum"  program  will  originate  in  the 
NBC  studios  in  New  York  City, 


TITLE  CHANGE 

Theodore  Granik,  founder  and  moderator  of  the 
program  announces  that  effective  immediately  the 
title  of  the  program  "The  American  Forum  of  the 
Air"  (as  it  has  been  known  for  26  years)  will  be 
changed  to  THE  AMERICAN  FORUM. 


NBC -New  York,  8/11/54 


o 


•muhoi  UA0ini.;v  ia*  no  mo  lOTicia:  ch-ia  Y^moua  aohtua 
*yjivsc  ho  aooo  ncr  soho*  a— yht;iaoom»  owiTAHsa 

sdscfob  erid  c-j  XXJtv:  "?/xv3  nO  -  c  :0  ■  ‘kp  A— ^ridisOoM" 

PI  ,§uA  t  y.?A  niic,  tMUF.03  WA0IH3MA  31  IT  a*3ttfHW0  viooooriT  fro  Jostc 

.  (TG3  <.m.q  o  ,  oxbrll  OSH  tn£  3J  t  .fll.q  ^  tVT-0£ 
3cf  XXJtw  notssuooXb  Xeiaiovoidrioo  arid  fK  gniWjloldicH 
sIH  bns  ^rid'ifiOoM"  :IoccI  arid  lo  loridus-ox  t.T0  t\roI}Ioi/a  .3  me XX. 
!:rt£  inisnooaXW  monl  'xod.cnoH  no  '.ru.rt  aid  Ac  bDoXil  b  "  t  s&ltfii 
lo  11  bnuol  bns  taomXT  slrtifiil  ( .aXW)  ^dXO  aur.8  odd  lo  lod.tbo  ,9' 

•.  :•;?  ■'=■■■•/■  . :  0  Jl  xvi  :  ^T," 

9 dd  rsX  sdsnl^iio  XXXw  msrrsoiq  "mu*:'. oS  cieolTomA"  Xslooqe  eXriT 

afioY  wsW  nj.  ;oXbi  ds 


SOM AH 0  SJTIT 

odd  lo  nodfiiobonr  Ins  i&bnjjol  ,:(.hi::riO  o  jSoooriT 

srfd  YlodfiXbsmmx  svido&llo  dsrtd  as  ar jonnx  -MBigoicj 
9 rid  lo  ihi/ioS  ruio  L'l  'i.iA  oriT"  msigoiq  or.d  lo  9Xdld 
9d  XXXw  (a*UQO\r  os  riori  nwonji  nsor.'  .  sd  c/X  ss)  "iXA 


i^\XX\b  ,  >hcY  woW-OOH 


o 


NBC  TRADE  NEWS 


JACK  WEBB  OP  ’DRAGNET1 
PRAISED  IN  CONGRESS 

Rep.  Samuel  W.  Yorty  (D. -Calif.)  last  week 
praised  Jack  Webb,  creator  and  star  of  DRAGNET  on 
NBC  Radio  and  TV,  for  his  public  service  contribu¬ 
tions  in  making  and  distributing  educational  films 
free  as  a  public  service. 

In  a  speech  entered  in  the  Congressional  Re¬ 
cord,  the  congressman  cited  Webb’s  films  for  their 
outstanding  efforts  in  combatting  juvenile  delin¬ 
quency,  helping  to  curb  reckless  driving,  and  assist¬ 
ing  the  Central  Intelligence  Agency,  the  Armed  Forces 
and  police  departments  throughout  the  country. 


SINGER  POLLY  BERGEN  TO  SUBSTITUTE 
FOR  DOROTHY  COLLINS  ON  ’HIT  PARADE* 

Polly  Bergen,  popular  young  night  club,  orchestra  and  tele¬ 
vision  singer,  will  substitute  for  Dorothy  Collins  for  13  consecutive 

a 

weeks,  when  YOUR  HIT  PARADE  returns  for  the  Fall  season  starting  Sat¬ 
urday,  Sept.  11  (NBC -TV,  10:30  p.m.,  EDT) .  Miss  Collins,  wife  of  the 

show’s  musical  director,  Raymond  Scott,  expects  to  become  a  mother  in 
October. 

The  other  star  vocalists  of  "Your  Hit  Parade"  --  Gisele  Mac- 
Kenzie,  Snooky  Lanson  and  Russell  Arms  --  will  be  back  Sept.  11, 
together  with  Raymond  Scott  and  his  orchestra  and  the  Hit  Parade 
Singers  and  Dancers. 

Sponsorship  of  the  half-hour  series  thi3  season  will  alter¬ 
nate  between  the  American  Tobacco  Company,  and  Warner-Hudnut,  Inc. 

- o - 
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August  12,  1954 
_ # 

'FIBBER  McGEE  AND  MOLLY'  AND  'GREAT  GILDERSLEEVE '  SCHEDULED 

SUNDAYS  THROUGH  THURSDAYS  ON  NBC  RADIO  NETWORK  THIS  FALL 

% -  #  *  -  * 

FIBBER  McGEE  AND  MOLLY  and  THE  GREAT  GILDERSLEEVE,  two  long¬ 
time  favorite  radio  situation  comedies,  soon  will  begin  five -day -per- 
week  schedules  in  an  unprecedented  sequence  of  Sunday  through  Thursday 
nights  on  the  NBC  Radio  Network. 

Beginning  Sunday,  Aug.  29  (10-10:15  p.m.,  EDT)  "Fibber  McGee 
and  Molly"  will  be  heard  in  the  new  time -spot  with  their  day-to-day 
adventures  in  the  fictional  community  of  Wistful  Vista. 

On  Sunday  night.  Sept.  2 6,  "Gildersleeve, "  will  return  to  the 
air  and  hold  forth  from  10:15-10:30  p.m.,  EST,  as  water  commissioner  of 
the  mythical  town  of  Summerfield. 

The  rescheduling  of  these  two  programs  will  provide  the 
radio  audience  with  a  solid  half  hour  of  family  style  comedy.  Basic 
formats  will  not  be  changed  and  casts  of  the  two  comedies  will  remain 
the  same . 

Willard  Waterman  will  again  star  as  Throckmorton  P.  Gilder¬ 
sleeve,  Walter  Tetley  will  play  his  nephew  Leroy,  and  Lillian  Randolph 
will  play  the  Gildersleeve  housekeeper  Birdie.  All  the  other  "Gildy" 

characters  will  be  in  the  cast. 

Jim  and  Marian  Jordan  will  continue  the  roles  they  have  made 
famous  over  the  years  --  those  of  Fibber  and  his  patient  wife,  Molly. 

Both  series  will  originate  from  NBC  Hollywood. 
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NBC  TRADE  NEWS 


OLSON-CASTELLANI  MIDDLEWEIGHT  TITLE  BOUT 
ON  NBC’S  TELEVISION  AND  RADIO  NETWORKS 

Aug.  20  ’Cavalcade  of  Sports’  Program  Is  Forerunner  to 
Weekly  Fall-Winter  NBC  Series  on  Both  TV  and  Radio 

The  GILLETTE  CAVALCADE  OF  SPORTS  will  be  presented,  for  the 
first  time,  on  both  the  NBC -TV  and  NBC  Radio  networks  when  champion 
Carl  "Bobo"  Olson  defends  his  middleweight  crown  against  contender 
Rocky  Castellani  in  a  15-round  title  bout  to  be  broadcast  from  San 

Francisco’s  Cow  Palace  Friday,  Aug.  20  (10  p.m.,  EDf) . 

The  outstanding  Friday  night  series,  which  has  been  inter¬ 
rupted  for  the  Summer,  was  previously  presented  on  NBC-TV  and  on 
another  radio  network.  The  regular  weekly  fight  presentations  will 
resume  on  NBC-TV  and  start  on  NBC  Radio  Friday,  Sept.  3, *  with  the 
meeting  of  Cesar  Brion,  back  from  the  Argentine,  against  Charley 
Norkus  of  Bellrose,  L.I. 

For  the  Aug.  20  championship  fight  and  during  the  regular 
season,  Jimmy  Powers,  sportscaster  and  newspaperman,  will  be  the 
commentator  for  NBC-TV.  NBC  Radio  listeners  will  hear  blow-by-blow 
accounts  of  the  contests  delivered  by  veteran  fight  announcer  Don 
Dunphy,  and  ringside  sidelight  commentary  by  Win  Elliott. 

- o - 
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PRESIDENT  EISENHOWER'S  ADDRESS  TO  CHURCH  COUNCIL 
SCHEDULED  ON  NBC  RADIO  AND  TELEVISION  AUG.  19 

President  Dwight  D.  Eisenhower’s  address  before  the  meeting 
of  the  World  Council  of  Churches,  in  Evanston,  Ill.,  Thursday,  Aug.  19* 
will  be  broadcast  by  both  NBC  Television  and  Radio, 

NBC-TV  will  carry  the  program  from  7:30  to  7:45  p.m.,  EDT, 
and  NBC  Radio  from  9:35  to  10  p.m.,  EDT.  (The  program  will  be  filmed 
and  tape-recorded  earlier  in  the  day  for  presentation  at  these  times). 

Dr.  Geoffrey  Fisher,  Archbishop  of  Canterbury,  will  introduce 
the  President.  Dr.  Fisher  is  one  of  the  five  presidents  of  the  World 
Council  of  Churches,  an  international  religious  body  made  up  of 
Protestant  and  Eastern  Orthodox  groups.  The  World  Council  will  be  in 
session  on  the  Northwestern  University  campus  at  Evanston  from  Aug.  15 
to  31.  This  will  be  its  second  meeting;  the  first  was  held  in  Amster¬ 
dam,  Holland,  in  1949. 

The  NBC  Radio  program  will  present,  in  addition  to  President 
Eisenhower’s  address,  the  ceremony  of  the  conferring  of  an  honorary 
degree  upon  him  by  Northwestern  University. 
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NBC -TV  NEWS 


PRODUCER  JOHN  RUST  TO  RECEIVE  BAR  ASSOCIATION 
CITATION  FOR  HIS  WORK  ON  NBC-TVTS  ’JUSTICE ’ 

John  Rust,  producer (with  Talent  Associates) 

i 

of  JUSTICE,  the  documentary  series  seen  on  NBC -TV 
each  Thursday  at  8:30  p.m.,  EDT,  will  be  the  re¬ 
cipient  of  a  special  citation  from  the  American 
Bar  Association’s  Standing  Committee  on  Legal 
Aid  Work,  in  Chicago  on  Tuesday,  Aug.  17. 

The  ceremony  will  take  place  at  a  luncheon 
in  honor  of  the  member  societies  of  the  National 
Legal  Aid  Association,  at  which  Chief  Justice 
Earl  Warren  will  be  principal  speaker,  during  the 
annual  convention  of  the  American  Bar  Association. 

The  citation  states:  "...in  recognition  of 
his  untiring  efforts  and  years  of  devoted  service 
to  Legal  Aid,  for  his  creation  of  the  TV  program, 
’Justice, *  and  his  part  in  the  production  of  this 
dramatic  series  which  has  inspired  a  new  dignity 
and  a  greater  public  understanding  of  the  lawyer 
and  his  activities  in  behalf  of  community  and 
country. " 

"Justice"  is  based  on  actual  Legal  Aid  cases. 

- o - 


York,  8/12/54 


:  r  2  < :  /  ■  -  - , ,  ,  ■  n  .  • 

'  •  •  '  '  '  H  ■  XflOW  8XH  HOf  PtOiTATiO 

(  r:  ■  ;  ■  i  b 

'  H  Q  9  .  ;  ■  „■  • 

■  ■  ■  •  « Ifl*.  . 

•  ts  ■  {  :  •  ■  ,  $fti  . 

'  '  -  i  ■  • 

■  ■  •  '  '  '  ■  *  •  .  ,  V  ;  ■ 

'  "■  si;  006  a/ 

*  nsoiiamA  o rid  lo  tto23i  . 

'  '  •  -  .  .  ti  i 

‘ ;  *  -  . 

9i  5i  86/1  ri  :  ’  ,  •. 

CWGl  9fid  •  :  .  : 

■'  ‘  -•  tfl  ■  '  •  [  .  ;  •  if  3  6 

.  yxJiwco 

*&08£c  bj. •'  i  .  u  3  -3  no  &f».-  •  oi  ‘  oc  i  J t?.cj i," 

-  —  0 - 


tS5\Sl\8 


•; 


TRADE  NEWS 


August  13,  1954 

•BACKGROUND, »  NEW  NBC -TV  NEWS  FEATURE  SERIES,  WILL 
EXPLAIN  HEADLINES  IN  TERMS  OF  PEOPLE  WHO  LIVE  THEM 

Joseph  C.  Harsch  is  Chief  Analyst  and  Reuven  Frank  Managing  Editor 
of  ’History-in-Making’  Programs  Using  Services  of  200  Newsmen 

The  first  in  a  new  series  of  NBC  News  Feature  Productions 

will  make  its  debut  Monday  night,  Aug.  16  on  the  NBC -TV  Network 

■ 

(8:30-9  p.m.,  EDT)  William  R.  McAndrew,  manager  of  the  network’s  news 
and  special  events  department,  announced  today. 

Titled  BACKGROUND,  the  program  is  scheduled  for  four  weeks 
and  will  explain  the  headlines  in  the  terms  of  the  people  who  live 
them;  a  program  that  dramatizes  "history  in  the  making. 

The  first  in  the  "Background"  series  will  be  the  story  of 
French  premier,  Pierre  Mendes -France,  "the  man  from  Louvier  ot'ten 
called  "France’s  last  chance."  Especially-made  film  (by  NBC  Paris 

correspondent  Frank  Bourgholtzer  and  cameraman  Gene  Jones)  will  pre- 

/ 

sent  the  story  of  the  French  premier,  France’s  legacy  in  the  Far  East 
and  the  bearing  of  the  subject  matter  on  the  future  of  the  world. 

Joseph  C.  Harsch,  NBC  Washington  news  correspondent  will  be 
seen  and  heard  in  the  role  of  chief  analyst  and  will  provide  the  week¬ 
ly  integration  and  continuity.  The  program  is  produced  by  Ted  Mills, 
- -  (more) 
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2  -  * Background  * 

creator  of  "Garroway  at  Large/'  "Zoo  Parade/'  and  "Hawkins  Palls." 
Reuven  Frank,  formerly  of  the  "Camel  News  Caravan"  staff,  and  writer- 
producer  of  such  noted  telementaries  as  "Guatemala:  Red  Rule  on  Our 
Doorstep,"  "After  Stalin  What?"  and  the  "Road  to  Spandau, "  will  have 
the  assignment  of  managing  editor  for  the  series. 

Film  supervisor  of  "Background"  will  be  Jean  Lenauer, 
formerly  of  the  "Victory  at  Sea"  production  staff.  Constantine  S. 
Gochis  will  be  film  editor  for  the  NBC  News  Feature  Productions. 

More  than  200  correspondents,  cameramen,  writers  and 
reporters  of  the  NBC  News  Department  staff  will  contribute  to  the 
program.  This  is  the  largest  staff  in  the  radio -television  news 
reporting  field. 

"Background"  is  not  merely  a  documentary.  The  series  will 
illuminate  the  news  by  television,  in  a  way  no  other  form  of  journal¬ 
ism  has  been  able  to  do  before.  It  isolates  the  compelling  elements 
in  a  vital  story  of  our  times  and  tells  it  vividly. 

The  program  will  originate  in  the  NBC  studios  in  New  York. 
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NBC -TV  NEWS 


CREDITS  FOR 

•BACKGROUND1  ON  NBC -TV 

TITLE: 

BACKGROUND 

STARTING  DATE: 

August  l6,  1954 

TIME: 

NBC -TV,  Mondays,  8:30-9  p.m., 
EDT,  starting  Aug.  16,  1954 
(for  four  weeks).  t 

FORMAT: 

A  new  series  of  NBC  News  Fea¬ 
ture  productions  that  "ex¬ 
plains  the  headlines  in  the 
terms  of  people  who  live 
them." 

PRODUCER: 

Ted  Mills 

CHIEF  ANALYST  AND 
COMMENTATOR: 

Joseph  C.  Harsch 

DIRECTOR: 

John  Goetz 

MANAGING  EDITOR: 

Reuven  Frank 

FILM  SUPERVISOR: 

Jean  Lenauer 

FILM  EDITOR: 

Constantine  S.  Gochis 

CONTINUITY: 

Reuven  Frank,  Joseph  C. 

Harsch,  Paul  Cunningham, 

Frank  Bourgholtzer,  and 

NBC  news  reporters  and 
commentators  at  home  and 
abroad. 

CAMERAMEN: 

NBC  News  staff  cameramen 

ORIGINATION: 

NBC -TV  New  York  Studios. 

NBC -New  York,  8/13/54  PWK 


VT-0,'i  0  '  ••i!..,HO/:OAa»  ?M  STIQEWO 


ainjonfiXOAa 

&  Q1  toi  jzuguA 

::8  .  c.v,B;onoM  tVT- OSH 
-j  t'l*  .  2JX/A  ..:f3  tT CIS 

»(?ii9ew  riuol  *IO'l) 

awsPI  OQPl  To  8  91*108  won  A 
. 

?d;  nJ;  senllbBon  or  .3  anislq 
ovi:i  oxlw  3-Cqosq  To  ouns^ 

,!.morfq 


f.IITM  bfjT 


:  a  "TIT 
:  STAG  CilTTflATC 


:  T 


: TAMHOa 


dv  5*1  .0  J"j 

si' son  iirloTj 
dj tr:r. a  vswjSjI 


QW  A  T8Y.IAWA  *?3IH0 
:/iOTATHSIviMOD 

:  fioToania 

: HOTId-I  iJlilbAWAM 


‘leuSiiu.I  rusoT 


-.HQ'oTMSmr  :UIG 


siriooO  .8  enijasctenoO 

.  "j  dq93oL  t>!mvxa  nsvi/sH 
f nl emu 0  Lr  v;  trl08rxxiH 
-"•••  ii.  t '  -  »:••  I. orfgfi i roG  to/il 

9fU3  'nJ-  .•■rj-7  SWSfl  OSU 

one  eoiorf  '.‘ioJb  jnojrunos 

.b.SO'XCfe 

:ic  ;fiBrf  Frn£0  1Tb  ;f  n  jwstt  OGW 


:fiOTIGT  MJI1 
:  YTIUMITHOO 


: W3MAH3MA0 


i  woii  v;  -osh 


:  XOITA;  II OIHO 


o 


>;.M  ^\£I\8  t:!ioY  w^l-OSM 


TRADE  NEWS 


August  13,  1954 


DENNIS  DAY  TO  STAR  IN  ’NUTRILITE  SHOW1  ON  NBC  RADIO; 


SUNDAY  MUSIC -COMEDY-DRAMA  SERIES  STARTS  SEPT.  19 


Dennis  Day  will  star  in  a  new  half-hour  radio  program,  THE 


NUTRILITE  SHOW,  beginning  Sept.  19  on  the  NBC  Radio  Network  in  the 

5:30  to  6  p.m.,  EDT,  spot  on  Sunday  evenings.  The  program,  with  a  music- 

comedy-drama  format,  will  be  sponsored  by  Mytinger  and  Casselberry, 

Inc.,  international  distributors  of  Nutrilite  food  supplement,  in 

behalf  of  Nutrilite  distributors  throughout  the  United  States  and 
Hawaii, 


With  Dennis  headlining  the  show  as  emcee,  the  program  will 


feature  not  only  his  vocal  and  comedy  talents  but  will  present  out¬ 
standing  guest  stars  from  the  fields  of  music,  theatre  and  motion  pic¬ 
tures  . 


In  keeping  with  NBC’s  policy  of  developing  new  talent,  one 


portion  of  the  program  will  introduce  young  artists  who  will  be  given 
an  opportunity  to  showcase  their  talents  by  appearing  opposite  the 
week’s  guest  star  in  a  vocal  duet  or  dramatic  sketch. 


Musical  accompaniment  for  Dennis’  vocal  numbers  will  be 


furnished  by  Robert  Armbruster  and  his  NBC  Hollywood  Radio  City  Or¬ 
chestra.  Jimmy  Wallington  will  be  the  announcer  for  the  program,  which 
will  originate  in  Hollywood. 


Fred  R.  Levings  has  been  signed  as  executive  producer  and 


director  of  "The  Nutrilite  Show."  The  agency  for  Mytinger  and  Cassel¬ 
berry,  Inc.,  is  the  Dan  B.  Miner  Company  of  Los  Angeles. 
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MARTIN  AND  LEWIS  START  5TH  YEAR 
ON  NBC’S  ’COMEDY  HOUR’  SEPT.  19 

Dean  Martin  and  Jerry  Lewis,  the  top  box- 
office  team  in  showbusiness,  will  be  back  on  NBC 
Television  opening  the  1954-55  season  of  the  COL¬ 
GATE  COMEDY  HOUR  Sunday,  Sept.  19  (8  p.m.,  EDT)* 
marking  their  fifth  straight  season  as  stars  of  the 
show. 

Present  plans  are  to  have  Martin  and  Lewis 
appear  on  the  show  five  Sundays  during  the  season. 
Other  headliners  to  appear  on  this  top-flight  com¬ 
edy  show  will  soon  be  announced. 

Martin  and  Lewis  have  just  returned  to  Holly¬ 
wood  after  a  gala  "Martin  and  Lewis  Week"  in 
Atlantic  City.  There  they  appeared  at  the  premiere 
of  their  latest  movie,  "Living  It  Up,"  and  cele¬ 
brated  their  eighth  anniversary  as  a  team  by  appear¬ 
ing  at  the  500  Club  where  they  first  joined  forces 
in  1946, 

The  zany  duo  will  open  a  one -week  engagement 
Aug.  19  at  the  famed  Hollywood  night  club  "Ciro's." 
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NBC  AFFILIATE  WKY-TV,  OKLAHOMA  CITY,  USING  OWN  COLOR  EQUIPMENT 
WILL  ORIGINATE  NETWORK  COLORCASTS  FOR  FIRST  TIME 

Pickup  of  National  Indian  Exposition  Will  Be 
Included  in  'Today1  and  'Home'  on  Aug.  17 

An  affiliate  station,  using  its  own  color  equipment,  will 
originate  network  colorcasts  for  the  first  time  on  Aug.  17  when  the 
National  Broadcasting  Company  wilt  present  color  reports  on  the 
National  Indian  Exposition  in  Andarko,  Oklahoma.  Originating  station 
will  be  WKY-TV,  Oklahoma  City,  nation's  first  independent  station  to 
present  local  live  programs  in  compatible  color. 

For  the  colorcasts,  which  will  be  inserted  into  TODAY 
(7-9  a.m.,  EDT  and  CDT)  and  HOME  (11  to  12  noon,  EDT)  approximately 
100  Indians  of  the  500  from  32  major  tribes  participating  in  the 
annual  exposition  will  be  transported  to  Oklahoma  City.  The  presen¬ 
tations  will  originate  on  the  grounds  of  WKY-TV,  eight  miles  north  of 
the  city.  Indians  will  be  presented  in  dances,  ceremonies  and  athlet 
ic  events  in  full  regalia.  Colorfully  decorated  Indian  tepees  and 
examples  of  Indian  handicraft  also  will  be  featured. 

The  exposition  is  an  annual  event  in  Andarko,  Indian 
capital  of  the  world, "  and  brings  participants  from  virtually  every 


2  -  Colorcast 


state  in  the  Union  --  from  the  Penobscotts  of  Maine,  to  the  Sioux  of 
the  Northern  Plains  and  the  Navajos  Of  the  Southwest. 

WKY-TV  scored  a  notable  first  when  it  began  local  color¬ 
casting  last  April,  just  four  months  after  approval  of  the  present 
compatible  color  standards  by  the  Federal  Communications  Commission. 
P.A.  Sugg,  general  manager,  had  ordered  RCA  color  equipment  as  early 
as  1949,  thus  getting  the  top  priority  which  permitted  the  station  to 
get  a  quick  start  in  local  colorcasting. 

- o - 
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NBC  RADIO  AND  TV  SCHEDULE  PRESIDENT  EISENHOWER’S 
ADDRESS  TO  AMERICAN  LEGION  AND  AUXILIARY 

President  Eisenhower’s  address  before  the 
joint  session  of  the  national  conventions  of  the 
American  Legion  and  the  American  Legion  Auxili¬ 
ary  in  Washington,  D.C.,  Monday,  Aug,  30 *  will 
be  broadcast  by  both  the  NBC -TV  and  NBC  Radio 
Networks. 

NBC -TV  will  telecast  the  program  live 
from  the  National  Guard  Armory  in  Washington 
from  12:00  noon  to  12:30  p.m.,  EDT*  NBC  Radio 
will  carry  it  by  recording  from  8  to  8:30  p.m., 
EDT* 

Arthur  Connell,  national  commander  of  the 
American  Legion,  will  introduce  the  President. 

- o - 


NBC -New  York,  8/13/54 


•i 

. 


■ 


-  ■  ■  :  .  •  . 

>  .'.•.'■'V:.-  cfi-  •  ..  ,,  -  ■  •  ..  ''v 


tod  8 Q  9*1  J  ■  . .  .  \  ■  :1 

■  ■■  .... 

.  ,  .  v  ••  .  1  • 

■  )  .  .  rf  .... 

.  -lowtfoU 

r  - . .  •/.  .  •  if-  .  •  -  vi 

■  '  ■  not  f©  i  rojtitijM 

:09P  ... 

■  .  ■  ;  8  •  >  • 

.  ;i  "•  '•  r;  .•  .  =.  •.  .  .  •  .  •.  '  • 

■  .  \ 


,  .  :  .  •  -  ■ 


NBC  TRADE  NEWS 


NBC  EXECUTIVES  ATTEND  WORLD  COUNCIL  OF  CHURCHES 

Edward  Stanley,  NBC  manager  of  public  service  programs, 
and  Marilyn  Kaemmerle,  supervisor  of  religious  broadcasts  for  NBC 
Radio,  enplaned  today  for  Evanston,  Ill.,  where  they  will  attend 
sessions  of  the  World  Council  of  Churches  during  the  week  of  Aug.  15. 


CORRECTION,  PLEASE: 

GREATEST  MOMENTS  IN  SPORTS  is  sponsored  by  Mutual  of  Omaha 
and  is  not  part  of  the  "Gillette  Cavalcade  of  Sports"  Summer  presenta 
tions  as  incorrectly  stated  in  a  release  of  Aug.  12  in  the  last  para¬ 
graph  of  the  Olson-Castellani  title  bout  story. 

"Greatest  Moments  in  Sports,"  currently  shown  on  NBC -TV  Fri 
days  (10:30  p.m.,  EDT)  will  be  presented  on  Aug.  20  following  the 
fight,  if  there  is  time.  The  program,  which  offers  live  interviews 
with  famous  sports  personalities  and  film  clips  of  memorable  moments 
in  sports,  will  continue  on  NBC -TV  during  the  Fall -Winter  season 
immediately  following  the  "Gillette  Cavalcade  of  Sports"  boxing  bouts 
starting  Friday,  Sept.  3. 
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TRADE  NEWS 

August  16,  1954 

COMEDY  OP  HOUSEWIFE  CROWNED  'MRS.  AMERICA' 

WILL  OPEN  NEW  'CIRCLE  THEATRE’  SEASON 

Janet  Blair  to  Star  in  Original  Teleplay 

Janet  Blair  will  star  in  the  title  role  of  "The  Beautiful 
Wife/'  an  original  teleplay  by  David  Shaw,  when  ARMSTRONG'S  CIRCLE 
THEATRE  starts  its  new  Fall  series  Tuesday,  Aug.  31  (NBC-TV,  9:30  p.m., 
EDT) .  Miss  Blair,  who  i3  equally  at  home  in  musical  and  dramatic  roles 
on  stage  and  screen,  will  portray  a  charming  housewife  who  overnight 
finds  herself  the  center  of  national  attraction  when  she  is  crowned 
"Mrs.  America."  Musical  numbers  will  be  interpolated  into  the  comedy. 

The  new  "Armstrong's  Circle  Theatre"  program  will  be  pro¬ 
duced  this  season  under  entirely  different  production  auspices  than 
heretofore.  The  package  producer  is  Talent  Associates,  who  will  slant 
the  show  to  an  adult  night-time  audience,  with  strong  emphasis  on  plot 
values.  Stories  will  range  from  farce  to  drama,  and  will  be  by  stellar 
writing  talent.  Stars  and  supporting  casts  will  be  selected  weekly 
from  the  top  echelon  of  the  Hollywood  and  Broadway  screen,  stage,  TV 
and  radio. 

(more) 
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2  -  'Circle  Theatre* 


Ralph  Nelson  is  production  supervisor.  Bob  Costello  is 
associate  producer.  William  Corrigan  will  direct  the  half-hour  series. 
Ben  Edwards,  prominent  Broadway  designer,  will  do  the  settings.  Mary 
Cummings  is  script  editor  and  Ethel  Winant  is  casting  director. 

The  Armstrong  Cork  Company  continues  lt3  sponsorship, 
through  Batten,  Barton,  Durstine  and  03born,  Inc.  "Armstrong's  Circle 
Theatre"  has  been  an  NBC -TV  feature,  except  for  Summer  hiatuses,  since 
Its  premiere  on  June  6,  1950. 
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CREDITS  FOR  ’ARMSTRONG’S  CIRCLE  THEATRE’  ON  NBC-TV 


PROGRAM  TITLE: 

ARMSTRONG'S  CIRCLE  THEATRE 

TIME: 

NBC-TV j  Tuesdays,  Aug.  31,  1954, 
9:30-10  p.m. ,  EDT, 

FORMAT: 

Dramas  designed  for  an  adult 
family  audience,  encompass¬ 
ing  a  wide  range  of  themes. 

STARS : 

Noted  artists  of  the  stage, 
screen,  television,  and 
radio,  supported  by  out¬ 
standing  casts,  changed 
weekly. 

WRITERS : 

Various;  changed  for  each  show. 

PRODUCER: 

Talent  Associates,  Inc. 

PROGRAM  SUPERVISOR: 

Ralph  Nelson. 

DIRECTOR: 

William  Corrigan, 

ASSOCIATE  PRODUCER: 

Robert  Costello. 

SCENIC  DESIGNER: 

Ben  Edwards. 

SCRIPT  EDITOR; 

Mary  Cummings. 

CASTING  DIRECTOR: 

Ethel  Winant, 

SPONSOR : 

Armstrong  Cork  Company,  Lan¬ 
caster,  Pa.,  for  their 
linoleum,  floor  coverings 
and  building  materials. 

AGENCY: 

Batten,  Barton,  Durstine  and 
Osborn,  Inc. 

ORIGINATION: 

New  York  City,  "live.” 

ORIGINAL  STARTING  DATE: 

June  6,  1950. 

NBC- New  York,  8/16/54  PWK 
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NBC -TV  NEWS 


VAUGHN  MONROE  TO  STAR  IN  5 -WEEK  NBC -TV  SERIES 

#  - - — - -K 

Richard  Hayman’s  Orchestra  and  Tunesters 

To  Back  Vocalist  In  Quarter-Hour  Show 
X -  X  -X  - -X 

Vaughn.  Monroe,  popular  singing  personality,  will  do  a 
special  five-week  stint  on  NBC  television  in  his  own-quarter  hour 
program  on  Tuesdays  and  Thursdays  starting  Aug,  31  (NBC-TV,  7:30  p.m., 
EDT).  The  program  will  run  until  Dinah  Shore  returns  to  the  air 
after  her  Summer  vacation. 

Monroe  will  be  backed  musically  by  Richard  Hayman’s 
orchestra  and  a  vocal  group  called  the  Tunesters, 

For  many  years  Monroe  was  one  of  the  nation’s  most  popular 
singing  bandmasters.  Two  years  ago  however  his  personal  popularity 
and  the  demand  for  his  services  in  a  solo  act  were  so  great  he  could 
no  longer  continue  touring  with  a  band. 

Monroe’s  popularity  was  built  largely  by  his  RCA  Victor 
recordings,  which  have  sold  in  the  many  millions.  In  addition  to  his 
recordings  and  personal  appearances  in  hundreds  of  one-night  stands 
for  years,  Monroe  also  has  been  a  regular  radio  star  and  has  appeared 
in  several  motion  pictures.  At  the  present  time  another  of  his 
records  is  on  the  hit  parade  and  bids  fair  to  sell  over  a  million 
copies:  "They  Were  Doing  the  Mambo." 

"The  Vaughn  Monroe  Show"  will  be  produced  by  Bill  Stuart 
and  directed  by  Craig  Allen. 

- o - 
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NBC  TRADE  NEWS 


MERRILL  MUELLER  TO  SUBSTITUTE 
FOR  VACATIONING  MORGAN  BEATTY 

4 

Merrill  Mueller,  noted  NBC  reporter  and 
foreign  correspondent,  has  been  named  to  handle 
the  MORGAN  BEATTY -NEWS  OF  THE  WORLD  program  (NBC 
Radio  network  including  WNBC  Monday  through  Fri¬ 
day,  7:30-7:45  p.m.,  EDT;  and  NBC  Radio  Network 
except  WNBC,  11:00-11:15  p.m.,  EDT)  during  Beatty’s 
vacation.  Beatty,  America's  highest -rated  radio 
newscaster,  will  be  in  Florida  with  his  wife  and  two 
sons  from  Aug.  23  through  Sept.  17 >  though  he  will 
be  heard  on  occasional  feature  reports  as  the  news 
warrants . 

Mueller  is  a  veteran  of  23  years  of  top¬ 
flight  reporting  and  experience  in  the  news  field 
--  including  the  coverage  of  major  campaigns  of 
World  War  II  in  Europe,  Asia,  Africa,  and  the  re¬ 
cent  Korean  War.  Currently,  he  is  an  NBC  Radio 
News  feature  executive,  and  produces  NBC  radio 
programs  such  as  the  award-winning  "Weekend" 

(4-6  p.m.,  EDT  Sundays)  and  "Newsgame"  (Wednesdays, 
8:00-8:30  p.m.,  EDT) .  ’  ‘ 

- o - 
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TRADE  NEWS 


August  17,  1954 

w  -  —  - - — 

'DRAGNET1  RESUMES  ON  NBC -TV  AUG,  26  WITH 

JACK  WEBB  AS  PRODUCER,  DIRECTOR  AND  STAR 

* - *  - # 

Detective  Sgt,  Joe  Friday  (Jack  Webb)  is  assigned  to  one  of 

the  most  unusual  cases  of  his  police  career  when  DRAGNET  resumes  its 

Fall  series  on  NBC -TV  Thursday,  Aug.  26  (9  p.m.,  EDT) , 

Obscene  material  is  found  in  one  of  the  local  high  schools, 

and  after  checking  out  the  source,  and  talking  with  two  young  girls  who 

posed  as  models,  Friday  comes  up  with  the  address  of  the  distributor. 

Friday  and  officer  Frank  Smith  (Ben  Alexander)  take  him  into  custody 

and  are  led  to  his  offices  which  are  an  old  motion  picture  lot. 

During  the  half-hour  dramatization,  there  is  a  unique  three - 

minute  sequence  in  which  there  is  no  animated  subject  --  only  sound, 

Walter  Schumann  has  composed  an  original  score  for  the  scene. 

"Dragnet"  was  first  introduced  to  the  entertainment  world  as 

an  NBC  radio  series  in  1949,  and  has  been  broadcast  continually  on  the 

network.  The  NBC -TV  series  started  Jan.  3,  1952  (after  a  preview 

Dec.  16,  1951).  Both  the  program  and  Webb  have  won  wide  acclaim  from 

the  nation's  critics  and  viewers. 


(more ) 
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2  -  dragnet* 


The  show  has  been  commended  not  only  for  its  entertainment 
value,  but  also  for  its  realistic  approach  in  depicting  the  work  of 
police  officers  in  combatting  crime.  These  are  accredited  to  Webb’s 
insistence  on  complete  authenticity. 

"Dragnet"  has  garnered  more  awards  than  any  other  program  of 
its  type  in  the  history  of  radio  and  TV,  and  has  been  cited  time  and 
time  again  by  civic  leaders,  safety  officials  and  the  general  public, 
Webb  is  director  and  star  of  a  full-length  "Dragnet"  movie 
for  Warner  Brothers  now  being  released. 

The  "Dragnet"  TV  dramas  are  filmed  in  Hollywood  with  Jack 
Webb  as  producer,  director  and  star, 

Liggett  &  Myers  Tobacco  Co,  sponsors  "Dragnet"  for  Chester¬ 
field  cigarettes,  Cunningham  &  Walsh,  Inc.  is  the  agency. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR 

’DRAGNET'  ON  NBC -TV 

TITLE : 

DRAGNET 

TIME: 

NBC -TV,  Thursdays,  9-9 : 30  p.m,, 
EDT,  returning  Aug.  26,  195^* 

FORMAT: 

Dramatizations  of  cases  from 
the  official  files  of  the 

Los  Angeles  Police  Department, 

STARS : 

Jack  Webb  as  Detective  Sgt. 

Joe  Friday  and  Ben  Alexander 
as  Officer  Frank  Smith, 

PRODUCER  AND 

DIRECTOR: 

Jack  Webb, 

TECHNICAL  ADVISORS: 

Office  of  Chief  W.H.  Parker 
of  Los  Angeles  Police  De¬ 
partment, 

SCRIPTS: 

John  Robinson, 

DIRECTOR  OF 
PHOTOGRAPHY: 

Edward  Coleman, 

SUPERVISING  FILM 
EDITOR: 

Robert  M,  Leeds, 

MUSIC  COMPOSED  AND 
CONDUCTED  BY: 

Walter  Schumann. 

ORCHESTRATIONS  BY: 

Nathan  G,  Scott. 

ANNOUNCERS : 

George  Fenneman 

Hal  Gibney 

SPONSOR: 

Liggett  &  Myers  Tobacco  Co. 

{For  Chesterfield) 

AGENCY: 

Cunningham  &  Walsh,  Inc. 

ORIGINAL  STARTING 
DATE: 

4 

Jan.  3i  1952  (following 

Dec.  16,  1951  preview.) 

NBC -New  York,  8/17/5^  FWK 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECASTS  FOR  WEEK 
(Aug.  22  -  28) 

(NBC -TV  Network  including  WNBT) 

Tuesday,  Aug.  24 

11  a,m,-12  Noon,  EDT,  on  HOME  -  eight-minute 
cooking  demonstration  by  Chef  Phillip.  Also 
four-minute  color  film. 

Thursday,  Aug.  26 

11  a.m.-12  Noon,  EDT,  on  HOME  -  Remote  pick¬ 
up  (from  Milwaukee)  of  Wisconsin  State  Fair. 
Also  a  pickup  from  the  Associated  American 
Artists  Galleries,  New  York. 

- o - 
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NBC -TV  NEWS 


30,717,000  TV  SETS  IN  U*S.A. 

ACCORDING  TO  NBC  ESTIMATE 

There  were  30,717,000  television  sets  in 
use  in  the  United  States  as  of  July  1,  according 
to  an  estimate  released  today  by  Hugh  M.  Be- 
ville  Jr.,  NBC  director  of  research  and  plan¬ 
ning. 

The  NBC  estimate  indicates  that  306,000 
TV  setc  were  installed  in  June.  This  is  80,000 
sets,  or  35  per  cent,  more  than  the  number  of 
sets  sold  in  June,  1953* 

The  NBC -TV  network  now  consists  of  l8l 
stations  in  175  markets,  and  covers  30,505,000 
sets  --  or  99.3  per  cent  of  all  sets  in  the 
country.  There  are  140  interconnected  NBC -TV 
stations,  covering  29,687,800  sets,  or  96.6 
per  cent  of  all  sets  in  the  United  States. 
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NBC  SIGNS  $6,000,000  IN  NEW  BUSINESS 
FOR  DAYTIME  TV  IN  TWO-WEEK  PERIOD 

Nearly  $6,000,000  in  new  business  for  daytime  television 

£-C>ua_o 

has-been  signed  by  NBC-TV  in  the  past  two  weeks,  marking  one  of  the 
greatest  periods  of  daytime  TV  sales  activity  in  the  history  of  the 
network,  George  H,  Frey,  NBC  Vice  President  in  Charge  of  Television 
Network  Sales,  announced  today, 

A  total  of  10-J  quarter-hour  periods  per  week  —  purchased 
by  four  advertisers  --  is  included  in  the  sales,  Frey  said. 


The  advertisers  are: 

Colgate-Palmolive  Company  of  Jersey  City,  N.J,;  the  Serutan 
Company  of  Newark,  N.J.j  Miles  Laboratories,  Inc,,  of  Elkhart,  Ind., 
and  the  Sweets  Company  of  America,  of  Hoboken,  N,J. 

Colgate-Palmolive  bought  the  4:45-5  p,m.,  EST,  and  12:30- 
12:45  p.m,,  EST,  time  periods,  with  its  commercial  messages  during 
both  time  spots  to  be  seen  Monday,  Wednesday  and  Friday  on  one  week, 
and  Tuesday  and  Thursday  the  next  week.  The  Colgate  order  is  effective 
Oct,  4,  The  programs  have  not  been  chosen, 

Serutan  will  sponsor  "One  Man’s  Family"  (3:30-3:45  p.m.,  EST) 
on  a  Monday-Wednesday-Friday  and  Tuesday-Thursday  alternate-week 
schedule,  starting  Sept,  27*  The  agency  is  Edward  Kletter  Associates, 

Inc.,  of  New  York. 

The  Miles  Laboratories  purchase,  which  was  announced  last 
week,  is  for  15  minutes  each  week  of  "Three  Steps  to  Heaven 

(more) 
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»New  Business  for  Daytime  TV1 


(Monday  through  Friday,  10:45-11  a,m,,  EDT)  and  "Concerning  Miss 
Marlowe"  (Monday  through  Friday,  3 5-45-4  p,m,,  EDT),  Geoffrey 
Wade  Advertising  is  the  agency  for  Miles, 

The  Sweets  Company  of  America,  maker  of  Tootsie  Rolls 
candy,  ordered  13  participations  on  "The  Pinky  Lee  Show"  (Monday 
through  Friday,  5-5:30  p.m.,  EDT),  starting  Sept,  7. 
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NEW  SERIAL,  'THE  GREATEST  GIFT,’  TO  BE  ADDED 
TO  NBC-TV  DAYTIME  SCHEDULE  AUG.  30 

— o~  - 

Log  Changes  Will  Bring  90-Minute  Serial  Drama  Block 
To  Viewers  on  Monday- through-Friday  Basis 

An  hour-and-a-half  of  Monday- through-Friday  daytime 
serials  will  be  presented  on  the  NBC-TV  network  when  a 
new  daily  drama  is  added  to  the  present  schedule  and  two 
current  favorites  are  moved  to  new  time  spots  starting 
Monday,  Aug.  30  (3-4:30  p.m. ,  EDT), 

The  new  program  is  "The  Greatest  Gift,"  story  of  a 
woman  doctor  who  inherits  a  run-down  practice  and  finds 
her  progress  complicated  by  a  human  problem  over  which 
she  has  no  control.  It  will  be  presented  in  the  3-3:15  P*m,, 
EDT,  time  period  in  place  of.  "One  Man's  Family,"  which  will 
move  to  the  3:30-3:45  p.m.,  EDT,  segment.  "First  Love," 
currently  on  at  3:30  p.m,,  EDT,  will  move  to  the  4:15- 
4:30  p.m,,  EDT,  period.  "Bride  and  Groom"  now  viewed  at 
4:15  P.m.,  EDT,  will  have  its  last  telecast  Friday,  Aug.  27. 

Following  is  the  3-4:30  p.m.,  EDT,  afternoon  schedule 
on  NBC-TV  effective  Aug.  30: 

3:00-3:15  -  THE  GREATEST  GIFT. 

3:15-3:30  -  GOLDEN  WINDOWS. 

3:30-3:45  -  ONE  MAN'S  FAMILY. 

3.45-4.OO  -  CONCERNING  MISS  MARLOWE, 

4:00-4:15  -  HAWKINS  FALLS. 

4:15-4:30  -  FIRST  LOVE, 

- o - 
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STAR  BETTY  HUTTON  TO  MAKE  RECORD  ALBUM  OF  SONGS  FROM 
THE  MAX  LIEBMAN  'SATINS  AND  SPURS'  NBC  COLORCAST 

"'Satins  and  Spurs,'  please." 

That  may  be  the  request  heard  frequently  in  the  nation's 
record  shops  this  year.  Not  an  album  from  a  smash  Broadway  musical, 
but  the  rollicking,  "rowdy-dow"  songs  Betty  Hutton  will  sing  on  NBC- 
TV,  Sept.  12. 

"Satit  •»  and  Spurs"  will  be  Miss  Hutton's  television  debut 
and  is  the  first  of  the  network's  Sunday  series  of  90-minute  color 
extravaganzas  to  be  produced  by  Max  Liebman  (7:30-9  p.m.,  EDT) . 

"Satins  and  Spurs"  marks  the  first  time  songs  from  an 
original  television  musical  have  been  recorded  in  album  form  for 
commercial  sale. 

Miss  Hutton  will  sing  nine  new  songs  written  especially  for 

the  show  by  Jay  Livingston  and  Ray  Evans,  winners  of  "Oscars"  for 

their  hits,  "Buttons  and  Bows"  and  "Mona  Lisa." 

The  songs  Miss  Hutton  will  sing  Sept.  12  are  "Satins  and 

Spurs,"  "Whoop -Diddy -Ay , "  "Wildcat  Smathers,"  "The  Little  Rock  Roll," 

"I've  Had  Enough,"  "Nobody  Cares,"  "Back  Home,"  "You're  So  Right  for 
Me,"  and  "Cozy  Rosy." 

"Satins  and  Spurs"  is  an  original  book  written  especially  for 
Miss  Hutton  by  Liebman  and  Billy  Friedberg.  It  is  the  story  of  a 
rodeo  performer  'Miss  Hutton)  who  comes  to  New  York  and  falls  in  love 
with  a  magazine  photographer. 

. °  NBC -New  York,  8/18/54 
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IMOGENE  COCA  STARTS  HER  OWN 

NBC -TV  SERIES  OCTOBER  2 

Program  to  Be  Presented  Three  Saturdays  Out  of  Four 
With  Three  Sponsors  to  Each  Telecast 

•Sc  -  VC  ■»*  - 

The  new  IMOGENE  COCA  SHOW,  which  will  star  the  brilliant 
comedienne  in  a  half-hour  situation  comedy  series  over  the  NBC-TV  net¬ 
work,  has  been  sold  to  four  advertisers,  George  H.  Frey,  NBC  Vice 
President  in  charge  of  Television  Network  Sales,  has  announced. 

The  program  will  be  presented  Saturdays  from  9  to  9:30  p.m., 
EST,  three  weeks  out  of  four,  beginning  Oct.  2.  The  telecasts  will 
be  sponsored  in  10-minute  segments,  limited  to  three  clients  for  each 
program . 

Lewis  Howe  Company  (for  Turns)  has  purchased  a  10-minute 
participation  in  all  39  programs  of  the  195^-55  season.  The  other 
three  advertisers,  who  have  each  bought  26,  10-minute  periods  and  who 
will  alternate  in  sponsoring  the  remaining  two  segments  of  each  pro¬ 
gram,  are:  Griffin  Manufacturing  Company,  Inc.  (for  Griffin  Shoe 
Polish),  Johnson  &  Johnson  (for  Band-Aid  Plastic  Strips,  Surgical 
Dressings  and  Baby  Products),  and  the  S.O.S.  Company  (for  S*0.S, 
Scouring  Pads  and  Tuffy  Pads). 

(more) 
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'Imogene  Coca  Show1 


Miss  Coca  will  portray  herself ,  a  television  actress ,  in  her 
forthcoming  situation  comedy  series .  Her  comedy  adventures  will  deal 
for  the  most  part  with  her  life  away  from  the  TV  cameras.  On  occasion, 
however,  the  plot  will  provide  an  opportunity  for  the  versatile 
comedienne  to  don  baggy  pants  and  derby  for  her  popular  "tramp" 
characterization,  and  also  will  permit  her  to  sing  and  dance  in  the 
inimitable  Coca  manner. 

The  "Imogene  Coca  Show"  will  mark  the  first  time  that  the 
TV  comedienne  will  be  starred  in  her  own  program.  During  the  past 

five  years,  in  which  she  became  one  of  the  most  noted  performers  in 

television.  Miss  Coca  co-starred  with  Sid  Caesar  in  NBC -TV's  Saturday 
night  extravaganza,  "Your  Show  of  Shows,"  produced  and  directed  by  Max 
Liebman . 

When  "Your  Show  of  Shows"  ended  its  run  last  June,  all  three 
principals  were  re-signed  by  NBC  for  separate  programs.  As  previously 
announced,  Caesar  will  be  starred  in  his  own  hour-long  comedy  show  on 
Monday  nights  at  8  p.m.,  EST,  beginning  Sept.  28,  and  Liebman  will 
produce  the  network's  monthly  Saturday  and  Sunday  night  color 
spectaculars,  which  get  underway  Sunday,  Sept.  12. 

Although  a  veteran  performer  in  Broadway  musicals  and  night 
clubs.  Miss  Coca  was  virtually  unknown  until  her  debut  on  NBC -TV's 
"Your  Show  of  Shows."  However,  in  the  past  few  years,  the  versatile 
comedienne  has  won  the  acclaim  of  the  vast  TV  audience,  the  critics 
and  has  been  the  recipient  of  many  noted  awards.  Perhaps  the  most 
important  honor  was  bestowed  upon  her  last  Spring  when  she  received 
the  Peabody  Award  in  the  field  of  television  entertainment. 

The  advertising  agencies  representing  the  advertisers  on  the 
"imogene  Coca  Show"  are:  Dancer-Fit zgerald -Sample,  Inc.  for  Lewis 
Howe  Company;  Bermingham,  Castleman  &  Pierce,  Inc.,  for  Griffin  Mfg. 
Co.,  Inc,;  Young  &  Rubicam,  Inc.  for  Johnson  &  Johnson;  and  McCann- 
Erickson,  Inc.  for  The  S.O.S.  Company. 

- o - 
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August  19,  1954 

LORILLARD  RENEWS  'T  OR  C 1  ON  NBC -TV 

TRUTH  OR  CONSEQUENCES,  NBC -TV’s  audience  par¬ 
ticipation  program,  has  been  renewed  for  the  1954-55 
season  by  P.  Lorillard  Company,  effective  Sept.  28, 
the  network  announced. 

The  popular  stunt  show,  seen  Tuesdays  from 
10:00  to  10:30  p.m.,  EDT,  began  on  NBC -TV  May  18,  1954 
and  has  become  the  top-rated  program  in  that  par¬ 
ticular  time  period. 

"Truth  or  Consequences"  was  one  of  radio's  first 
audience -participation  programs  and  reigned  on  the 
aural  medium  for  14  years.  Ralph  Edwards,  who 
emceed  the  radio  version  of  the  stunt  show,  is 
executive  producer  of  the  TV  version  which  is  con¬ 
ducted  by  Jack  Bailey,  veteran  radio  and  movie 
personality. 

Lennen  &  Newell,  Inc.,  is  the  advertising  agency 
for  P.  Lorillard  Company  and  the  products  advertised 
on  the  programs  are  Old  Gold  cigarettes,  Muriel  cigars 
and  Briggs  Tobacco. 
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MICKEY  ROONEY  PLAYS  ROLE  OF  STAGE-STRUCK  STUDIO  PAGE 
ON  CURTAIN-RAISER  OF  HIS  NBC -TV  SERIES  AUG .  28 

The  irrepressible  Mickey  Rooney,  at  33  a  veteran  of  32  years 
in  showbusiness ,  launches  his  own  television  program  on  NBC-TV  Satur¬ 
day  ,  Aug .  28  (8-8:30  p.m.,  EDT)  with  a  situation  comedy  series,  THE 
MICKEY  ROONEY  SHOW. 

The  weekly  series,  which  is  filmed  in  Hollywood,  is  sponsor¬ 
ed  alternately  by  the  Pillsbury  Mills,  Inc.,  and  the  Green  Giant 
Company.  Regulars  in  the  cast  include  Regis  Toomey  as  Mickey's  dad, 
Claire  Carleton  as  his  mother,  Carla  Balenda  as  his  girl,  John  Hubbard 

as  his  boss,  and  Joey  Forman  as  his  pal. 

Mickey  himself  plays  Mickey  Mulligan,  a  page  at  a  West  Coast 

broadcasting  company.  In  the  initial  episode,  which  is  entitled, 

"Hey,  Mulligan  l",  Mickey  is  revealed  as  a  frustrated  actor. 

After  spending  $360  in  a  little  theatre  group,  and  having 
never  appeared  in  a  production,  Mickey  gets  his  chance  when  the  leading 

man  suffers  an  unfortunate  "accident"  just  before  curtain-time.  The 
star's  laryngitis  actually  is  the  result  of  some  liquid  adhesive  in 
his  atomizer.  Mickey  gets  his  chance  to  emote  --  and  makes  the  most 
of  it 

"The  Mickey  Rooney  Show"  is  produced  by  Joseph  Santley  and 
directed  by  Les  Martinson. 
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NBC  RADIO  AND  TV  NEWS 


ROY  ROGERS,  DALE  EVANS  AND  TRIGGER  JR, 
TO  APPEAR  AT  CANADIAN  EXHIBITION 


Roy  Rogers  and  Dale  Evans  will  present  Trigger  Jr.  in  his 
stage  debut  when  the  two  We stern  stars  of  NBC  Radio  and  NBC -TV  appear 
at  the  76th  Annual  Canadian  National  Exhibition  in  Toronto  Aug.  27- 
Sept.  11. 

The  six-year-old  horse,  which  has  been  trained  for  four 
years,  will  not  replace  Trigger,  according  to  Rogers.  "Trigger’s  a 
one-and-only, "  Roy  says,  "but  Trigger  Jr.  is  so  beautiful  and  so 
thoroughly  schooled  that  he  deserves  a  chance  to  be  seen." 

During  the  Canadian  exhibition,  Rogers  will  be  reunited  with 
the  "Sons  of  the  Pioneers,"  the  singing  group  which  launched  Roy  on 
his  career.  He  and  Dale  will  bring  the  whole  show  into  Madison  Square 
Garden  in  New  York  Sept.  30-0ct.  17  for  the  Roy  Rogers  Rodeo. 

Rogers  is  seen  on  NBC-TV  on  Sundays  at  6:30  p.m.,  EDT,  in 
"The  Roy  Rogers  Show"  and  is  heard  on  NBC  Radio  in  a  show  with  the 
same  title  on  Thursdays  at  8:30  p.m.,  EDT. 
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"LUX  VIDEO  THEATRE"  BEGINS  FULL-HOUR  WEEKLY  SERIES  ON  NBC  AUG.  26 
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m  TRADE  NEWS 

August  20,  195^ 

_ _ _ * 

NBC -TV 1 S  'MEDIC'  SERIES  PREVIEWED  IN  60  CITIES 

BY  PRESS,  CIVIC  LEADERS  AND  MEDICAL  SOCIETIES 


"Medic,"  NBC  -TV '  s  striking  innovation  in  television  drama, 
was  previewed  today  (Aug.  20)  in  a  coast-to-coast  closed  circuit 
program  viewed  by  the  press,  civic  leaders  and  medical  association 
officials  in  more  than  60  cities  where  the  program  will  be  seen  this 
Fall. 

Shown  was  "White  Is  the  Color,"  the  opening  drama,  which  will 
be  broadcast  on  Sept.  13  (9-9*30  p.m.  EDT)  over  the  NBC-TV  Network. 

Also  seen  were  trailers  from  four  other  dramas  in  the  Hollywood -filmed 
series . 

Host  on  the  special  one -hour  program  was  Sylvester  L. 

Weaver  Jr„  President  of  NBC.  Others  who  appeared  before  the  cameras 
in  brief  addresses  were  Dr.  Leland  I.  Doan,  President  of  the  Dow 
Chemical  Company,  sponsor  of  the  "Medic"  series;  Robert  W.  Sarnoff, 
Executive  Vice  President  of  NBC;  Worthington  Miner,  executive  producer 
of  the  "Medic";  James  Moser,  creator-writer  of  the  series,  and  Dr, 
Phillip  Sampson,  President  of  the  Los  Angeles  County  Medical  Association, 
which  supervises  the  medical  elements  in  the  programs,  and  others, 

Mr,  Weaver  termed  the  series  "another  milestone  in  television  s 
coming  of  age,"  and  said  it  would  be  a  high  spot  in  NBC-TV' s  new 
Monday  night  line-up. 


(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  ’MEDIC' 


Dr.  Doan,  speaking  for  the  sponsoring  firm,  said:  "In 
’Medic’  I  believe  we  have  found  a  vehicle  of  such  caliber  that  it 
will  serve  not  only  our  necessity  but  will  additionally  satisfy  our 
sense  of  social  responsibility.  It  is  for  that  reason  that  we  are  bold 
proud  and  happy  to  sponsor  ’Medic.’" 

Mr.  Sarnoff  spoke  of  "Medic"  as  "a  keystone  of  our  new 
line-up,"  and  reported  that  a  major  allocation  of  network  time  was 
planned  to  call  the  public's  attention  to  it.  In  its  first  two 
weeks,  he  said,  "Medic"  would  receive  $170,000  worth  of  network 
on-the-air  promotion,  while  in  its  first  13  weeks  the  program  -- 
and  the  Dow  commercials  supporting  it  --  would  be  promoted  to  the 
extent  of  $500,000. 
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TRADE  NEWS 


August  20,  1954 


RECESS  OVER,  ’ETHEL  AND  ALBERT  *  TO  RENEW 
OLD  ACQUAINTANCES  ON  NBC -TV  SEPT.  4 


ETHEL  AND  ALBERT,  the  domestic  situation  comedy  which  has 
won  staunch  adherents  all  over  the  country,  will  return  to  the  NBC-TV 
network  Saturday,  Sept.  4  (7:30-8  p.m.,  EDT) . 

Returning,  too,  after  a  Summer  recess  and  eager  to  renew 
old  acquaintances,  will  be  Peg  Lynch,  who  co-stars  as  Ethel  and  is 
creator  and  writer  of  the  weekly  series,  and  Alan  Bunce  in  the  role 
of  Albert,  the  patient  spouse. 

Housewives  who  recognize  in  Ethel  a  reflection  of  themselves 
are  in  the  vanguard  of  the  "Ethel  and  Albert"  supporters.  Last  sea¬ 
son  one  wrote  to  Peg  Lynch:  "your  program  is  so  much  ^Like  what 
happens  at  home  that  I  get  the  strange  sensation  that  you’ve  been  at 
the  keyhole  peeking." 

Miss  Lynch’s  ability  to  capture  the  "homey"  quality  in  her 
scripts  has  been  a  major  factor  in  the  program’s  success.  It  has 
become  one  of  the  most  popular  of  its  kind  on  television  since  its 

debut  as  a  full-fledged  network  program  in  April,  1953*  It  started 

/ 

(more ) 
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2  -  Ethel  and  Albert 


as  a  3-minute  radio  skit  over  10  years  ago  on  a  small  station  in 
Albert  Lea,  Minn.  Today* s  show  is  a  far  cry  from  the  radio  format 
which  was  designed  purely  for  laughs.  Now  the  scripts  are  comedy 
interpretations  of  everyday  life,  liberally  sprinkled  with  the  minor 
contretemps  straight  out  of  America's  living  rooms. 

Critics  have  acclaimed  Miss  Lynch  for  her  portrayal  of  the 
role  of  Ethel  and  for  the  humor  she  so  shrewdly  and  capably  works 
into  her  scripts.  Alan  Bunce  has  won  an  equal  amount  of  accolades  for 
the  realism  he  brings  to  the  much  put-upon  spouse  Albert.  One 
critic  summed  it  up  as  follows:  "The  charm  of  Ethel  and  Albert'  lies 
in  the  fact  that  Peg  Lynch  and  Alan  Bunce  resemble  the  neighbors  next 
door." 

Tom  Loeb  is  producer  of  the  weekly  series.  Walter  Hart  will 
direct.  It  will  be  under  the  sponsorship  of  the  Sunbeam  Corpora¬ 
tion.  Perrin-Paus  Co.,  Chicago,  is  the  advertising  agency. 
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NBC -TV  NEWS 


CREDITS  FOR  'ETHEL  AND  ALBERT'  ON  NBC -TV 


TITLE: 


ETHEL  AND  ALBERT 


TIME: 


NBC -TV,  Saturdays,  7:30- 
8  p.m.,  EDT,  returning 
Sept,  4,  1954. 


FORMAT: 


WRITER: 

STARS: 

PRODUCER: 

DIRECTOR: 

SPONSOR: 

AGENCY: 

ORIGINATION: 


Situation  comedy  about  the 
domestic  life  of  a  happily- 
married  couple. 

Peg  Lynch, 

Peg  Lynch  and  Alan  Bunce • 

Thomas  Loeb . 

Walter  Hart. 

The  Sunbeam  Corporation, 

Perrin-Paus  Co,,  Chicago, 

"Live"  from  NBC's  studios 
in  New  York. 
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SAMUEL  CHOTZINOFF,  NBC  MUSIC  EXECUTIVE,  WRITING  LIFE  STORY; 
PART  OF  FORTHCOMING  BOOK  IS  IN  SEPTEMBER  ISSUE  OF  HOLIDAY 


In  an  article  titled  "East  Side  Boyhood,"  NBC  musical  execu¬ 
tive  Samuel  Chotzinoff  tells  about  the  ups  and  downs  of  life  in  the 
lower  East  Side  of  New  York  around  the  turn  of  the  century  in  an 
article  appearing  in  the  Sept,  issue  of  Holiday  Magazine. 

The  article  is  to  be  a  part  of  the  forthcoming  autobiography 
which  Knopf  will  publish.  Several  months  ago  another  part  of  this 
book  was  published  in  the  New  Yorker  under  the  title,  "Mr.  Harris." 

The  present  article  tells  about  life  in  Rutgers  Square  in 
the  heart  of  that  district  which  nurtured  such  noble  spirits  as  Eddie 
Cantor,  Irving  Berlin,  Jo  Davidson  and  Jacob  Epstein.  Many  of  today's 
leaders  of  the  arts,  sciences,  political  life  and  business  have  come 
from  this  famous  melting  pot  into  which  so  many  immigrants  like  Chot- 
zinoff  poured  over  a  half  century  ago. 

Chotzinoff  has  been  a  noted  writer  on  music,  as  well  as  pro- 
ducer  of  NBC's  Television  Opera  Series,  and  an  NBC  music  executive  for 
17  years.  His  pieces  in  the  New  York  World,  the  New  York  Post  and 
many  national  magazines  have  won  him  a  secure  reputation  both  as  a 
critic  and  a  writer. 


NBC -New  York,  8/20/54 
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'THREE,  TWO,  ONE  --  ZERO." 

First  Television  Program  to  Tell  Over-All  Story 
Of  Nuclear  Energy  and  Its  Significance 
To  World  Will  Be  Offered  on  NBC 


7v 


-36* 


That  strange  paradox  confronting  the  world  today  -- 
magnificent  hope  and  utter  disaster  lying  hidden  in  the  heart  of  the 
same  atom  --  will  be  explored  searchingly  in  the  first  television 


program  to  tell  the  over-all  story  of  nuclear  energy. 

NBC -TV  will  present  the  program,  titled  "Three,  Two,  One  -- 
ZeroJ"  Monday,  Sept,  13*  from  8  to  9  p.m,,  EDT.  The  title  comes  from 
the  rhythmic  counting  of  the  seconds  that  precedes  each  test  blast 
of  a  nuclear  device. 

The  program  will  be  produced  with  the  technical  assistance 


of  the  Atomic  Energy  Commission  and  high  officials  of  the  govern¬ 
ment.  It  is  being  readied  by  the  NBC -TV  documentary  unit  responsiole 
for  the  network's  much-acclaimed  "Victory  at  Sea"  series. 

Henry  Salomon  Jr.,  who  produced  "Victory  at  Sea,"  will 
produce  the  nuclear  energy  telecast  and,  with  Richard  Hanser,  will 
write  the  script.  Robert  Russell  Bennett  will  compose  an  original 

orchestral  score,  and  Alexander  Scourby  will  be  narrator. 

(more ) 
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2  -  Nuclear  Energy  Program 


"Three,  Two,  One  --  ZeroJ"  will  be  entirely  on  film.  It 
will  utilize  the  most  telling  and  powerful  of  the  film  footage 
available  in  this  country  as  well  as  from  Russia,  Japan  and  elsewhere. 
It  will  include  the  "best"  of  52  different  nuclear  explosions  avail¬ 
able  on  film. 

As  outlined  by  Salomon,  the  program  will  show  how  life  for 
the  ordinary  American  citizen  has  been  affected  by  the  "situation 
of  hovering  menace."  It  will  picture  Russia  as  "the  other  half  of  a 
split  world  which  is  now  capable  of  destroying  itself,"  and  will 
attempt  to  convey  something  of  that  nation* s  scientific  and  in¬ 
dustrial  prowess  today.  (it  will  underscore  the  fact  that  the 
Russians  are  especially  advanced  in  exactly  those  fields  where  Party 
propaganda  and  politics  seldom  interfere  --  mathematics  and  physics, 
the  fields  that  count  in  nuclear  energy.)  It  also  will  examine  the 
case  of  the  intellectual  traitor  (like  Klaus  Fuchs)  who  looms  so 
large  in  the  history  of  these  times,  and  will  show  how  "security" 
has  become  a  dominating  word  in  our  national  life. 

Using  as  a  springboard  Einstein* s  remark  that  the  problem 
is  in  the  mind  of  man,"  the  program  will  indicate  that  tnere  exists 
the  means  of  making  "a  brave  new  world"  if  man  learns  to  control  the 
atom.  It  will  make  the  point  that,  in  the  last  analysis,  it  is 
the  people  themselves  who  must  decide  how  the  atom  will  oe  used. 

There  will  be  material,  too,  on  the  so-called  "international 
atom, "  illustrating  the  fact  that  other  countries  beside  the  United 
States,  and  independent  of  the  United  States,  are  conducting  nuclear 
energy  programs  aimed  at  the  peaceful  use  of  the  atom. 

An  unusual  feature  of  the  documentary  film  will  oe  an 

(more ) 
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•3  ~  Nuclear  Energy  Program 


animated  sequence  suggesting  in  non-objective  forms  and  patterns 
the  physical  "mystery"  nuclear  scientists  are  dealing  with.  The 
filmed  abstractions  will -be  backed  by  free  verse  Salomon  has 
written  and  titled  "A  Contemporary  Observation." 

Among  the  persons  who  will  figure  prominently  in  the 
filmed  documentary  are  the  late  President  Roosevelt ,  former  President 
Truman,  Sir  Winston  Churchill,  Joseph  Stalin,  Adolph  Hitler,  Gromyko, 
Alfred  Einstein,  Alexander  Sachs,  Hahn  and  Strassman,  Otto  Frisch 
and  Lise  Meitner,  J.  Robert  Oppenheimer,  Harold  Urey,  James  Conant, 
Vannevar  Bush,  as  well  as  Klaus  Fuchs  and  the  Rosenbergs. 

- o - 
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ROBERT  L,  BENDICK  TO  PRODUCE  ‘TODAY’  PROGRAM 

— - *>\  *Jif 

Robert  L.  Bendick,  former  executive  vice  president  of 
Cinerama  Productions,  has  joined  the  National  Broadcasting  Company  and 
^iod'J.7?r,-the  NBC -TV  program  TODAY, -it  was  announced  by  Richard  A.R. 
Pinkham,  director . of  participating  programs  for  the  network. 

Bendick  joined  Cinerama  Productions  in  1951  and  produced 
"This  Is  Cinerama"  and  the  recent  "Cinerama  Holiday."  Prior  to 
joining  that  organization,  he  was  director  of  news  and  special  events 
for  CBS-TV,  and  has  been  in  the  television  industry  since  19^0. 

During  World  War  II  he  was  a  combat  photographic  officer  in  the  Air 
Force.  He  is  a  graduate  of  New  York  University  and  is  author  of 
"Television  Works  Like  This,"  "Making  The  Movies"  and  "Electronics  For 
Young  People." 

The  appointment  fills  a  vacancy  left  by  the  promotion  of 
Mort  Werner  to  executive  producer  of  the  newly  organized  Participating 
Programs  Department  which  embraces  all  the  magazine  concept  programs 
on  the  network  including  TODAY,  HOME,  and  TONIGHT. 

Other  members  of  the  staff  of  TODAY  who  will  assist  Bendick 
are  Gerry  Green,  managing  editor,  and  Louis  B,  Ames,  associate 
producer. 

- o - 
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JAMES  MASON  TO  BE  HOST  OF  'LUX  VIDEO  THEATRE' 


“A 


James  Mason,  distinguished  British  actor  of  stage  and 
screen,  has  been  signed  as  host  for  the  new  full -hour  LUX  VIDEO 
THEATRE  series  which  begins  on  NBC -TV  Thursday ,  Aug .  2o  (10  to  11  p.m., 
EDT) . 

Mason,  with  this  assignment,  will  be  making  his  debut  in 
the  capacity  of  host  with  a  continuing  series.  Tne  initial  program 
will  star  Dorothy  McGuire  in  "To  Each  His  Own,"  with  Gene  Barry, 

Edward  Ashley  and  Mary  Anderson.  Others  in  the  casi-  will  be  Herb 
Butterfield,  Joan  Elan,  Brooks  West,  Ronald  Brogan,  Nancy  Kulp, 

Ottola  Newsmith,  Ruth  Warren,  Jerry  Mathers  and  Leonard  Carey.  This 
will  be  an  NBC  reunion  for  Mason  and  Miss  McGuire,  who  played  opposite 
each  other  in  a  1951  NBC  Radio  adaptation  of  "Wuthering  Heights." 

Mason,  who  made  his  stage  debut  as  Prince  Ivan  in  The 
Rascal"  in  Aldershot,  England,  in  1931*  soon  was  appearing  in  London 
and,  in  1933,  joined  the  famous  Old  Vic -Sadler's  Wells  Company.  V/i oh 
that  company  he  played  in  many  classics,  later  winning  still  more 

plum  roles  with  the  Dublin  Gate  Theatre. 

(more ) 
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'Lux  Video  Theatre' 


His  first  appearance  in  New  York  was  in  19^7  as  David  in 
"Bathsheba. 11  He  has  been  starred  in  many  memorable  movies,  among 
them  "Five  Fingers,"  "The  Desert  Fox,"  "The  Seventh  Veil,"  "Odd  Man 
Out,"  "The  Patient  Vanishes,"  "Hatter's  Castle,"  "The  Flying 
Dutchman"  and  "Three  Loves." 

Mason  was  one  of  the  major  theatrical  personalities  to  take 
part  in  the  recent  Shakespearean  Festival  this  Summer  in  Stratford, 
Ontario. 

He  and  his  wife,  writer-actress  Pamela  Kellino,  collaborated 
on  a  book,  "The  Cats  in  Our  Lives,"  for  which  Mason  also  contributed 
the  drawings.  They  have  a  young  daughter,  Portland.  The  Masons  are 
ardent  cat -fanciers  and  have  a  houseful  of  their  own  feline  pets. 
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VARIED  FARE  FOR  ALL  VIEWERS  OFFERED  THURSDAY  NIGHTS 
ON  NBC -TV,  WITH  RETURNING  FAVORITES 
AND  NEW  DRAMATIC  SERIES 


Designed  to  please  the  individual  preferences  of  every 
viewer,  the  diversified  lineup  for  NBC -TV  on  Thursday  evenings  this 
season  will  range  from  music  to  news,  comedy  and  four  types  of 
dramas,  climaxing  in  the  new,  hour-long  LUX  VIDEO  THEATRE  (10-11  p.m., 


EDT) . 

The  launching  of  "Lux  Video  Theatre"  on  NBC -TV  (Thursday, 
Aug.  26)  marks  its  expansion  from  a  half-hour  to  a  full -hour  adapta¬ 
tion,  each  week,  of  top  Hollywood  screen  properties. 

This  doubling  of  dramatic  time  represents  no  sudden  decision 
but  rather  is  the  fulfillment  of  plans  in  the  making  since  October 
of  1950,  when  the  program  began  as  a  weekly  half-hour  series 
originating  in  New  York.  Producers,  directors  and  writers  all  feel 
that  the  increased  time  will  make  for  even  more  powerful  and  effective 


TV  reproduction  of  memorable  movies. 

The  move  from  New  York  to  Hollywood,  a  year  ago,  increased 
the  availability  of  movie  stars,  and  this  season's  originations  from 

NBC -TV' s  ultra-modern  Burbank  studios  provide  every  technical 

facility  for  realistic  and  striking  backgrounds. 

(more) 
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2  -  Thursday  Nights 


"Lux  Video  Theatre,"  with  a  20-year  backlog  of  experience 
in  producing  and  presenting  superlative  radio  fare,  still  has  more 
favorites  in  store  for  viewers  throughout  the  coming  season.  They  will 
start  off  with  "To  Each  His  Own,"  "Welcome  Stranger,"  "Christmas 
in  July"  and  ’'Hold  Back  the  Dawn,"  all  featuring  great  screen  stars  in 

the  leading  roles. 

Starting  off  Thursday  evenings  with  the  DINAH  SHORE  SHOW 
(which  resumes  Oct.  5)  at  7:30  p.m.,  EST,  NBC-TV  will  offer  a  quarter 
hour  of  lilting  melody  by  the  singer  whose  personality,  sincerity  and 
warmth  have  contributed  as  much  as  her  rare  vocal  talent  to  her 
sustained  popularity.  Long  a  singing  star  of  radio,  movies  and  re¬ 
cords,  Dinah  made  one  of  the  smoothest  transitions  into  video  of  any 
performer  in  showbusiness .  Modest  and  unpretentious,  she  soon  became 
a  favorite  of  viewers  throughout  the  country .  She  will  offer  her 
expanded  repertoire  of  popular  songs  and  ballads. 

Following  Dinah,  John  Cameron  Swayze,  presents  a  quarter 
hour  of  up-to-the-minute  news  on  the  CAMEL  NEWS  CARAVAN  at  7:^5  P*m* 
This  is  one  of  the  top-rated  news  shows  on  the  air  and  the  recipient 

of  numerous  awards . 

Groucho  Marx,  prize-winning  master  of  the  ad  lib,  will  be 
back  with  his  comedy  quiz  show,  YOU  BET  YOUR  LIFE,  Sept,  lo,  (8  to 
8:30  p.m.,  EDT) .  The  program  features  three  couples  from  the  studio 
audience-,  all  contestants  selected  on  a  basis  of  unusual  vocation^ 
or  backgrounds . 

After  they  have  been  interviewed  by  the  trigger-witted 
Groucho,  who  always  has  several  verbal  surprises  for  contestants,  each 
couple  is  started  on  the  quiz  with  a  credit  of  $20.  The  pair  can  bet 

(more) 
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3  -  Thursday  Nights 


any  or  all  of  that  sum  on  the  chance  that  they  will  be  able. to 
collaborate  in  answering  the  first  question. 

If  they  miss,  the  amount  of  their  bet  is  subtracted  from 
the  balance  on  hand.  Each  question  pays  even  money  with  a  maximum 
total  of  $320.  The  couple  finishing  with  the  highest  amount  wins  a 
chance  at  the  jackpot  question  which  is  worth  $1,000,  and  which  is 
raised  $500  every  week  that  it  is  answered  incorrectly. 

Each  competing  couple  also  has  the  chance  to  mention  the 
"secret"  word  which  oan  bring  an  extra  prize  of  $100  from  Groucho. 

The  word  generally  is  in  everyday  usage,  and  its  mention  on  the  program 
brings  a  wooden  duck  zooming  out  of  the  wings  to  a  spot  directly 
before  the  microphone.  In  his  bill,  the  duck  carries  a  card  on  which 

the  magic  word  is  printed. 

The  JUSTICE  series  goes  into  its  second  season  (8:30  to 
9  p.m.,  EDT ) ,  continuing  to  present  in  realistic  fashion  dramatizations 
of  actual  cases  handled  by  member  societies  of  the  National  Legal  Aid 
Association.  These  public  service  documentaries  mirror  the  true 
experiences  of  persons  from  all  walks  of --life  as  they  cope  with 
justice  and  injustice,  heartache  and  danger,  until  they  are...  assisted 
in  solving  their  problems  by  Legal  Aid.  Westbrook  Van  Voorhis 

continues  as  announcer  and  narrator. 

DRAGNET,  (9  to  9:30  p.m.,  EDT)  first  was  introduced  as  an 

NBC  radio  series  in  19^-9  and  began  on  TV  Jan.  3*  1952.  The  ohow  won 
public  favor  at  once,  and  its  realistic  approach  in  depicting  the  work 
of  police  officers  in  handling  crimes  appealed  not  only  to  audiences 
seeking  solid  entertainment  but  to  persons  who. formerly  had  sneered 
at  "contrived"  crime  dramas.  Its  authenticity  and  low-key  have  been 

(more) 
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4  -  Thursday  Nights 

paid,  repeatedly,  that  sincerest  of  all  compliments  --  imitation. 

The  "Dragnet"  theme  music  is  as  familiar  a  combination  of 
musical  notes  as  a  Sousa  march,  and  the  show  has  won  more  awards, 
citations  and  honors  than  anything  of  its  kind  in  radio  or  TV  history . 
The  star.  Jack  Webb  (he  plays  Sgt .  Joe  Friday)  also  is  producer  and 
director.  He  also  has  directed  and  starred  in  the  new' "Dragnet" 
motion  picture  on  current  release. 

The  FORD  THEATRE  (9:30  to  10  p.m.,  EDT)  continues  to  present 
film  and  video  stars  in  a  weekly  series  of  plays,  each  of  which  is 
complete  in  itself.  The  series,  filmed  in  Hollywood,  includes 
adaptations  of  plays,  novels  and  original  stories.  Different  waiters 
and  directors  are  used  for  each  film  in  order  to  give  a  completely 
fresh  approach  to  each. 

Appearing  on  "Ford  Theatre"  during  the  past  season  have  been 
such  stars  as  Patricia  Medina,  Yvonne  De  Carlo,  Pat  O'Brien,  John 
Derek,  Mark  Stevens,  Barry  Sullivan,  Gilbert  Rolano,  Phyllis  Thaxter, 
Teresa  Wright,  Shelley  Winters,  Will  Rogers,  Jr.,  Peter  Lawford,  Ida 
Lupino,  Howard  Duff,  Laraine  Day,  Irene  Dunne,  Ronald  Reagan,  Robert 
Young,  William  Lundigan  and  many  others. 

Then  comes  the  full-hour  "Lux  Video  Theatre, 
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TRADE  NEWS 


August  24,  1954 

•& - — - - - 

LORETTA  YOUNG  TO  START  SECOND  SEASON  ON  TV 

WITH  DRAMA  OF  ’GUEST  IN  THE  NIGHT’ 

"A'  — - - "if 

RETURNING  SERIES 

THE  LORETTA  YOUNG  SHOW  will  return  to  NBC -TV  on  Sunday , 

Aug.  29  at  10  p.m.,  EDT  with  Loretta  Young  portraying  a  woman  who 

risks  her  husband’s  safety  to  save  a  boy’s  life. 

The  play,  "Guest  in  the  Night;  tells  of  Rita  and  Duke  Cole, 
who  are  stranded  in  a  mountain  cabin  during  a  blizzard.  To  their  door 
comes  a  young  boy  who  is  ill  of  pneumonia.  Although  Rita  knows  that 
her  husband,  a  paroled  convict,  is  attempting  to  escape  to  another 
country  with  a  stolen  diamond  necklace,  she  risks  revealing  his  where¬ 
abouts  by  summoning  a  doctor  for  the  boy  by  a  short-wave  radio.  When 
once  she  has  made  her  decision,  Duke  manages  to  turn  the  tables  in  a 
way  which  makes  it  possible  for  her  to  lose  on  every  count. 

Hugh  O’ Brian  plays  Duke  Cole,  and  Earl  Roby  is  seen  as  the 

child,  Ted  Mayhew. 


(more) 
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2  -  Loretta  Young  Show* 


In  its  second  year  on  television,  "The  Loretta  Young  Show” 
will  star  Miss  Young  in  the  leading  role  of  a  different  production 
each  week,  ranging  from  serious  drama  to  light  comedy.  Hugh  O'Brian 
has  been  signed  to  appear  in  the  first  four  programs  of  the  1954-1955 
season . 

Tom  Lewis  is  executive  producer  for  the  series,  with  Justus 
Addis.s  and  Harry  Keller  serving  as  directors  on  alternate  weeks.  Music 
will  be  directed  by  Harry  Lubin,  and  photography  by  Norbert  Brodine, 

A.S.C. 

"The  Loretta  Young  Show"  is  sponsored  by  Procter  and  Gamble 
for  Tide  and  Gleem.  Benton  and  Bowles,  Inc.  and  Compton  Advertising 
Agencies,  respectively,  are  the  agencies  for  Tide  and  Gleem. 
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NBC -TV  NEWS 


CREDITS  FOR  NBC -TV’S  ’LORETTA  YOUNG  SHOW’ 


PROGRAM: 

THE  LORETTA  YOUNG  SHOW 

TIME: 

NBC -TV,  Sundays,  10  p.m.,  EDT 

RETURNS : 

Aug.  29,  1954 

FORMAT : 

Drama  Series 

EXECUTIVE  PRODUCER: 

Tom  Lewis 

ASSISTANT  TO  PRODUCER: 

Frank  O’Neill 

DIRECTORS: 

Justus  Add! ss  and 

Harry  Keller,  alternating 

ASSISTANT  DIRECTOR: 

John  Pommer 

MUSIC  DIRECTOR: 

Harry  Lubin 

DIRECTOR  OF  PHOTOGRAPHY: 

Norbert  Brodine,  A.S.C. 

PRODUCTION  MANAGER: 

John  London 

STORY  EDITOR: 

Ruth  Roberts 

ART  DIRECTOR: 

Art  Lonergan 

FILM  EDITOR: 

Joe  Dervin 

WARDROBE : 

Maria  Donovan  and  Carey  Cline 

MAKEUP : 

Otis  Malcolm 

HEAD  SOUNDMAN: 

Byron  Chudnow 

ANNOUNCER: 

John  Kennedy 

SCRIPT  SUPERVISOR: 

Irene  Ives 

SPONSOR: 

Procter  and  Gamble  for  Tide 
and  Gleem 

AGENCIES : 

Benton  and  Bowles  for  Tide; 

Compton  Agency  for  Gleem 

ORIGINAL  STARTING  DATE: 

Sept.  20,  1953 

NBC -New  York,  8/24/54  FWK 
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HOW  BETTY  HUTTON  DECIDED  TO  DO  A  TV  SHOW 

-  “it  -  w 

The  soft-spoken,  mild-mannered  man  who  is  one  of  tele¬ 
vision’s  most  celebrated  producers  smiled  understandingly . 

"No,  Mr.  Liebman,"  the  pretty  blonde  with  the  dancing, 
hazel  eyes  was  saying,  "no,  I’m  not  ready  to  do  a  television  show 

yet." 

Max  Liebman  continued  to  smile.  Betty  Hutton  continued  to 
talk.  The  time  was  noon  on  a  day  in  June,  The  place  was  Washington, 
D.C.,  where  the  famous  screen  star  was  making  personal  appearances. 

"If  I  ever  decide  to  do  television,  it  will  be  with  nobody 
else  but  you,  Mr.  Liebman.  But  there's  no  reason  why  we  can’t  be 
friends.  Let’s  have  some  coffee,  but  no  more  talk  about  me  and  tele¬ 
vision." 

Three  hours  later,  over  empty  coffee  cups,  an  enthused 
Betty  Hutton  was  saying,  "All  right,  I'll  do  it.  It  sounds  wonder¬ 
ful  --  wonderful."  The  soft-spoken,  mild-mannered  man  smiled 
understandingly. 

Neither  Miss  Hutton  nor  Liebman  will  say  what  line  of 
persuasion  used  by  the  patient  producer  changed  Miss  Hutton's  mind. 
But  with  Miss  Hutton's,  "yes,"  "Satins  and  Spurs"  took  form,  the 
first  of  NBC’s  Sunday  night  series  of  90-minute  color  extravaganzas, 
to  be  presented  Sept.  12  (7:30-9  P*w.,  EDT). 

(more) 
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2  -  Betty  Hutton 


"Satins  and  Spurs"  had  been  pulsing  through  Max  Liebman's 
mind  like  a  dancing  sprite  in  a  rehearsal  hall.  As  time  passed,  it 
took  on  form  and  substance  and  it  became  apparent  there  was  only 
one  artist  who  could  give  it  life  --  Betty  Hutton. 

Liebman  and  Billy  Friedberg  sat  down  and  wrote  "Satins  and 
Spurs"  AFTER  Miss  Hutton  said  "yes."  When  they  delivered  the  finish¬ 
ed  product,  with  music  and  lyrics  for  nine  new  songs  by  Jay  Living¬ 
ston  and  Ray  Evans  --  winners  of  Hollywood  "Oscars"  for  their  song 
hits  "Buttons  and  Bows"  and  "Mona  Lisa"  --  Miss  Hutton  was  ready 
to  make  her  television  debut. 

Written  especially  for  Miss  Hutton,  "Satins  and  Spurs"  is 
the  story  of  a  rodeo  performer  (Miss  Hutton)  who  comes  to  New  York 
and  falls  in  love  with  a  magazine  photographer  assigned  to  cover  the 
rodeo.  The  show  is  a  new  vehicle  for  an  established  star’s  versatile 

talents . 
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NBC -TV  NEWS 


THOW  TO  SHOP* 

Consumer  Advisor  to  Offer  Special  Series  on  'Home1  Program 

#  — - - - 

A  special  series  on  "How  to  Shop"  will  be  inaugurated  on  the 

HOME  show  Monday,  Sept.  13  (NBC-TV,  11  a.m.-12  noon,  EDT)  and  will 

be  seen  for  approximately  five  minutes  each  day  thereafter  for  a 

period  of  two  weeks. 

The  daily  segment  will  be  conducted  by  Libby  Allen,  consumer 
advisor  and  special  assistant  to  the  president  of  the  Industrial  By- 
Products  and  Research  Corporation  of  Philadelphia,  Pa.,  an  organiza¬ 
tion  which  analyzes  and  tests  various  consumer  products  and  accord¬ 
ingly  advises  retail  stores  on  the  quality  of  these  goods  and  whether 

or  not  they  should  carry  them. 

The  "How  to  Shop"  feature  is  intended  as  a  service  not  only 
to  "Home"  viewers  but  to  department  stores  as  well,  under  the  theory 
that  if  merchandise  is  carefully  bought  and  properly  used  there  are 

consequently  less  returns  and  it  stays  bought. 

Mrs.  Allen,  who  is  an  economics  graduate  of  Wellesley 
College,  was  formerly  employed  by  Macy’s  on  its  executive  training 
squad,  and  before  assuming  her  present  post  was  in  charge  of  Gimbel’s 
Brands,  Inc.  She  and  her  husband,  a  dentist,  and  their  two  children, 

live  in  a  suburban  home  outside  Wilmington,  Del. 

During  her  10  successive  appearances  on  "Home,"  Mrs.  Allen 

will  cover  the  following  topics  on  shopping: 


(more ) 
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Home  1 


a)  When  to  Buy  What 

(2)  Buying  Rugs,  Drapes  (and  similar  wares) 

(3)  Buying  Housewares 

(4)  Toys  and  Christmas  Buying 

(5)  White  Sales 

(6)  Buying  Furniture 

(7)  Fashions 

(8)  Men’s  Fashions 

(9)  Buying  Accessories  for  the  Home  -  China,  Glassware  (and 
similar  wares) 

(10)  Back  to  School  Purchases 

- o - 
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NBC -TV  NEWS 


'COMMENT'  PROGRAM  OF  NEWS  ANALYSIS  RESUMES  AUG .  29 


COMMENT,  the  NBC  News  Department's  weekly  news  analysis 
series  designed  to  bring  viewers  a  better  understanding  of  important 
world  developments,  will  return  to  NBC -TV  starting  Sunday ,  Aug ,  29 , 
(3:30-4:00  p.m.,  EDT) .  Theme  of  the  first  program  will  be 
"Co-existence  --  Democracy  and  Communism  --  Will  It  Work?" 

Highly  favorable  audience  response  and  critics'  reviews 
for  the  series  (which  ran  nine  weeks  this  Summer)  prompted  an  early 
return  for  the  program  following  several  weeks'  hiatus. 

Each  week  COMMENT  brings  outstanding  commentator-reporter- 
analysts  from  the  journalistic  field  to  comment  on  national  and 
international  problems.  Some  of  the  topics  covered  thus  far  include: 
"The  Congressional  Record,"  "  The  Atom,  Public  or  Private,"  "The  Army 
versus  McCarthy  Hearings,"  "The  Housing  Scandals,"  "Red  China,  the 
Geneva  Conference,"  "Politics  and  Business  Recovery,"  "Eisenhower  and 
the  Presidency, " "Elections ,  195^ j"  "A  Case  History  of  Red  Agression 
(reprinted  in  the  Congressional  Record),  "Guatemalan  Adventure," 

"The  Central  Intelligence  Agency"  and  "International  Propaganda. 

Of  the  several  thousand  pieces  of  mail  received  by  the 
COMMENT  producers,  all  were  highly  laudatory;  not  one  complaint 
in  the  lot.  Almost  90  percent  of  the  mail  response  (unsolicited) 
expressed  hopes  and  desires  for  the  series  to  continue.  As  for  the 
critics,  a  few  typical  comments  were  expressed  as: 

(more ) 
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*  Comment 1 


"The  commentators  discuss  thorny  questions  with  a  candor  and 
forthrightness  that  is  comparatively  new. . .sensible,  reasonable 

assessments  of  issues..." 

--John  Crosby,  New  York  Herald  Tribune 

*  *  * 

"...here  was.. an  outspoken  candor  that  was  thoroughly 
stimulating  and  provocative.  NBC  has  given  its  new  department 
its  head,  and  the  result  so  far  has  been  most  worthwhile.  It  is 
remarkably  effective." 

--New  York  Times 

*  *  * 

"It  is  one  of  those  shows  that  makes  television  look  good 
in  everyone’s  eyes ., .educational,  informative  and  a  fine  public 
service . " 

--Denver  Daily  Chief 

#  *  # 

"...a  startling,  different  news  program.  The  emphasis  is 
on  information.  The  reporters  are  turned  loose  to  fill  the  gaps 
left  in  daily  TV  news  coverage .. .the  results  are  excellent." 

--Washington  Post 

*  *  * 

The  COMMENT  series  is  produced  by  Julian  Goodman  (in 
Washington)  and  Ann  Gillis  (New  York)  working  under  the  overall 
supervision  of  William  R.  McAndrew,  manager  of  NBC  News  and  Special 
Events.  Robert  Doyle  directs.  The  program  originates  in  Washington, 

D.C, 

- o - 
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TUESDAY  IS  'CHOOSE  DAY'  AS  WELL  AS  'GOOD  NEWS  DAY' 

ON  NBC -TV  WITH  SCHEDULE  CHOCKFULL  OF  TOP  PROGRAMS 

#  -  -X-  *sc-  - 

The  nation's  top  comedy  stars,  Milton  Berle,  Martha  Raye 
and  Bob  Hope,  will  be  augmented  by  a  new  comedy  show  starring  Michael 
O'Shea,  James  Dunn  and  William  Bishop  on  NBC  Television  Tuesday  nights 

during  the  coming  195^-55  season. 

A  new  realistic  situation  comedy,  "IT'S  A  GREAT  LIFE /star¬ 
ring  O'Shea,  Dunn  and  Bishop,  promises  to  be  an  outstanding  entertain¬ 
ment  entry  of  the  television  year.  "It's  a  Great  Life"  is  the  story 
of  two  ex-GIs  --vC^Shea  and  Bishop  --  who  decide  to  continue  their 
army  friendship  by  living  together  while  seeking  civilian  careers . 

They  choo  ^""Southern  California  because  Bishop  had  been  stationed 

,  ( ^  • 

there  during  the  war  and  liked  the  climate. 

The  series,  starting  Sept .  7  (10:30-11  P»m«,  EDT),  which  is 
filmed  in  Hollywood,  opens  wiish  the  arrival  of  the  pair  in  that  city. 
They  answer  an  advertisement  for  a  furnished  room  and  find  themselves 
in  the  household  of  a  widow,  played  by  Frances  Bavier,  her  unemployed 
brother,  James  Dunn,  and  her  attractive  daughter,  Baroara  Bates. 

As  the  series  progresses,  O'Shea  and  Bishop  encounter 
hilarious  misadventures  in  their  efforts  to  adjust  to  civilian  life 

and  earn  a  living.  Subsequent  episodes  find  them  selling  furniture 
in  a  department  store  (aided  and  abetted  by  James  Dunn),  working  as 
extras  in  a  science-fiction  movie,  baby  sitting  and  countless  other 

comic  situations.  (more) 
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2  -’ Tuesday  TV  Roundup1 


MILTON  BERLE,  MARTHA  RAYE  and  BOB  HOPE  will  occupy  the 
8-9  p.m.,  (Eastern  Time)  Tuesday  spot  throughout  the  season.  Berle, 
"Mr.  Television,"  will  open  the  series  on  Sept.  21  and  will  be  seen 
every  other  week,  for  a  total  of  20  shows.  This  will  mark  Berle 's 
seventh  season  in  television,  all  on  NBC. 

Martha  Raye  will  be  seen  in  the  8-9  p.m.  (EST)  Tuesday  spot 
once  a  month,  starting  Sept.  28.  This  will  be  Martha's  fourth  season 
as  one  of  NBC’s  leading  comedy  stars.  During  this  time,  she  has 
established  herself  as  one  of  the  most  versatile  comic  personalities 
of  television,  to  add  to  her  already  impressive  reputation  as  an  out¬ 
standing  night  club,  film  and  vaudeville  performer.  She  will  do  a 
total  of  10  shows . 

Bob  Hope  will  star  in  six  shows  in  the  same  8-9  p.m.,  (EST) 
niche.  His  first  show  will  be  Oct.  12.  The  shows  will  adhere  to  the 
variety-guest  star  format  that  was  so  popular  last  season.  Hope,  one 
of  the  best-known  and  best-liked  people  in  showbusiness ,  is  an 
especial  favorite  of  servicemen  and  servicewomen  throughout  the  world. 
Since  World  War  II  started,  Hope  has  traveled  more  than  1,000,000 
miles  and  has  entertained  more  than  10,000,000  troops  in  every  part  of 
the  globe. 

FIRESIDE  THEATRE,  with  Gene  Raymond  as  host,  will  return  to 
NBC -TV  on  Tuesday,  Aug.  31  at  9  p.m.,  EDT ,  presenting  a  series  of  half- 
hour  dramatic  shows  filmed  in  Hollywood  especially  for  television. 

These  top-flight  dramas  are  produced  and  directed  by  Frank  Wisbar , 

"Second  Elopement,"  a  charming  comedy  about  a  staid  Boston 
family,  will  be  the  initial  offering.  A  youthful -looking  matron 
soon  to  be  engaged  to  a  "family-approved"  diplomat  is  doubtful  about 

(more) 
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the  wisdom  of  the  proposed  step.  She  seeks  out  her  ex-husband, 
discarded  five  years  before,  and  finds  that  he  still  has  romantic 
charms  for  her.  Virginia  Field  stars  in  the  warm  drama. 

Among  the  top  personalities  to  be  seen  in  subsequent  shows 
will  be  Randy  Stuart,  Thomas  Mitchell,  Dorothy  Malone,  John  W.  Vander 


cook,  Rhys  Williams,  Regis  Toomey,  Phil  Terry,  Madge  Merldith,  Hillary 
Brooke  and  many  others . 

ARMSTRONG'S  CIRCLE  THEATRE  starts  it  new  Pall  series  Tuesday, 
Aug.  31  at  9:30  p.m.,  EDT,  with  an  original  teleplay  by  David  Shaw 
starring  Janet  Blair.  It  is  titled  "The  Beautiful  Wife."  Miss  Blair 
will  portray  a  charming  housewife  who  overnight  finds  herself  the 
center  of  national  attention  when  she  is  crowned  "Mrs.  Universe. 

The  program  this  season  will  be  produced  under  different 
production  auspices  than  heretofore.  The  show  will  be  slanted  to  an 
adult  nighttime  audience,  with  strong  emphasis  on  plot  values.  Stories 
will  range  from  farce  to  drama,  and  will  be  by  top  writing  talent. 

Stars  and  supporting  casts  will  be  selected  weekly  from  the  top 
echelon  of  the  Hollywood  screen,  the  Broadway  stage,  TV  and  radio. 

"Truth  or  Consequences,"  one  of  the  best -known  audience - 
participation  shows,  occupies  the  10  p.m.,  EDI,  ^pot  each  Tuesday 
NBC  television.  Genial  Jack  Bailey  is  the  master  of  ceremonies 
puts  the  contestants  through  their  hilarious  paces .  The  unusual  stunts 

on  this  show  frequently  become  front  page  news. 

Dinah  Shore  returns  to  NBC  Television  at  her  regular 
7:30  p.m.,  EST,  spot  Oct.  5  with  what  has  been  referred  to  as  "the 
fastest  15-minutes  in  television."  The  emphasis  will  be  on  Dinah's 

(more) 
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unique  singing  style,  backed  by  imaginative  staging  and  camera  work. 
She  will  be  heard  Thursdays  in  the  same  time  spot . 

Continuing  each  weekday  night  at  7:45  p.m.  is  America's  top- 
rated  news  telecast  CAMEL  NEWS  CARAVAN,  with  John  Cameron  Swayze . 

This  coast -to-coast  show  whisks  televiewers  to  headline  news -spots 
round  the  world,  to  bring  them  "today's  news  today."  It  has  aptly 
been  described  as  television's  major  step  in  adapting  the  tools  of 
a  new  medium  to  the  age-old  job  of  reporting  the  news. 

All  In  all,  it  seems  that  this  year  "Tuesday  is  good 
news  day"  on  NBC  television. 
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NBC  TRADE  NEWS 


PAUL  (THE  DUKE)  GILBERT  TO  BE  HONORED 
FOR  AIDING  YOUTH  PROJECTS 

Paul  Gilbert,  star  of  NBC-TV's  THE  DUKE  (Fridays  8  p.m,, 

EDT)  on  the  program  of  Friday ,  A\f£,  27  w-ill . be  presented  an  honorary 

plaque  in  Hollywood  by  the  Saints  and  Sinners  Organization  for  his 
activities  in  behalf  of  youth  projects.  Gilbert  has  participated,  in 
many  benefits  given  by  the  organization  to  combat  juvenile  delinquency 
and  to  aid  in  wholesome  youth  activities. 

The  theme  of  the  telecast  for  Aug.  27  concerns  a  benefit  for 
a  settlement  house  to  be  given  by  the  Duke  in  his  night  club.  When 
the  Duke’s  partner,  Rudy  (Claude  Stroud),  objects  to  the  benefit  be¬ 
cause  the  club  is  losing  money  and  cannot  afford  to  aid  the  fighter’s 
favorite  charity,  the  Duke  persuades  him  to  change  his  mind.  He  prom¬ 
ises  to  cut  the  club's  expenses  for  the  night  by  having  Rudy,  his 
trainer  Johnny  (Allen  Jenkins),  and  himself  act  as  chef  and  waiters. 

As  an  added  economy,  the  night’s  entertainment  is  provided  by  the 
children  from  the  settlement  house,  who  present  their  version  of  "A 
Midsummer  Night’s  Dream." 

- - o - 

FIRST  WTMJ-ORIGINATED  COLORCAST  ON  'HOME' 

The  first  network  colorcast  origination  from  W^MJ-TV,  Mil¬ 
waukee,  Wis.,  will  be  presented  on  NBC-TV's  HOME  show  Thursday,  Aug,  2b 
(11  a.m,-12  noon,  EDT).  The  station's  color  cameras  will  feature  a 
home-weaving  exhibit  from  the  Wisconsin  State  Fair  being  held  at 
West  Allis. 

- o - 

NBC -New  York,  8/24/54 


G3HOWOH  3S  OT  THiXUlO  (-DitKI  2HT)  JUA'i 

CTOatOfl'i  HTUOY  filial  A  HOa 

.  ,  .  ,  .  :  •  T-3GK  lo  fxscTa  .^'lodlxC  M 

' 

. 

.  .  .  '■  ■■.  -  89WJ 

)f  •  i a  So:  '  n9vut  d  ::oo  e:  fio  J  7  -f  .  -O  s* *ld  :  iiovi:^  •  -lOensd  \;u 

, :  iJ.  v  -  -.'C  ;  .  :i  :-i  r.t  <:f.G  otf  bi 

«iol  #21onod  *  :  zrnerij  sriT 

r;i:  „■  ;/Io  ;.i  ;.i  t  ’’  r.  n  Oj  'Ol  3cic*meLt 

: 1  A:  s’eXuQ  $>i 

1  *■!£••’  9ritf  t,  b  c  •;  o' y;onc:i  niaoi  J±  cfulo  srii 

-fftov.  c  fr  ,  hfi/m  alrl  f  •  .riBflo  o:  /;  !  --.si  *;j;  ts  ^>'uG  -  f'  •  t* set -to 6 do  ©Jiiov. 

■ 

.  .  98m  .  -  cnnrfoL  'lonis 

ortcT  -£o  tsfcivoicj  ei  J.ismnxB .odno  o  *  J/*  ,.':a  o  cf  t  jmonoo©  bofcbfi 
.V'  ij  •;jJ:cr;o7  .is  r;c  .o*xq  .  iv.  .:>o  ■  .jemsic.  .:t"  o  ru  MOrjl  noi&IX: 

".niBO'iG  e'eM^lM  'xsmrwal; 

- o - 

-j  :  tVT->-  !  mo'il  .o  tfr.B  i  :Xc  Jho  Jjfi  •.'•£"•  oriT  • 

ano  ■  '■  •  #  : 

p  arturffi©!  Hi;',;  eB^snuso  ‘xoloo  x: 1  ^ x o ±  .c  smT  .  (TGS  tnoon  SI-.n.B  X 

•  :  ocf  «x2js^  seTfiJo  nJtcHs  Oft#  ftml  Jidiri;:.-  ^nivB9w-sir 

.  sifXA  d£ 

- o-  - - 


TRADE  NEWS 


Jk 


August  25 >  195^ 

'<«  -  — —  -/f 

COMEDY  OF  'SECOND  ELOPEMENT, '  STARRING  VIRGINIA  FIELD, 

TO  START  SIXTH  SEASON  OF  'FIRESIDE  THEATER' 

•fc - *VC  'it  'it 

RETURNING  SERIES 

FIRESIDE  THEATER,  one  of  television's  first  shows  to  feature 
films  especially  designed  for  that  medium,  will  return  to  the  NBC-TV 
network  for  the  start  of  its  sixth  season  Tuesday,  Aug.  31  (9  p.m., 
EDT). 

The  opening  night  presentation  will  star  Virginia  Field  in 
"Second  Elopement,"  a  comedy  about  a  staid  Boston  family.  The  story 
concerns  a  youthful -looking  matron  who  doubts  the  wisdom  of  her  soon- 
to-be  -announced  "family-approved"  engagement  to  a  diplomat.  Im¬ 
pulsively  she  seeks  out  her  ex-husband.,  discarded  five  years  earlier, 
and  uncovers  a  romantic  attachment  which  leads  to  a  Second  Elopement . 

The  new  season  for  the  "Fireside  Theater"  series  of  half- 
hour  dramatic  shows  will  be  highlighted  by  the  additional  use  of  top- 
name  television  and  screen  personalities  who  will  be  starred  frequently 
"Fireside  Theater"  began  on  NBC-TV  April  5*  19^9 >  as  a 
weekly  showcase  of  varied  attractions,  including  dramatic,  variety, 
music  and  audience  participation  programs .  The  format  was  later 
changed  into  a  new  series  of  film  stories  stressing  the  bizarre,  with 

(more) 
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2  -  'Fireside  Theater' 


two  "teletales"  presented  each  week.  Original  stories  as  well  as 
adaptations  of  famous  short  stories  were  included  in  the  series.  In 
1950  it  was  switched  to  its  present  format  of  half-hour  film  dramas. 

Frank  Wisbar,  veteran  motion  picture  producer  and  television 
film  pioneer,  continues  as  producer-director  of  the  series,  a  position 
he  has  filled  notably  since  "Fireside  Theater"  started.  Gene  Raymond, 
who  has  had  extensive  experience  in  television  and  radio  as  well  as 
on  stage  and  screen,  will  return  in  his  role  as  host,  which  he  as¬ 
sumed  Sept.  1,  1953 .  In  addition  to  introducing  each  half-hour  show 
Raymond  also  will  star  in  several  productions. 

"Fireside  Theater"  is  sponsored  by  the  Procter  and  Gamble 
Co.,  for  Crisco  and  Ivory  Soap.  The  agency  is  Compton  Advertising, 
Inc.  The  shows  are  produced  on  film  in  Hollywood  at  American-National 
studios  by  Frank  Wisbar  Productions,  Inc. 
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NBC -TV  NEWS 


CREDITS  FOR  'FIRESIDE  THEATER'  ON  NBC -TV 


PROGRAM: 

FIRESIDE  THEATER 

TIME: 

NBC -TV,  Tuesdays,  9  p.m.. 

EDT  (returning  Aug.  31) 

FORMAT: 

Half-hour  series  of  great 
variety,  encompassing 
comedy,  adventure  and  drama. 

CAST: 

Casts  vary  each  week  featuring 
well-known  screen  players. 

PRODUCER -DIRECTOR : 

Frank  Wisbar  for  Frank  Wisbar 
Productions,  Inc. 

HOST: 

Gene  Raymond,  who  will  also 
star  in  several  productions. 

ASSOCIATE  PRODUCER: 

Sidney  Smith 

ASSISTANT  DIRECTOR: 

Maurice  Vaccarino 

WRITERS: 

Various  writers  for  the 
productions . 

DIRECTOR  OF 
PHOTOGRAPHY: 

Benjamin  H.  Kline 

SPONSOR: 

The  Procter  and  Gamble  Co. 
for  Crisco  and  Ivory  Soap. 

AGENCY: 

Compton  Advertising,  Inc. 

ORIGINATION: 

Produced  on  film  in  Hollywood 
at  American-National  studios. 

ORIGINAL  STARTING 
DATE: 

April  5,  1949. 

mm  mm 
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August  25,  195^ 

NBC  MERCHANDISING  DEPARTMENT  EXTENDS  SERVICE  ACTIVITIES 

Murray  Heilweil  to  Succeed  Fred  N.  Dodge 

The  activities  of  the  NBC  Merchandising  Department  have  been 
extended  to  provide  a  comprehensive  service  for  advertisers  on  the 
network’s  participating  programs  --  TODAY,  HOME  and  TONIGHT  --  George 
H.  Frey,  NBC  Vice  President  in  charge  of  Television  Network  Sales, 
announced  today. 

At  the  same  time,  Frey  announced  that  Murray  Heilweil  will 
head  NBC  Merchandising,  succeeding  Fred  N.  Dodge,  who  is  leaving  the 
company  to  become  advertising  manager  of  True  Magazine. 

"This  is  a  logical  extension  of  the  network’s  ’magazine 
concept’  formula  of  participation  programs,  which  is  to  increase  one 
scope  of  television  by  making  it  more  useful  to  more  advertisers  and 
a  greater  range  of  products,"  Frey  said. 

The  network  recently  created  the  Participating  Programs 
Department,  which  embraces  the  three "magazine  concept” programs  and 

which  is  headed  by  Richard  A.R.  Pinkham, 

Frey  said  that  NBC’s  merchandising  service  is  still  available 

to  any  NBC  network  advertiser.  There  will  be  no  change  in  the 

structural  setup  of  the  Merchandising  Department,  which  includes  12 

district  supervisors  covering  the  entire  councry,  with  headquarters 

in  New  York  and  a  large  production  department,  he  said, 

(more) 
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2  -  NBC  Merchandising  Department 


Heilweil  joined  NBC  Merchandising  in  January,  1952,  as  an 
assistant  manager  and  became  manager  of  the  department  a  year  later* 
Prior  to  this,  he  was  in  the  Trade  Extension  Division  of  the  American 
Weekly  as  assistant  to  the  merchandising  director*  He  has  had  ex¬ 
tensive  experience  in  executive  and  sales  capacities  in  the  food, 
automotive,  resort  and  paper  products  fields. 

Heilweil  will  report  to  Matthew  J*  Culligan,  sales 
manager  of  the  Participating  Programs  Department. 
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NBC -TV  NEWS 


HOUSING  EXPERT  C.W.  SMITH  TO  RETURN  TO  'HOME' 


C.W.  Smith,  one  of  the  nation's  top  housing  authorities, who 
recently  completed  a  series  on  NBC-TV'S  HOME  show  (Mondays  through 
Fridays,  11  a.m.-12  noon,  EDT)  on  the  latest  developments  in  home 
building,  buying,  modernization  and  renovation,  will  return  to  the 
program  with  two  additional  series  in  September  and  October. 

Beginning  Monday,  Sept.  20,  Smith,  who  is  director  of  the 
Housing  Research  Institute  in  San  Antonio,  Texas,  will  present  each  day 
on  "Home"  during  that  week  a  series  entitled  "How  to  Buy  a  House." 

He  will  discuss  how  to  choose  the  location,  the  builder  --  if  the 
prospective  home  owner  plans  to  build  --  what  to  look  for  in  checking 
storage  space,  plumbing,  electricity,  and  generally  how  to  select  or 
plan  the  new  home  to  suit  the  individual  needs  of  its  inhabitants. 

During  the  week  beginning  Monday,  Oct,  18  Smith  again  will 
appear  daily  on  "Home,"  this  time  discussing  "How  to  Make  a  House  a 
Home."  He  will  take  as  the  basis  for  this  topic  an  average  house 
costing  between  $8,000  or  $9,000  and  show  how  it  can  be  made  comfort¬ 
able  and  livable  at  a  budgeted  cost.  Included  in  his  coverage,  in 
addition  to  the  interior  of  the  house,  will  be  low-cost  attractive 
landscaping,  driveways  and  walks,  carport  and  weather  proofing. 
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August  26, 195^ 

TONI  COMPANY  TO  SPONSOR  PRANK  SINATRA  SHOW  ON  RADIO 

The  Toni  Company  will  sponsor  THE  FRANK  SINATRA  SHOW  on 
NBC  Radio  Wednesdays  and  Fridays  starting  Sept.  1  (8:15  p.m.,  EDT) . 

The  program,  designed  for  easy  listening,  will  be  an 
informal  15  minutes  of  music  and  commentary  with  Sinatra  in  the  role 
of  disc  jockey,  spinning  the  platters  of  fellow  artists.  From  time 
to  time,  he  will  include  some  of  his  own  recorded  hits. 

The  tunes  selected  by  Sinatra  will  be  of  a  varied  nature 
to  appeal  to  music  lovers  everywhere.  The  keynote  will  be  informality 
and  the  songs  will  include  the  old,  the  current  and  the  upcoming 
records . 

The  contract  for  presenting  the  program  on  the  full  NBC 
Radio  Network  was  signed  through  Tathan-Laird  Inc,,  for  the  195^-55 
season.  The  program  will  be  directed  by  Andy  Love  and  written  by 
Norman  Sickel.  The  announcer  is  Jerry  Lawrence. 
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NBC  RADIO  NEWS 


CREDITS  FOR 

PROGRAM: 

TIME: 

STAR: 

FORMAT: 


WRITER: 

DIRECTOR: 

ANNOUNCER: 

SPONSOR: 

AGENCY: 

ORIGINATION 


’THE  FRANK  SINATRA  SHOW'  ON  NBC  RADIO 


THE  FRANK  SINATRA  SHOW 

NBC -Radio  Network,  Wednesdays 
and  Fridays,  8:15  p.ni.,  EDT 
(Starting  Sept,  l) 

Frank  Sinatra 

Informal  disc  jockey  show 
with  Frank  Sinatra  in  the 
role  of  disc  jockey  and  re¬ 
viewer  of  old  and  new  re¬ 
cords,  plus  live  presen¬ 
tations  by  Frankie. 

Norman  Sickel 

Andy  Love 

Jerry  Lawrence 

The  Toni  Company 

Tatham-Laird  Inc. 

Hollywood 
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August  26,  195^ 
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VAUGHN  MONROE  TO  BE  COMMERCIAL  ANNOUNCER  FOR  RCA 

ON  ITS  SPONSORED  RADIO  AND  TV  PROGRAMS 
-A- -  ??  -  # 

Vaughn  Monroe ,  nationally  known  recording  star  and  bandleader, 
has  been  signed  by  the  Radio  Corporation  of  America  to  be  the  commer¬ 
cial  announcer  on  all  the  radio  and  television  programs  sponsored  by 
RCA. 

Monroe  will  start  his  new  assignment  with  the  premiere  of 

NBC -TV's  SID  CAESAR  SHOW  Monday,  Sept,  27  (8  p.m.,  EST).  RCA  is  one 

of  three  sponsors  of  the  new  full-hour  comedy  series  which  will  be 

presented  three  weeks  out  of  every  four. 

The  noted  singer  also  will  deliver  the  RCA  commercial  announce- 

ments  on  NBC -TV's  Monday  night  color  spectaculars  produced  by  Leland 
Hayward  every  fourth  week  beginning  Oct,  18.  RCA  is  one  of  two 
advertisers  sponsoring  this  once-a-month  90-*minute  series. 

According  to  plans  announced  by  Kenyon  &  Eckhardt,  Inc,, 
advertising  agency,  RCA  also  will  use  the  singer-bandleader  on  regiona] 
programs,  on  both  radio  and  television,  and  for  some  filmed  and  record¬ 
ed  spots.  From  time  to  time,  Monroe  will  appear  on  various  RCA  pro¬ 
grams  as  a  singer. 
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*  - — -  # 

GORDON  MacRAE  TO  BE  PERMANENT  SINGING  HOST  . 

OP  ’COLGATE  COMEDY  HOUR' 

-X -  *  to  -  * 

Gordon  MacRae,  one  of  the  nation's  top  singing  stars,  has 

been  signed  as  permanent  singing  host  on  the  COLGATE  COMEDY  HOUR  and 

will  start  his  new  role  Sunday,  Sept.  26  (NBC-TV,  8  p.m.,  EST). 

Although  MacRae  has  made  several  TV  guest  appearances,  this 

will  mark  his  debut  on  a  regular  television  series.  He  has  been  a  long¬ 
time  favorite  on  records  and  starred  for  several  years  on  NBC  Radio’s 
’’The  Railroad  Hour." 

MacRae  now  is  completing  the  lead  role  in  the  motion  picture 

musical,  "Oklahoma."  For  years  he  has  been  a  star  of  Warner  Brothers' 
musicals,  his  recent  being  "The  Desert  Song,"  "Three  bailors  and  a 

Girl"  and  "By  the  Light  of  the  Silvery  Moon." 

"The  Colgate  Comedy  Hour"  returns  for  the  Pall  season  Sunday, 
Sept.  19,  with  Dean  Martin  and  Jerry  Lewis  as  the  stars  that  night. 

They  will  make  five  appearances  on  the  series  during  the  season. 

MacRae  will  be  singing  host  of  20  "Comedy  Hour"  shows.  Four  other 

shows  will  be  of  the  "book-revue"  type. 

Gordon  MacRae  started  his  career  at  NBC  as  a  page  boy.  From 
there  he  went  to  the  orchestra  of  Horace  Heidt  as  vocalist.  He  has 
appeared  in  two  Broadway  shows,  "Junior  Miss"  and  "Three  to  Make 
Ready."  The  handsome  baritone  is  married  to  a  beautiful  actress, 
Sheilah  Stephens.  They  have  three  children  --  Meredith  Lynn,  ten; 
Heather  Allison,  eight;  and  William  Gordon,  six. 
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August  26,  1954 


INI 


NEWSMAN  HELPS  POLICE  FIND  KILLER  OF  WIDOW  IN  TRUE  CASE 
MARKING  RETURN  OF  NBC  RADIO'S  'BIG  STORY' 


The  true  case  of  a  reporter's  contribution  to  the  solution 
of  a  brutal  murder  will  be  the  initial  program  when  NBC  Radio's  BIG 
STORY  returns  to  the  air  after  a  Summer  hiatus  Wednesday,  Sept.  8 
(9:30  p.m. ,  EDT) . 

Gene  Lindsey  of  the  Phoenix  (Ariz.)  Gazette  gave  police  vital 
assistance  in  finding  the  killer  of  a  young  widow,  in  the  factual 
dramatization  of  the  case. 

Each  week  the  program,  which  has  been  on  the  air  since 
April  2,  1947  and  has  passed  the  300-broadcasts  mark,  presents  the 
actual  experience,  with  names  changed  to  protect  the  innocent,  of  a 
reporter  on  his  or  her  biggest  assignment.  The  reporter  whose  story 
is  used  receives  a  $500  award. 

Norman  Rose  is  the  narrator,  Vladimir  Selinsky  the  music  di¬ 
rector  and  Ernest  Chappell  and  Cy  Harrice  the  announcers.  Scripts  are 
adapted  from  newspaper  files  by  Norman  Lessing,  Alan  Sloane,  Mel  Gold¬ 
berg  and  Gail  Ingram. 

James  Robinson  produces  the  series  for  Bernard  J.  Prockter. 
James  Hayes  directs  and  Thomas  Vietor  supervises.  The  sponsor  is  the 
American  Tobacco  Co.,  for  Pall  Mall  cigarettes,  through  Sullivan, 
Stauffer,  Colwell  and  Bayles,  Inc.,  advertising  agency. 
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NBC  RADIO  NEWS 


CREDITS  FOR  'BIG  STORY'  ON  NBC  RADIO 


PROGRAM: 


THE  BIG  STORY 


RETURN  DATE: 
TIMES 

DESCRIPTION: 


FORMAT: 


Sept.  8,  1954 

NBC  Radio,  Wednesdays, 

9:30  p.m,,  EDT 

Drama  documentary  series  of 
authentic  experiences  of 
reporters  in  covering  their 
top  assignments. 

A  different  true  story  drama¬ 
tized  eacn  week. 


PRODUCER: 


DIRECTOR: 

SUPERVISOR: 


A  Bernard  J.  Prockter  Produc¬ 
tion,  produced  by  James 
Robinson. 

James  Hayes 

Thomas  Vietor 


MUSIC  DIRECTOR: 


Vladimir  Selinsky 


NARRATOR: 


Norman  Rose 


ANNOUNCERS: 
SCRIPT  WRITERS: 

SERIES  BEGAN: 
SPONSOR: 

AGENCY: 


Ernest  Chappell  and  Cy  Harr ice 

Norman  Lessing,  Alan  Sloane, 
Mel  Goldberg  and  Gail  Ingram 

April  2,  1947 

The  American  Tobacco  Co.  for 
Pall  Mall  cigarettes. 

Sullivan,  Stauffer,  Colwell 
and  Bayles,  Inc, 
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NBC  TO  TELECAST  PINAL  ROUNDS  OF  NATIONAL  SINGLES 
TENNIS  CHAMPIONSHIPS  WITH  JACK  KRAMER 
AND  BUD  PALMER  AS  ANNOUNCERS 
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Jack  Kramer,  universally  acknowledged  as  one  of  the 
greatest  players  in  tennis  history,  will  team  up  with  sportscaster 
Bud  Palmer  in  the  announcers*  tooth  when  NBC -TV  again  presents 
exclusive  television  coverage  of  the  concluding  rounds  of  the 
national  singles  tennis  championships  at  Poorest  Hills,  N.Y.,  on 

Sunday  and  Monday,  Sept.  5  and  6. 

The  semi-finals  of  this  tennis  classic  will  be  seen  on 
NBC -TV  from  2  to  4:30  p.m.,  EDT,  on  Sunday,  Sept.  5.  The  finals,  on 
Sept.  6,  will  be  covered  from  2  to  5  p.m.,  EDT. 

As  a  competitor,  both  as  an  amateur  and  as  a  professional, 
Jack  Kramer  won  everything  in  sight.  In  1946-47  he  was  U.S.  singles 
champion.  In  1947  he  won  both  the  singles  and  doubles  at  Wimbledon 
and  in  that  same  year  won  the  U.S.  doubles  title  with  Ted  Schroeder,  as 
well  as  the  national  indoor  singles  and  doubles  crowns.  He  then 
turned  pro  and  in  1948  won  both  the  professional  singles  and 
doubles  titles.  His  world-wide  junket  with  a  troupe  of  crack 
professionals  was  an  outstanding  success. 

The  national  singles  championships  for  men  and  women  will 

(more) 
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2  -  Tennis 


begin  at  the  West  Side  Tennis  Club  in  Forest  Hills  on  Saturday, 

Aug.  28.  Tony  Trabert  of  Cincinnati,  the  defending  champion,  and 
Louise  Brough  of  Beverly  Hills,  Calif.,  are  top-seeded  in  their 
respective  divisions.  The  1953  women’s  champion,  Maureen  Connolly, 
will  be  missing  as  she  is  recovering  from  a  leg  injury  suffered  while 
horseback  riding  in  California  recently. 

There  are  115  entrants  in  the  men’s  field.  Vic  Seixas  of 
Philadelphia,  runner-up  last  year,  is  seeded  No.  2.  Ham  Richardson, 
the  intercollegiate  champion  from  Tulane  University,  is  No,  3»  Art 
Larsen,  19'50  titlist,  is  seeded  fourth.  In  order  behind  these 
standouts  are  Ed  Moylan,  Trenton,  N.J.;  Straight  Clark,  Pasadena, 
Calif.;  Gardner  Mulloy,  Miami;  Tom  Brown,  Jr.,  San  Francisco;  Bernard 
Bartzen,  San  Angelo,  Texas;  and  Billy  Talbert,  New  York.  Lewis  Hoad 
and  Ken  Rosewall  of  Australia  are  seeded  one,  two  in  the  foreign 
draw. 

Miss  Brough  is  a  three -time  Wimbledon  champion.  She  won  the 
U.S,  crown  in  19^-7.  Doris  Hart,  of  Coral  Gables,  Fla.,  is  seeded  sec¬ 
ond.  She  has  been  runner-up  to  Miss  Connolly  the  past  two  years. 
Beverly  Baker  Fleitz,  Long  Beach,  Calif.,  is  No,  3,  and  Margaret 
Osborne  duPont,  Wilmington,  Del.,  is  fourth.  Next  in  order  are 
Shirley  Fry,  Akron,  Ohio;  Betty  Rosenquest  Pratt,  Jamaica,  B.W.I.; 
Helen  Perez,  Encino,  Calif.;  and  Loi3  Felix,  Meriden,  Conn.  Heading 
the  women’s  foreign  draw  are  Helen  Fletcher  and  Anne  Shilcock,  of 
England. 

- o - - 


NBC -New  York,  8/26/5^ 


r  - 


A  ebJta  M  erfJ  da  .r  ro 

AfXfi  Knotqmdo  ....  • ;  v.:  j;-nn.‘.  ■  •  ;/:■  no?  .8s  ,gy 

rii  t>9b.-,aa-qo3  *ib  ,,'UIfiO  t  gIXXH  YX'isvsa  lo  rfsuo'ic  saiuo 
tYMonnoO  n, wwi-;  .noiq/asrio  a  •  nomow  £$ex  erf?  .anoleJtvib syidosqes 
9lJ"riv;  W/tni  sol  xl  moil  aniiavoosi  si  srfe  es  sniesim  oo  I.I1 

♦YXdnooei  BimclilxsO  .ii  gnibJti  tfojsdcp/io. 
?o  eexX92  oiV  .Mail  e’nsm  arid-  ni  sdnsidno  £11  ©us  o^srf? 

tn .  s lyit  iotn  r. lb H  ,2  .oil  bsbssa  cl  kvbq\,  desX  qw-'ienrun  ^IrfqlobjsXXri* 
*aA  ‘  -  *oS'1  ci  rc^GiovinU  eneluT  moil  noiqmjsrio  9^X392X0010  dot  e:i. 
.  '  L'’^‘  >cf  '•  ',f-  0  xn- ,rfXi-.;ol  bebee.-i  sJfc  tdc.?.  .  -fid  *  j  ,  u  ,  •• 

t.-  nrbssr/I  ^isio  drfglaidcl  tnodnoiT  tcmly; oM  b3  9is  eduobnad; 

L*xr,f:i9d  ;coa/. onsi3  ns  8  t.iL  trrwoia  moT  iimeJLM  ogoXXuM  isnbiBO  ;.1XI^ 
t'£‘°H  s‘tv?e:i  ‘:I'IoY  W3W  t  disc  IcT  isllig  bus  iai'xoT  toXejjn  •  *i.?8  tfiosdiaX 
03X0101  erfd  nX  owd  tsno  bsbosa  91/  aiXsidei/A  lo  XXswesoH  naH  oni 

•wan: 

erid  now  e;*  ,  .noXq msrio  nobeX«fm.tW  emid-oeirfd  £  si  rfSjL'oia  esXM 

a  L :jl  J  t29Xc  X  ,io0  lo  tdijsH  si  rod  .?<  ni  «woio  .8.1! 

h  ov/d  daaq  erfd  yXXonnoO  acXM  od  qu-i ennui  n99rf  sari  orf8  .bnc 

deiajLiaft  or.-.s  t  . o;  ;  :  t  .U  CaO  t.i039S  2rfoJ  ,s diei1*  1  xco  \:Xio-or; 

t-I£  C'KI°  fii;  .ridiuol  cb  t.X9G  ^nodanimliW  tdnolx/b  srrxocfsO 

i.I.vU:  tfioismcT  tddsil  dseupnoeofl  ydds6  joirfO  tnoixfA  tvx3  foilin' 3 

2  *  BJtoJ  bns  t.liXBO  tonion3  tsoisl  neXsH 

I.-  tAoooIiri8  9nnA  bns  isrfojoia  noIsH  sis  waib  n^Xeiol  e'nsmow  orfd 

.  ♦bfifiXsnH 

- o - 


; lc\dS\8  i : n  c  V  w  oli  -  Oi® 


* 


PRESS  DEPARTMENT 


August  27,  195^ 


’LUX  RADIO  THEATRE1  TO  START  20TH  ANNIVERSARY  SEASON 
WITH  MERLE  OBERON  IN  ’ WUTHERING  HEIGHTS’; 
SAMUEL  GOLDWYN  TO  BE  GUEST 


Movie  star  Merle  Oberon  will  re-create  her  original  screen 
role  in  a  one -hour  radio  adaptation  of  the  classic  "Wuthering  Heights" 
when  LUX  RADIO  THEATRE  returns  to  the  air  for  its  20th  anniversary 
season  Tuesday*  Sept.  14  (NBC  Radio*  9-10  P*ra.*  EDT  )♦  Cameron 
Mitchell  will  be  co-starred  with  Miss  Oberon. 

Samuel  Goldwyn*  who  produced  the  film  version  of 
"Wuthering  Heights*"  will  be  a  guest  on  the  broadcast.  Similar 
appearances  will  be  part  of  the  policy  of  the  program*  spotlighting 
a  person  responsible  for  the  success  of  the  motion  picture  from  which 

the  broadcast  has  been  adapted. 

Marking  the  20th  anniversary  year  for  the  series*  "Lux 
Radio  Theatre"  will  present  adaptations  of  20  famous  movies  produced 
in  Hollywood  during  the  past  20  years*  screen  vehicles  which  have 
won  awards  and  international  acclaim.  These  20  will  be  produced 

alternately  with  latest  screen  plays. 

Among  the  20  "greats"  which  "Lux  Radio  Theatre"  plans  to 
present*  with  their  original  stars  when  possible*  are  "Alexander’s 
Ragtime  Band*"  which  starred  Don  Ameche*  Alice  Faye  and  Tyrone  Power; 

(more) 
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2  -  »Lux  Radio  Theatre* 

All  About  Eve, 11  which  starred  Bo  ■{-■{- <=>  nrnH 

P£Vi§  §nd  Ann  Baxter;  "Great 

Expectations,"  which  starred  Jean  Si*.  "ieave  Her  tQ  „ 

which  starred  dene  Tierney  and  gpmel  ^  ^  Fair,"  ^ 

starred  Jeanne  Crain  and  Dana  Andrew*.  ^mset  Boulevard,"  which 

starred  Gloria  Swanson  and  William  Holden;  "Casablanca,"  which 

starred  Humphrey  Bogart  and  Ingrid  Bergman;  "Rebecca"  which  starred 

Lawrence  Olivier  and  Joan  Fontaine;  and  "Song  of  Bernadette,"  which 
starred  Jennifer  Jones, 

The  first  broadcast  of  this  series  was  Oct.  14,  1934,  from 
New  York  City,  co-starring  Miriam  Hopkins  and  John  Boles  in  an 
adaptation  of  "Seventh  Heaven."  The  series  moved  to  Hollywood  in 
1930.  The  first  program  to  originate  there  was  "The  Legionnaire  and 
the  Lady,  with  Clark  Gable  and  Marlene  Dietrich,  June  1,  1936. 

Irving  Cummings  continues  as  producer -host  of  the 
series,  which  is  directed  by  Fred  Mackaye.  The  writer-adapter  is 
S.  H.  Barnett,  the  music  director  is  Rudy  Schrager,  the  announcer 

Ken  Carpenter.  The  sponsor  is  Lever  Brothers,  and  the  advertising 
agency  J,  Walter  Thompson, 
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NBC  RADIO  NEWS 


"ir - 

CREDITS  FOR  ‘LUX  RADIO  THEATRE'  ON  NBC  RADIO 


PROGRAM: 

RETURN  DATE: 
TIME: 

FORMAT: 

STARS : 

PRODUCER -HOST: 

DIRECTOR : 

WRITER-ADAPTER: 

MUSIC: 

ANNOUNCER: 

ORIGINATION: 

SPONSOR: 

AGENCY: 


LUX  RADIO  THEATRE 

Sept.  14,  1954 

NBC  Radio,  Tuesdays, 

9  to  10  p.m.,  EDT 

Hour-long  adaptations 

of  famous  motion  pictures 

Top  motion  picture  guest 
stars.  Different  guests 
each  week. 

Irving  Cummings 

Fred  Mackaye 

S.H,  Barnett 

Rudy  Schrager 

Ken  Carpenter 

Hollywood 

Lever  Brothers 

J.  Walter  Thompson 
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ARGENTINA’S  BRION  BATTLES  EX-MARINE  NORKUS  AT  GARDEN 
AS  ’CAVALCADE  OP  SPORTS'  RESUMES  FIGHT  TELECASTS 

Bouts  Also  to  Be  Heard  on  NBC  Radio 


* 


The  GILLETTE  CAVALCADE  OF  SPORTS  boxing  bouts  return  to 
NBC -TV  on  Friday,  Sept.  3  (10  p.m.,  EDT),  when  Cesar  Brion,  giant 
from  Argentina,  faces  Charlie  Norkus,  ex-Marine  from  Bayonne,  N.J., 
in  a  10-round  heavyweight  battle  to  be  telecast  from  Madison  Square 
Garden.  Jimmy  Powers,  veteran  fight  commentator,  resumes  his  ring¬ 
side  post  to  describe  the  action. 

The  bout  also  will  be  heard  on  NBC  Radio,  representing  the 
first  fight  of  the  new  season  to  be  carried  by  NBC  after  the  radio 
series  was  switched  from  another  network.  Don  Dunphy  and  Win  Elliot 
will  give  listeners  a  blow-by-blow  account. 

The  29-year-old  Brion,  back  from  a  long  stay  in  his  native 
land,  is  ready  once  again  to  challenge  for  heavyweight  honors.  This 
is  the  first  195^  American  ring  appearance  for  the  six-foot,  three- 
inch  boxer -puncher .  One  of  the  toughest  heavies  around,  he  has  never 


(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER 


PLAZ  A,  N  EW  YO  R  K  20,  NEW  YORK 


2  -  Cavalcade  of  Sports* 


been  stopped,  although  he  fought  Joe  Louis  (twice),  Ezzard  Charles 
and  other  good  ones.  He  has  won  4-3  of  51*  lost  nine  and  knocked 
out  19. 

Norkus,  25,  ran  into  an  inspired  Tommy  Jackson  in  his  last 
fight  and  is  out  to  make  amends.  Up  to  the  Jackson  bout,  he  had  a 
string  of  five  straight  victories.  Norkus,  a  slugger,  has  won  23  of 
35  bouts,  lost  12,  and  has  scored  15  knockouts. 
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AMERICAN  LEGION  NATIONAL  COMMANDER  PRAISES  'INHERITANCE* 
PROGRAM  AS  'POWERFUL  WEAPON  AGAINST  COMMUNISM' 


-X 


^  **5  >  ^ 


The  national  commander  of  the  American  Legion, 

♦  ** 

INHERITANCE,  a  weekly  NBC  radio  program  •ir  "a  powerful  weapon 
against  Communism.1' 

Arthur  -ifr.  Connell's  tribute  to  the  program  came  ypqfpnday- 
in  a  letter  to  Albert  McCleery,  its  director-producer.  The  program, 
which  offers  authentic  dramatizations  of  pivotal  points  in  American 
history,  is  designed  to  build  deeper  public  understanding  of  the 
heritage  that  underlies  the  nation's  freedom.  It  has  been  broadcast 


weekly  since  April  4 


"This  series,  I  am  sure,  fulfills  an  important  present 
educational  need  --  that  of  teaching  American  history,"  Connell  wrote. 


"The  careful  examination  and  effective  dramatization  of  our  American 
way  of  life,  I  believe,  is  a  powerful  weapon  against  Communism." 

Connell  cited  "the  fine  quality  of  these  productions  as 
they  have  emanated  from  the  West  Coast  in  the  past  few  months.  I 
should  like  to  extend  to  you  my  congratulations  on  the  excellence  of 
this  NBC  presentation,"  he  wrote,  "and  to  say  the  American  Legion 
is  proud  to  participate  in  such  a  worthy  production." 

A  representative  of  the  American  Legion  speaks  briefly  ac 
the  close  of  the  weekly  dramatizations,  which  are  now  broadcast 
Saturdays  from  7:30  to  8  p.m.,  EDT.  (The  program  was  formerly  heard 
Sundays ) . 


o 
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TO  HIGHLIGHT  TWO  NEW  CHICAGO  TV  SHOWS  SEPT.  1 


. 


NBC  Spot  Sales  will  highlight  two  new  Chicago  television 
shows  when  it  presents  an  Electronic  Spot  Buying  demonstration  in  New 
York  and  Chicago  on  Wednesday ,  Sept,  1,  Thomas  B,  McFadden,  NBC  Spot 
Sales  director,,  announced  today. 

Electronic  Spot  Buying  makes  use  of  closed  television  cir¬ 
cuits  to  present  to  national  spot  buyers  special  live  presentations 
of  programs  in  distant  cities  where  NBC  Spot  Sales  represents  station^ 
It  was  introduced  in  September,  1953*  and  since  then  ESB  demonstra¬ 
tions  have  taken  place  to  meet  the  needs  of  agency  time  buyers. 

Two  hundred  top  advertising  agency  executives  have  been  in¬ 
vited  to  NBC  Spot  Sales  offices  in  Chicago  and  New  York  to  view  the 
first  ESB  demonstration  of  the  195^  Fall  season.  The  Sept,  1  demon¬ 
stration  will  originate  at  WNBQ,  NBC's  owned  station  in  Chicago,  and 

the  half-hour  program  will  present  segments  from  two  new  WNBQ, 
programs,  "Home  Cooking  with  Eddie  Doucette"  and  "Melody  Magazine" 

with  Wed  Howard,  one  of  Chicago's  top  disc  jockeys,  and  the  veteran, 
popular  "Bob  and  Kay  Show"  featuring  Bob  Murphy  and  Kay  Westfall. 

After  the  demonstration,  buffet  luncheons  will  be  held  in 
Chicago  and  New  York  for  the  advertising  executives  attending  the 
ESB  demonstration. 


NBC -New  York,  8/27/5^ 
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16  LUCKY,  TALENTED  DANCERS 

They  Make  the  Grade  for  *  Satins  and  Spurs, ’ 
First  of  Max  Liebman’ s  Spectaculars 


When  the  footlights  go  up  and  the  curtain  parts  on  Max 
Liebman’ s  production  of  "Satins  and  Spurs"  on  NBC-TV,  starring  Betty 
Hutton,  16  of  the  luckiest  people  in  New  York  City  will  be  on. stage 
For  these  lucky  ones  the  night  of  Sunday,  Sept.  12  (7:30-9  p.m.,  EDT) 
marks  the  first  of  the  Liebman  SPECTACULARS,  and  their  first  appear¬ 
ance  as  dancers  on  the  new  live  color  show. 

t 

Who  named  the  eight  boys  and  eight  girls  television’s 
luckiest  group?  The  275  unsuccessful  aspirants  for  the  dancing  roles. 
With  dancer  Rod  Alexander  conducting  the  auditions,  even  the  most 
disappointed  little  ballerina  will  admit  that  the  final  selections 
were  not  made  on  the  basis  of  influence.  It  was  talent,  plus  extreme 
versatility  in  all  forms  of  dancing,  which  won  the  enviable  posts  for 
the  16.  The  lad  with  the  handsome  profile  who  moved  like  a  truck, 
the  gorgeous  doll  with  the  showgirl  build,  never  stood  a  chance. 

Three  audition  calls  were  scheduled  for  the  dancers,  and  a 

final  elimination  narrowed  the  field  down  to  selection  of  the  l6. 

After  a  one-hour  audition,  Alexander  knew  exactly  what  the  dancers' 

abilities  were.  Each  applicant  was  scored  on  a  complex,  card,  so 

that  a  complete  file  of  qualified  dancers  could  be  kept  in  the  Liebman 

office  in  case  of  illness  or  mishap  befalling  the  regular  dancers, 

(more ) 
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2  -  Liebmants  Spectaculars 


Any  audition  is  a  time  of  great  nervous  strain  and  tremulous 
flutterings  of  the  stomach  for  a  performer.  For  a  dancer  there  is 
the  responsibility  both  to  dance  well  and  to  look  well.  A  television 
camera  records  with  unflattering  fidelity  any  appearance  of  strain  or 
difficulty.  To  this  end,,  the  girl  dancers,  although  dressed  in  some¬ 
what  worn  ballet  slippers,  simple  cotton  leotards  and  mesh  tights, 
had  their  hair  dressed  carefully,  and  many  even  wore  earrings.  The 
girls  wore  the  Jeanmaire  haircut,  so  adaptable  for  dancers;  the  sleek 
ponytail  and  the  Italian  cut.  Most  important  to  their  appearance, 
however,  was  a  nonchalant  half -smile  to  indicate  that  the  required 
steps  were  nothing  --  just  nothing. 

In  the  long  room,  mirrored  solidly  on  one  side,  the  dancers 
assembled  with  simulated  confidence.  They  cast  many  side  glances  at 
the  taciturn  Alexander,  who  missed  never  a  wrong  movement.  His 
assistant,  a  tall,  slim  girl  named  Felisa  Conde,  illustrated  the 
steps  ranging  from  classical  ballet  to  boogie-woogie,  which  the 
choreographer  wished  to  see  the  dancers  reproduce.  After  several 
demonstrations,  they  followed  her  through  the  figures,  attempting  to 
seem  confident  and  blase.  As  minutes  passed  and  the  steps  became  more 
difficult,  the  facade  became  difficult  to  maintain.  While  good 
dancers  stayed  with  the  long-limbed  Felisa,  the  unprepared  soon 
lagged  behind,  A  few  even  dropped  out  before  the  conclusion  of  the 


(more) 
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3  -  LiebmarPs  Spectaculars 


audition,  realizing  they  had  overestimated  their  abilities.  Every 
dancer  had  trained  at  least  10  years  --  but  if  they  were  not  outstand¬ 
ingly  gifted  and  equally  well  trained,  it  was  a  fruitless  try. 

The  final  word  to  the  successful  16  came  during  the  week 
of  Aug.  23  when  a  secretary  in  the  Liebman  office  spoke  the  following 
happy  message  over  the  telephone:  "Will  you  please  report  for 
rehearsals  for  the  Max  Liebman  Spectaculars  on  Monday,  Aug.  30  at 
9:30  a.m.  at  1:30  West  56th  Street?"  For  the  others,  the  phone 
never  rang. 
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August  27,  1954 


‘BIG  STORY'  TO  START  SIXTH  SEASON  ON  NBC -TV 
WITH  CASE  OP  RACKET -SMASHING  NEWSMAN 


RETURNING  SERIES 

Starting  its  sixth  season  as  a  weekly  television  series, 

BIG  STORY  returns  to  NBC -TV  Friday,  Sept,  10  (9  p.m.,  EDT)  with  a 
dramatization  of  the  experience  of  a  crusading  newspaperman  in 
helping  to  destroy  the  slot  machine  racket  in  Denver. 

The  show,  now  approaching  its  200th  telecast,  is  a 
documentary,  public  service  program  which  presents  each  week,  in 
half-hour  dramatizations,  the  feats  of  newspaper  reporters  and 
editors  in  helping  their  communities  to  preserve  law  and  order.  Some 
of  the  "big  stories"  have  been  solution  of  crimes,  others  have 
revealed  corrupt  political  machinations,  still  others  have  aided  in 
clearing  the  names  of  innocently  accused  persons. 

So  authentically  produced  are  these  telecasts  that  a 
kinescope  of  one  program  was  purchased  by  the  Associated  Merchandizing 
Corporation  for  use  in  training  50,000  department  store  employees 
throughout  the  country  in  detecting  and  frustrating  potential 
shoplifters . 

(more ) 
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2  -  1  Big  Story* 


Norman  Rose  is  the  narrator,  David  Rich  the  director  and 
Wladimir  Selinsky  the  music  director  of  "Big  Story,"  Everett 
Rosenthal  is  producer  for  Prockter  Television  Enterprises,  The 
supervisor  is  Thomas  Vietor  and  the  announcers  are  Ernest  Chappell 
and  Cy  Harrice,  The  writers  are  Norman  Lessing,  Alan  Sloane,  Mel 
Goldberg  and  Gail  Ingram, 

The  alternating  sponsors  are  American  Tobacco  Company  and 
Simoniz  Company  through  Sullivan,  Stauffer,  Colwell  and  Bayles, 
Inc,,  advertising  agency. 
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PROGRAM: 

TIME: 

FORMAT : 


NARRATOR: 

PRODUCER: 

DIRECTOR: 
WRITERS : 

MUSIC  DIRECTOR: 
SUPERVISOR: 
ANNOUNCERS : 
ORIGINATION : 
SPONSOR: 

AGENCY: 


|  NBC -TV  PROGRAM  | 


CREDITS  FOR  »BIG  STORY »  ON  NBC -TV 


THE  BIG  STORY 

NBC -TV,  Fridays,  9  p.m.,  EDT 
(returns  Sept.  10) 

Dramatizations  of  authentic 
experiences  of  newspaper 
writers  in  covering  their  out¬ 
standing  assignments  and,  in 
so  doing,  performing  a  public 
service  such  as  helping  to 
solve  a  crime,  exonerate  an 
innocent  person  or  uncover  a 
corrupt  political  setup. 

Norman  Rose 

Everett  Rosenthal  for  Prockter 
Television  Enterprises 

David  Rich 

Norman  Lessing,  Alan  Sloane,  Mel 
Goldberg  and  Gail  Ingram 

Vladimir  Selinsky 

Thomas  Vietor 

Ernest  Chappell  and  Cy  Harrice 

New  York 


American  Tobacco  Company  for 
Pall  Mall  Cigarettes,  and  the 
Simoniz  Company,  alternate 

Sullivan,  Stauffer,  Colwell  and 
Bayles,  Inc. 
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NBC  TRADE  NEWS 


ANN  BURR  TO  PLAY  LEAD  ON  'THE  GREATEST  GIFT' 

$ - \ 

Ann  Burr,  well  known  radio  and  television  actress, 
has  been  chosen  for  the  lead  role  in  NBC -TV's  newest  daily 
serial,  THE  GREATEST  GIFT  (Monday  through  Friday,  starting 
Aug.  30,  3  p.m.,  EDT) . 

Miss  Burr  will  play  Dr.  Eve  Allen,  a  woman  physician 
attempting  to  establish  a  practice  in  a  small  Connecticut  town 
In  the  supporting  cast,  Marion  Russell  will  portray 
Lee,  Dr.  Eve's  friend,  companion  and  office  nurse.  Henry 
Barnard  will  be  seen  as  Peter  Blake,  and  Joe  Draper  as  Sam 
Blake . 
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THERE  ARE  PRIZE  CATCHES  IN  NBC-TV'S  FRIDAY  LINEUP 

WITH  LOTS  OF  STARS  AND  ANGLES  ON  TOP-FLIGHT  ROSTER 

Two  new  comedy  programs  ,  the  RED  BUTTONS  SHOW  and  DEAR 
PHOEBE,  join  established  hit  shows  in  the  Friday  night  lineup  for 
NBC -TV  this  season.  This  rousing  roster  of  entertainment  offers 
music,  news,  more  comedy,  a  suspenseful  documentary  and  two  favorites 

to  stir  the  blood  of  sports  fans. 

Red  Buttons ,  the  boyish  little  fellow  who  endears  with  his 
self-effacing  humor,  will  be  starred  in  his  own  show  starting  Oct.  10. 
He’ll  dance  a  little,  sing  a  little,  kid  around  a  lot,  and  will 
introduce  a  who. e  new  cast  to  add  to  the  offbeat  characterizations  he 
has  made  famous  in  the  past.  But  he  won’t  forget  Rocky,  the  prize¬ 
fighter;  Muggsy,  the  juvenile  delinquent;  Keeglef arven ,  the  low- 
comedy  type;  and  the  Kupke  Kid,  a  lovable  urchin  from  the  wrong  side 
of  the  railroad  tracks.  Combining  his  rare  talent  for  monologue  with 
situation  comedy,  Red  will  have  many  surprises  in  store  throughout 
the  season. 

Debonair  Peter  Lawford  of  the  movies  is  turning  his  full 
attention  to  this  season.  His  brand  new  show,  "Dear  Phoebe,  which 
begins  Sept,  10,  will  be  a  situation  comedy  series  about  Bill  Hastings, 
young  ex-college  instructor,  who  joins  the  staff  of  the  Los  Angeles 

(more ) 
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2  -  Friday  Night  Lineup 

* 

Daily  Blade  as  editor  of  an  advice-to-the-lovelorn  column.  He 
writes  it  under  the  name  of  Phoebe  Goodheart, 

Playing  opposite  Lawford  will  be  pert,  blonde  Marcia 
Henderson,  as  sports  writer  Mickey  Riley,  They*re  attracted  to  each 
other  --  but  reluctantly  --  and  every  time  they  seem  to  become  real 
friends,  something  transpires  to  set  them  bickering  again.  The 
hectic  city  room  of  the  paper  often  is  invaded  by  the  managing  editor, 
Mr,  Fosdick,  played  by  Charles  Lane,  who  embodies  the  unpleasant 
qualities  reporters  attribute  to  editors  in  their  bitterest  moments, 
Copyboy  Humphrey  (Joe  Corey)  is  fresh,  obnoxious,  and  sure  to  get 
ahead , 

Here’S  the  chronological  lineup  for  NBC-TV  on  Fridays 
beginning  at  7:30  p.m,  (Eastern  Time): 

COKE  TIME  WITH  EDDIE  FISHER  will  open  the  evening  with 
a  quarter  of  an  hour  of  songs  by  one  of  the  most  popular  singers  in 
the  country.  This  year  there  will  be  even  more  songs  each  week  by 
Eddie  with  fewer  guest  stars,  following  the  desires  of  Eddie's  legions 
of  loyal  fans.  The  production  numbers  will  be  even  more  impressive 
this  year  than  before.  In  order  to  accomodate  the  more  lavish  scale 
the  program  has  been  moved  to  a  new  studio  with  much  more  production 
space , 

Eddie's  genial  emcee,  Fred  Robbins,  will  be  back  again 
with  the  rest  of  the  staff  that  made  "Coke  Time"  a  listening  must. 

Axel  Stordahl  again  will  wield  the  baton  in  "easy  to  listen  to" 
arrangements  of  the  most  popular  songs  of  yesterday  and  today.  And 
as  has  been  his  custom  in  the  past  few  years  Eddie  plans  to  introduce 
a  number  of  new  tunes  this  coming  season. 


(more ) 
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3  -  Friday  Night  Lineup 

Next  comes  John  Cameron  Swayze  with  15  minutes  of  the  very 
latest  and  most  important  of  the  news  on  the  CAMEL  NEWS  CARAVAN, 

The  RED  BUTTONS  SHOW  (8  to  8:30)  is  followed  by  THE  LIFE 
OF  RILEY  weekly  situation  comedy  with  William  A,  Bendix  in  the  title 
role  and  Marjorie  Reynolds  as  his  wife.  Bumbling  Riley,  who  can't 
make  his  dreams  come  true,  retains  his  blustering  good-nature  through 
all  his  vicissitudes,  both  in  his  strenuous  job  as  a  riveter  and  in 
the  often  equally  strenuous  home  life  of  a  husband  and  father, 

Bendix  describes  Riley  as  "just  an  ordinary  citizen,  trying 
to  do  the  things  thousands  of  his  f ellow-Americans  are  trying  to  do. 
Maybe  he  tries  a  little  harder,  makes  more  mistakes  and  does  every¬ 
thing  a  little  more  the  hard  way  than  anyone  else  —  but  therein 
lies  the  comedy  appeal.  There  is  a  lot  of  wisdom  in  Riley's 
malapropisms  and  pet  remarks, 

Norman  Rose  will  be  host  and  narrator  of  BIG  STORY  when  the 
series  returns  Sept,  10  for  its  sixth  season  on  video.  It  has  been 
much  honored  by  educational  and  professional  organizations  for  its 
authentic  dramatizations  of  actual  experiences  of  newspaper  reporters 
and  editors  at  work.  One  telecast  of  the  past  season  so  accurately 
portrayed  the  techniques  of  shoplifters,  and  how  they  could  be  ex¬ 
posed,  that  a  kinescope  of  the  program  is  being  used  by  department 
stores  throughout  the  country  to  alert  employees. 

Each  program  follows  a  newspaperman  covering  an 
outstanding  assignment,  one  which  not  only  makes  thrilling  viewing  but 
in  which  the  reporter  performs  a  public  service.  It  may  be  aiding 
police  in  solving  a  murder  case,  exonerating  an  innocent  person  un¬ 
justly  accused  of  a  crime  or  perhaps  uncovering  a  corrupt  politcal 
machine.  Each  reporter  whose  "big  story"  is  dramatized  receives  a 
$500  award. 


(more) 
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4  -  Friday  Night  Lineup 

Following  "Dear  Phoebe,"  (9:30  to  10)  comes  another  popular 
Friday  evening  feature,  THE  GILLETTE  CAVALCADE  OF  SPORTS  (10  to  10:30). 

Each  Friday  night,  from  Fall  through  Spring,  the  "Cavalcade 
of  Sports"  presents  an  outstanding  fight,  affording  viewers  across 
the  country  a  chance  to  see  in  action  the  top  battlers  of  the  ring. 

The  Bobo  Olson-Kid  Gavilan  middleweight  bout  and  the  Jimmy  Carter- 
Paddy  DeMarco  lightweight  battle  were  just  two  of  the  championship 
fights  seen  on  the  "Cavalcade  of  Sports"  last  season. 

Jimmy  Powers,  a  veteran  of  25  years  of  fight  reporting, 
returns  as  ringside  commentator.  Way  back  in  19^ >  NBC-TV  cameras 
covered  the  Willie  Pep-Chalky  Wright  featherweight  title  bout  at 
Madison  Square  Garden. 

Winding  up  the  evening  in  a  whirl  of  vibrant  activity, 
comes  the  half-hour  GREATEST  MOMENTS  IN  SPORTS,  which  began  on  the 
network  last  July  30.  Walter  Kiernan,  veteran  reporter  and  popular 
TV  personality,  is  host  on  this  show  which  features  live  interviews 
with  celebrated  guests  as  well  as  film  clips  of  unforgettable  crises 
in  most  major  sports. 

This  program  will  continue  to  be  planned  on  a  flexible 
basis  so  that  if  a  fight  runs  past  the  10:30  mark,  "Greatest  Moments 
in  Sports"  can  be  compressed  into  whatever  time  remains. 

- o - 
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’ATOMS  FOR  PEACE’ 

President  Eisenhower  to  Start  Relay  for  Groundbreaking  For 

Nation’s  First  Atomic  Power  Plant  during  NBC  Simulcast 

_ 1 

— 

President  Eisenhower,  in  Denver,  will  activate  a  relay  that 
will  set  in  motion  the  groundbreaking  for  the  nation’s  first  atomic 
power  plant,  in  Shippingport ,  Pa.,  during  a  simulcast  by  NBC  Televi- 
sion  and  Radio  on  Labor  Day,  Monday,  Sept.  6  (12  noon  -  12:30  p.m., 

EDT) . 

The  program,  titled  "Atoms  for  Peace,"  will  originate  live 
in  Denver  and  Shippingport. 

In  addition  to  a  commemorative  address  by  the  President, 
there  will  be  talks  by  Adm.  Lewis  A.  Strauss,  chairman  of  the  Atomic 
Energy  Commission;  Sterling  Cole,  chairman  of  the  Joint  Congressional 
Committee  on  Atomic  Energy;  Philip  A,  Flager,  chairman  of  the  board, 
Duquesne  Light  Company;  and  Gwilyn  A,  Price,  president  of  Westinghouse . 

The  program  is  designed  to  underscore  the  importance  of 
putting  the  atom  to  work  for  peaceful  purposes  --  for  the  development 
of  medicine,  agriculture,  industry  and  other  non-military  fields 
throughout  the  world . 
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NBC  TRADE  NEWS 


MURINE  CO.  BUYS  PARTICIPATIONS 
IN  * FIBBER  McGEE f  ON  NBC  RADIO 

The  Murine  Company,  Inc.,  through 
Batten,  Barton,  Durstine  and  Osborn,  Inc., 
has  purchased  a  series  of  participations  in 
the  FIBBER  McGEE  AND  MOLLY  show  on  the  NBC 
Radio  Network,  it  was  announced  by  George 
Dief enderf er ,  manager  of  Radio  Network  Sales 
for  the  NBC  Central  Division, 

The  participations  begin  Sept,  19 
and  will  be  used  on  a  staggered  basis 

through  November.  The  program  is  aired  on 

\ 

the  full  network  at  10  p,m.,  EDT,  Sunday 
through  Thursday, 

- o - 
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BRIG.  GEN,  SARNOFP  TELLS  NBC  AFFILIATES  THAT 
COLOR  TV  SOON  WILL  HAVE  SNOWBALLING  GROWTH 

He  Predicts  That  New  NBC  Color  Programs,  Plus  Introduction 
Of  21-Inch  RCA  Color  Sets,  Will  Lead  to  Volume 
Sales  of  Sets  in  Surprisingly  Rapid  Time 

CHICAGO,  ILL,,  Aug.  31  —  A  "snowballing  growth"  of  color 
television  in  the  near  future,  spurred  by  the  availability  of  21-inch 
color  receivers  and  the  broadcast  of  high-appeal  color  shows,  was 
foreseen  today  by  Brig.  General  David  Sarnoff,  Chairman  of  the  Boards 
of  the  Radio  Corporation  of  America  and  the  National  Broadcasting 
Company . 

Addressing  a  luncheon  meeting  of  NBC  television  affiliates 
at  the  Drake  Hotel  here.  General  Sarnoff  singled  out  two  developments 
as  the  basis  of  his  belief  that  color  TV  may  have  a  "surprisingly 
rapid"  advance: 

1.  NBC  has  "already  sold  $14  million  worth  of  color  pro¬ 
gramming  and  it  is  in  complete  operating  readiness  to  enlarge  its 
color  schedule  and  to  meet  advertiser  interest  in  color  as  it 
develops . " 

(more ) 
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2  -  General  Sarnoff 


2.  RCA,  on  Sept.  15*  will  demonstrate  its  new  21-inch  tri¬ 
color  tube,  together  with  a  new  color  receiver  "embodying  major 
simplifications  in  circuitry."  These  simplifications  will  lead  to 
substantial  reductions  in  the  cost  to  consumers  of  color  sets  and  will 
"provide  the  basis  for  volume  production." 

"By  early  1955* "  General  Sarnoff  said,  "I  hope  and  expect 
that  there  will  be  active  competition  in  production  and  sales  of 
color  receivers  so  that  the  public  will  have  a  variety  from  which  to 
choose.  Then  I  believe  you  will  begin  to  see  a  real  market  developing 
and  color  set  circulation  progressively  expanding.  With  rising  cir¬ 
culation,  there  will  be  increasing  advertiser  interest  in  color  shows, 
and  with  more  sponsored  color  programming,  circulation  will  expand 
further.  That  will  be  the  beginning  of  the  same  sort  of  continuing 
spiral  which  black-and-white  television  experienced  over  the  past 
five  years." 

General  Sarnoff  was  introduced  at  the  luncheon  by  Walter 
J.  Damm,  vice  president  and  general  manager  of  Stations  WTMJ  and 
WTMJ-TV,  Milwaukee,  Wis.,  chairman  of  the  NBC  affiliates*  group. 

Mr.  Damm  recalled  the  last  meeting  of  NBC  affiliates  15 
months  ago  in  Princeton,  N.J*,  and  said  that  the  objectives  outlined 
at  that  time  had  been  more  than  fulfilled  by  the  network.  He  des¬ 
cribed  NBC*s  upcoming  Fall  program  lineup  as  "the  greatest  evening 
schedule  ever  on  any  network." 

Mr,  Damm  said  that  America *s  leadership  in  electronics 
stemmed  from  the  courage,  faith,  vision  and  driving  force  of  General 
Sarnoff.  The  results  of  General  Sarnoff *s  accomplishments,  he  said, 
went  far  beyond  RCA  and  NBC  and  were  of  lasting  benefit  to  the  entire 

nation.  Then,  he  added: 

(more ) 
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3  -  General  Sarnoff 


"His  fight  for  compatible  color  is  a  matter  of  history. 

When  success  was  finally  achieved  in  that  long  fight,  all  broadcasters 
benefited,  but  NBC  and  its  affiliates  are  way  out  in  front  and  will 
stay  out  in  front." 

Reviewing  industry  achievements  of  the  past  year.  General 
Sarnoff  pointed  to  NBC’s  "tremendous  job"  in  paving  the  way  for  color 
broadcasting  on  a  practical  and  commercial  scale.  Because  of  it,  NBC 
now  has  the  most  comprehensive  color-equipped  network,  the  biggest 
and  best  color  studio  and  technical  facilities,  and  the  most  extensive 
color  experience,  he  said. 

"NBC’s  competitor  is  just  now  starting  its  Introductory  Year 
as  we  have  concluded  ours.  We  welcome  its  entry  into  the  field  of 
compatible  color  programming.  But  we  mean  to  continue  keeping  ahead 
and  to  broaden  the  base  of  commercial  color  television. " 

After  noting  that  RCA  and  NBC  will  have  spent  $50  million 
to  bring  color  television  to  the  commercial  stage  --  a  sum  equal  to 
their  expenditure  in  pioneering  the  development  of  black-and-white 
television  --  General  Sarnoff  said  the  prospects  for  color  TV  are  even 
brighter  than  they  were  for  black-and-white  at  its  inception. 

"We  all  know  how  black-and-white  set  sales  outstripped  the 
most  optimistic  predictions  on  the  subject,"  he  said.  "Recently  it 
was  estimated  that  10  million  color  sets  will  be  produced  and  sold  by 
1959.  But  when  that  time  arrives,  we  may  find  that  color  set  sales 
have  exceeded  this  estimate.  We  may  then  see  once  more  that  the 
vitality  of  the  medium  exceeds  the  imagination  of  its  prophets. 

"Color  television  broadcasting  is  a  creation  of  private 
enterprise,  and  economic  support  will  be  required  for  its  continued 

(more ) 
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4  -  General  Sarnoff 


development.  Where  is  this  economic  support  coming  from?  Well,  we 
know  that  total  advertising  expenditure  has  been  rising  from  year  to 
year,  and  from  its  beginning  television  has  obtained  an  ever-increas¬ 
ing  share  of  this  expenditure.  With  color,  television  will  do  an  even 
more  complete  job  for  the  advertiser.  It  can  become  the  basis  for 
every  major  advertising  effort  for  almost  all  consumer  goods.  As 
such,  it  will  attract  a  much  larger  share  of  advertising  expenditure 
than  ever  before.” 

In  an  analysis  of  problems  facing  broadcasters.  General 
Sarnoff  referred  to  a  tendency  to  make  the  networks  --  particularly 
the  successful  ones  --  the  "whipping  boys"  for  all  difficulties  that 
arise.  This,  he  said,  was  in  part  caused  by  the  fact  that  the  net¬ 
works  are  so  much  in  the  public  eye  and  in  part  by  a  failure  to 
understand  the  facts  and  circumstances  surrounding  network  operations. 

"I  do  not  think  that  government  intervention  in  the  business 
affairs  or  the  programs  of  networks  is  practical  or  desirable.  The 
economic  machinery  of  network  operation  rests  on  a  delicate  balance  of 
many  different  and  sometimes  conflicting  elements.  Its  direction  re¬ 
quires  a  high  degree  of  creative  imagination  and  initiative,  as  well 
as  expert  business  judgement.  Network  broadcasting  includes  art  as 
well  as  industry.” 

General  Sarnoff  told  the  NBC  affiliates  that  a  strong  net¬ 
work  organization  was  essential  to  the  growth  of  color  television,  as 
it  had  been  with  black-and-white  TV  and  with  Radio.  If  the  networking 
principle,  and  all  that  is  included  in  its  national  programming 
service,  is  jeopardized,  he  warned,  then  "the  whole  broadcasting 
structure  as  we  know  it  is  endangered." 

(more ) 
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5  -  General  Sarnoff 


He  pointed  out  the  indispensability  of  networks  as  (l)  a 
source  of  entertainment,  news  and  information  for  people  throughout 
the  country;  (2)  a  powerful  sales  medium  through  which  advertisers 
can,  in  one  transaction,  attract  the  daily  or  weekly  attention  of 
millions  of  customers  for  their  daily  sales  message,  and  (3)  the  only 
means  of  communications  through  which  the  nation’s  leaders  can 
instantly  reach  all  the  people  in  times  of  national  emergency. 

"These  are  the  unique  values  which  the  network  system 
offers,"  General  Sarnoff  said.  "It  gives  the  public  an  entertainment 
and  information  service  which  could  not  be  paralleled  by  any  other 
system  I  can  think  of.  It  gives  American  business  a  national  ad¬ 
vertising  medium  so  effective  that  it  has  spurred  the  whole  economy. 

It  has  built  a  base  for  the  operation  of  hundreds  of  stations  -- 
because  without  network  services,  you  may  be  sure  there  would  be  far 
fewer  stations  and  they  would  be  less  profitable.  It  keeps  in 
readiness  a  national  communications  facility  for  public  purposes 
as  needed." 

Pointing  to  the  immense  financial  risks  involved  in 
maintaining  broadcast  leadership,  he  emphasized  that  the  network  must 
retain  responsibility  for  control  of  its  program  structure.  To  main¬ 
tain  its  overall  service  and  its  competitive  circulation  position,  he 
explained,  the  network  "must  be  able  to  select  the  programs  it  will 
present  and  remove  or  shift  them  when  they  weaken  the  schedule." 

Following  the  luncheon,  the  affiliates  held  a  joint  meeting 
with  NBC  officials  to  review  TV  program  and  sales  developments.  Among 
those  addressing  the  afternoon  session  were  Sylvester  L.  Weaver,  Jr., 
President  of  NBC,  and  Robert  W.  Sarnoff,  Executive  Vice  President. 

The  two-day  affiliate  meeting  will  conclude  tomorrow  after¬ 


noon. 
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REMARKS  BY  DAVID  SARNOFF,  CHAIRMAN  OF  THE  BOARD 
RADIO  CORPORATION  OF  AMERICA 
AND 

NATIONAL  BROADCASTING  COMPANY 
AT  LUNCHEON,  TV  AFFILIATES  MEETING 
CHICAGO,  ILL.,  AUGUST  31,  195^ 


It  is  a  happy  occasion  for  me  to  be  here  at  this  family 
gathering  of  NBC  and  its  television  affiliates.  Our  business  is 
communications,  and  it  is  good  for  us  to  have  these  periodic 
opportunities  to  communicate  among  ourselves. 

They  give  us  the  occasion  to  review  where  we  stand  in  the 
enterprise  based  on  our  association;  air  our  respective  grievances; 
arrive  at  fresh  understandings  of  our  mutual  responsibilities;  and 
consider  plans  for  advancing  together  in  an  art  and  industry  that 
continue  to  grow  in  national  importance. 

Like  Walter  Damm,  I  have  also  been  thinking  back  to  our 
meeting  over  a  year  ago  at  Princeton.  And  I  am  naturally  delighted 
that  the  affiliates  recognize  and  value  what  has  been  accomplished 

by  their  network  since  that  time. 

Real  progress  has  been  made.  It  is  due  to  the  concen¬ 
tration  of  effort  throughout  the  whole  NBC  organization  and  to  the 
cooperation  which  you  affiliates  have  put  behind  that  effort. 
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Certain  problem  areas  remain,  and  they  will  be  discussed  in  your 
business  sessions.  But  I  have  every  reason  to  expect  that  with 
the  good  foundation  laid,  the  momentum  gained,  and  with  your 
support,  NBC  will  be  able  to  reduce  the  present  problems  so  that 
it  can  move  on  to  the  new  ones  which  are  sure  to  arise.  For  the 
network  business  is  a  changing  and  precarious  one.  It  has  never 
been  without  its  problems  and  probably  never  will  be. 

Broadcasting  and  Electronics 

Although  much  of  my  time  is  occupied  with  other  phases 
of  the  electronic  arts,  I  assure  you  that  I  have  never  lost  a 
lively  interest  in  broadcasting  or  an  active  concern  with  it.  It 
is  one  of  the  most  dramatic  expressions  of  electronics  —  the  one 
which  reaches  the  people  most  directly  and  continuously. 

But  it  is  more  than  that.  The  broadcast  service  you 
and  we  supply  is  the  end  product  of  a  whole  field  of  invention, 
development,  manufacturing  and  distribution  which  broadcasting  has 

called  into  being.  From  the  industrial  base  created  by  television 

% 

is  coming  a  stream  of  developments  which  will  strengthen  our 
economy,  enrich  our  lives,  and  advance  our  national  security. 

Only  a  few  weeks  ago,  one  of  these  developments  -  the 
use  of  television  as  a  battle  weapon  -  was  demonstrated  at  Fort  Meade. 
Television  cameras  at  vantage  points  on  the  scene  of  action  brought 
the  battle  commander  a  total  picture  of  what  was  happening  at  all 
points  of  the  combat  field,  so  that  he  could  direct  the  action  more 


. 
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effectively  than  if  he  were  there.  And  this  is  only  one  of  many 
examples  of  how  electronics  is  serving  our  national  defense. 

In  many  ways,  the  business  of  broadcasting  is  unique. 

Not  only  does  it  render  a  vital  national  service,  but  it  also 
serves  as  a  base  for  continued  progress  in  electronics  which  now 
revitalizes  so  many  other  industries.  And  I  want  to  pay  tribute 
to  you  as  NBC  affiliates  and  as  leaders  in  an  enterprise  which  makes 
such  great  contributions  to  our  national  life,  both  directly  and 
indirectly. 

The  RCA -NBC  Position  in  Color  Television 

Now  we  are  engaged  in  bringing  television  to  a  new  cycle 
of  growth  and  service  with  the  establishment  of  color.  A  new 
industry  like  color  television  just  doesn't  happen.  It  is  the 
result  of  action  -  planned,  painstaking  and  persistent  action. 

Someone  must  take  the  initiative .  In  the  case  of  color 
television,  this  initiative  must  be  backed  by  resources  and  the 
willingness  to  take  great  financial  risks  for  pioneering  the  new 
development.  For  example,  the  RCA  and  NBC  will  have  spent  fifty 
million  dollars  in  pioneering  color  television  to  the  commercial 
stage.  And  we  also  spent  fifty  million  dollars  in  pioneering 
black-and-white  television  to  the  commercial  stage. 

After  the  pioneering  is  done,  others  come  in  and  benefit. 
This  is  quite  natural  and  to  be  expected.  But  the  pioneer  with 
an  instinct  for  creation  and  development  will  continue  to  lead, 
and  those  who  are  affiliated  with  him  will  benefit  from  that 
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It  was  only  15  months  ago  at  Princeton  that  we  outlined  our 
plans  for  Introducing  a  color  service  on  our  network.  When  compatible 

m 

color  standards  were  approved,  we  promptly  put  these  plans  into  effect 
and  they  have  since  been  completed  on  schedule. 

During  the  past  year,  the  NBC  network  did  a  tremendous  job 
in  paving  the  way  for  color  broadcasting  on  a  practical  and  commercial 
scale.  As  a  result,  it  now  has  the  most  comprehensive  color-equipped 
network,  the  biggest  and  best  color  studio  and  technical  facilities, 
and  the  most  extensive  color  experience.  It  has  already  sold 
$14  million  worth  of  color  programming  and  it  is  in  complete  operating 
readiness  to  enlarge  its  color  schedule  and  to  meet  advertiser 
interest  in  color  as  it  develops. 

NBC’s  competitor  is  just  now  starting  its  Introductory  Year 
as  we  have  concluded  ours.  We  welcome  its  entry  into  the  field  of 
compatible  color  programming.  But  we  mean  to  continue  keeping  ahead 
and  to  broaden  the  base  of  commercial  color  television. 

I  believe  that  within  the  very  near  future,  the  basis  will 
be  laid  for  what  may  be  a  surprisingly  rapid  development  in  color 
television.  The  availability  of  high  appeal  color  shows  and  of 
21 -inch  color  receivers  produced  in  quantity  can  create  a  snow¬ 
balling  growth  in  color  circulation. 

In  this  connection  I  assume  you  would  like  me  to  talk  about 
RCA ' s  new  color  tube  and  color  receiver.  As  you  know,  a  number  of 
other  manufacturers  have  recently  entered  the  field,  and  it  is 
becoming  intensely  competitive,  with  announcements  and  counter¬ 
announcements  .  I  can  only  talk  to  you  with  knowledge  about  our 


own  program. 
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Within  two  weeks  from  now  -  on  September  15  -  RCA  will 
demonstrate  Its  new  21-inch  tri-color  tube,  which  we  regard  as 
a  great  practical  advance  in  color  tube  design  and  performance. 

At  the  same  time  we  will  demonstrate  a  new  color  receiver 
embodying  major  simplifications  in  circuitry.  These  permit 
significant  reductions  in  production  costs,  which  will  be  passed 
on  to  the  consumer.  We  believe  that  this  color  receiver  will 
have  enthusiastic  public  acceptance,  and  that  it  will  provide 
the  basis  for  volume  production.  Shortly  after  this  demonstration 
is  made  to  our  licensees,  customers  and  the  press,  we  shall  be 
able  to  be  more  informative  than  I  can  be  today  about  prices, 
delivery  dates,  etc. 

By  early  1955,  I  hope  and  expect  that  there  will  be 
active  competition  in  production  and  sales  of  color  receivers 
so  that  the  public  will  have  a  variety  from  which  to  choose. 

Then  I  believe  you  will  begin  to  see  a  real  market  developing 
and  color  set  circulation  progressively  expanding.  With  rising 
circulation,  there  will  be  increasing  advertiser  interest  in 
color  shows,  and  with  more  sponsored  color  programming,  circulation 
will  expand  further.  That  will  be  the  beginning  of  the  same  sort 
of  continuing  spiral  which  black-and-white  television  experienced 
over  the  past  five  years.  And  NBC  and  its  affiliates  can  be  way 
out  in  front  in  color  as  in  black-and-white. 

The  pump  is  now  primed  for  the  rapid  growth  of  color 
television,  and  the  machinery  is  about  to  go  to  work.  I  feel 
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that  the  prospects  for  color  TV  are  even  brighter  than  they  were 
for  black-and-white  at  its  beginning.  We  all  know  how  black-and- 
white  set  sales  outstripped  the  most  optimistic  predictions  on 
the  subject.  Recently  it  was  estimated  that  10  million  color 
sets  will  be  produced  and  sold  by  1959.  But  when  that  time  arrives 
we  may  find  that  color  set  sales  have  exceeded  this  estimate.  We 
may  then  see  once  more  that  the  vitality  of  the  medium  exceeds  the 
imagination  of  its  prophets. 

Color  television  broadcasting  is  a  creation  of  private 
enterprise  and  economic  support  will  be  required  for  its  continued 
development.  Where  is  this  economic  support  coming  from?  Well, 
we  know  that  total  advertising  expenditure  has  been  rising  from 
year  to  year,  and  from  its  beginning,  television  has  obtained  an 
ever-increasing  share  of  this  expenditure .  With  color,  television 
will  do  an  even  more  complete  job  for  the  advertiser.  It  can 
become  the  basis  for  every  major  advertising  effort  for  almost 
all  consumer  goods.  As  such  it  will  attract  a  much  larger  share 
of  advertising  expenditure  than  ever  before. 

The  potential  is  there.  But  we  must  keep  our  eye  on  what 
it  takes  to  translate  it  into  revenue.  Color  television  broadcasting 
could  not  have  got  off  the  ground  without  a  strong  network 
organization  ready  to  take  on  the  job.  Black-and-white  tele¬ 
vision,  and  radio  broadcasting  before  it,  would  never  have  gained 
their  great  public  acceptance  and  advertising  support  if  they  had 
not  grown  up  around  the  networking  principle,  and  all  that  is 
included  in  its  national  program  service.  If  this 
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principle  Is  jeopardized,  if  networks  are  weakened  in  the 
administration  of  their  business,  the  whole  broadcasting 
structure  as  we  know  it  is  endangered. 

The  Networking  Principle 

I  do  not  for  a  moment  belittle  the  role  of  local 
programming,  which  fills  such  an  essential  role  in  our  system. 

But  I  think  you  will  agree  that  broadcasting  became  important 
when  national  networking  was  established  -  when  people  through- 
out  the  country  could  turn  on  their  sets  and  receive  great 
entertainment  and  public  events  and  the  news  and  information 
services  far  beyond  the  resources  of  any  individual  station. 

That  was  true  in  radio,  and  it  is  even  more  true  in 
television,  which  has  spread  across  the  country  because  people 
want  to  see  the  famous  entertainment  personalities,  the  musical 
reviews  and  dramas,  the  great  sporting  events,  the  Conventions 
and  the  Coronation,  the  news  as  it  happens,  and  the  President 

when  he  speaks  to  the  nation. 

With  these  network  presentations  as  a  base,  a  national 
audience  was  developed.  And  with  such  an  audience  in  being,  a 
powerful  new  sales  medium  was  created.  Advertisers  could  turn 
to  a  network,  and  in  one  transaction,  buy  the  daily  or  weekly 
attention  of  millions  of  customers  for  their  sales  message.  These 
advertising  revenues  flowed  back  to  the  affiliated  stations  to 
help  support  their  operations  and  to  the  networks  for  further 
development  of  their  services. 
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Be cause  we  have  networks,  we  have  available  at  all 

times  the  facilities  for  instantaneous,  simultaneous  national 

^  ■ 

communications.  These  facilities  are  a  great  national  asset. 

They  provide  the  only  means  whereby  the  leadership  of  our  country 
can  instantly  reach  all  of  the  people  in  times  of  national 
emergency.  Without  a  continuing  live  network  operation  to 
support  them,  I  do  not  know  how  these  nationwide  interconnections 
would  be  maintained . 

These  are  the  unique  values  which  the  network  system 
offers.  It  gives  the  public  an  entertainment  and  information 
service  which  could  not  be  paralleled  by  any  other  system  I  can 
think  of.  It  gives  American  business  a  national  advertising 
medium  so  effective  that  it  has  spurred  the  whole  economy.  It 
has  built  a  base  for  the  operation  of  hundreds  of  stations  - 
because  without  network  services,  you  may  be  sure  there  would  be 
far  fewer  stations  and  they  would  be  less  profitable.  It  keeps 
In  readiness  a  national  communications  facility  for  public  purposes 
as  needed. 

If  networks  did  not  exist,  they  would  have  to  be 
invented.  Certainly  there  are  other  means  of  distributing 
programs.  But  with  distribution  confined  to  the  mailing  of  tapes 
or  films,  what  provision  would  be  made  for  live  transmission  of 
news  and  important  public  events?  Who  would  underwrite  the  cost 
of  maintaining  interconnections  throughout  the  country  on  a 
permanent  ready-to-serve  basis?  What  central  agency  would 
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de liver  the  simultaneous  nationwide  circulation  which  national 
advertisers  can  buy  from  networks?  And  who  would  take  on  the 
responsibility  for  creating  the  cultural  and  informational 
programs  which  networks  develop  and  offer  on  a  sustaining  basis? 

The  Business  Aspects  of  Networking 

Networking  is  not  only  a  service  to  the  public.  It 
is  a  business,  based  on  the  free  play  of  competition  and  operated 
for  a  profit.  The  strength  of  a  network's  service  depends  on  its 
strength  and  prosperity  as  a  business  operation.  And  it  is  a  very 
complicated  operation,  which  has  been  evolved  through  a  process 
of  practical  adjustment  among  the  number  of  interests  involved  - 
networks,  stations,  sponsors,  advertising  and  talent  agencies, 
artists  and  performers,  labor  unions  and  others. 

As  a  competitive  advertising  medium,  a  network  must 
provide  the  largest  circulation  at  the  most  economical  cost.  To 
do  this,  it  must  be  free  to  select  and  bargain  for  affiliations 
and  clearances  in  the  markets  where  it  needs  coverage,  and  with 
stations  which  best  meet  its  requirements.  It  must  be  able  to 
fix  the  price  of  the  national  circulation  package  it  has  the 
responsibility  of  selling. 

A  network  must  also  retain  the  responsibility  for 
controlling  its  program  structure.  To  maintain  its  overall 
service  and  its  competitive  circulation  position,  it  must  be 
able  to  select  the  programs  it  will  present  and  remove  or  shift 
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them  when  they  weaken  the  schedule.  In  conducting  its  business, 
it  must  serve  the  interests  of  the  public  and  it  must  also  serve 
the  interests  of  its  affiliated  stations,  its  clients,  its  employees, 
and  its  stockholders.  All  these  responsibilities  call  for  a  delicate 
and  equitable  balance. 

To  provide  an  effective  national  service  and  keep  in 
the  forefront  of  development,  a  network  must  commit  and  risk 
enormous  sums  on  talent  arrangements,  program  creation,  technical 
equipment,  studios  and  interconnections.  It  is  subject  to  the 
combined  hazards  of  show  business  and  the  advertising  business. 
Despite  the  costs  and  risks  involved,  networks  have  not  yet 
reached  the  point  where  they  can  count  on  a  continuing  yearly 
profit  commensurate  with  their  investment  and  volume  of  business. 

But  because  they  are  so  much  in  the  public  eye,  networks  - 
and  particularly  the  successful  ones  -  have  long  been  the  whipping 
boy  for  any  and  all  problems  in  broadcasting.  Much  of  it  is  due 
to  failure  to  understand  and  appreciate  the  facts  and  circumstances 
surrounding  network  operations.  And  from  time  to  time,  the  cry 
goes  up:  "There  ought  to  be  a  law." 

I  do  not  think  that  government  intervention  in  the 
business  affairs  or  the  programs  of  networks  is  practical  or 
desirable.  The  economic  machinery  of  network  operation  rests  on 
a  delicate  balance  of  many  different  and  sometimes  conflicting 
elements.  Its  direction  requires  a  high  degree  of  creative 
imagination  and  initiative,  as  well  as  expert  business  judgment. 
Network  broadcasting  includes  art  as  well  as  industry. 
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Success  and  strength  in  this  field  should  not  be 
penalized,  but  encouraged.  And  the  stations  should  be  the  fore¬ 
most  advocates  of  a  strong  network  service,  not  only  in  their  own 
interests,  but  in  the  interests  of  the  public  they  serve,  I 
believe  that  the  NBC  affiliates  recognize  their  basic  mutuality 
of  interests  with  the  network.  Let  us  go  forward  with  our  efforts 
to  advance  these  mutual  interests. 

All  the  signs  point  to  a  colorful  and  promising  future 
and  I  wish  you  a  most  successful  meeting  and  continued  achievement 
and  prosperity. 


♦  •  •  o  •  ♦  • 
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August  31,  1954 

WEAVER  AND  SARNOPP  OUTLINE  NBC’S  PLANS  FOR  CONTINUED 
TELEVISION  LEADERSHIP  AT  AFFILIATES  MEETING 

NBC-TV's  Fall  Schedule  Includes  Record-Breaking  37  New 
Shows  and  Trail-Blazing  Coast-to-Coast  Spectaculars; 

New  Blueprints  for  Public  Service  Programming 

FOR  RELEASE  TO  MORNING  NEWSPAPERS  WEDNESDAY,  SEPT,  I 

CHICAGO,  Aug.  31  --  Television  affiliates  of  the  National 
Broadcasting  Company  were  informed  today  that  NBC’s  Fall  Schedule 
will  include  a  record-breaking  number  of  37  new  shows,  will  feature 
a  series  of  trail-blazing  color  Spectaculars  over  a  coast-to-coast 
color  network  and  will  test  new  blueprints  for  public  service 
television  programming. 

A  team  of  NBC  executives,  headed  by  Sylvester  L.  Weaver  Jr., 
President,  and  Robert  W.  Sarnoff,  Executive  Vice  President,  spelled 
out  for  the  affiliates  the  network's  plans  for  continued  TV  leader¬ 
ship  and  highlighted  these  activities; 

1.  The  creation  of  the  most  comprehensive  nationwide 
color  television  network  in  existence.  This  was  started  15 
months  ago;  by  this  year’s  end,  a  total  of  82  NBC  television 
affiliates  will  be  equipped  to  transmit  network  shows  in 

(more) 
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color,  and  about  87  per  cent  of  all  American  television 
families  will  be  within  range  of  the  NBC  color  service, 

2,  The  impending  inauguration  of  three  different 
series  of  90-minute  color  Spectaculars,  all  of  which 
will  be  seen  coast-to-coast.  The  Spectaculars  alone 
will  give  NBC  a  total  of  49i  hours  of  color  program¬ 
ming  in  the  Pall  season  --  more  than  any  other  network1 s 
total  Fall  color  lineup.  In  addition,  NBC  will  color 
televise  a  two-hour  production  of  "Macbeth”  and  various 
major  film  shows, 

3,  A  complete  sellout  of  the  Fall  evening  program 
schedule  with  at  least  one  new  show  inserted  every 
evening  of  the  week.  The  total  of  37  new  Fall  shows, 
including  daytime  programs,  is  the  greatest  number  ever 
introduced  by  any  network  for  a  new  season, 

4,  The  expansion  of  NBC's  participating  programs 
line-up,  with  the  addition  of  "Tonight"  to  the  "Home" 
and  "Today"  roster.  Through  the  success  of  these 
"magazine  concept"  programs,  NBC  has  attracted  to 
television  more  advertisers,  big  and  little,  than  any 
other  network, 

5,  The  exploration  of  ways  to  commission  special 
operas  and  great  plays  for  television  on  a  much  broader 
scale;  the  development  of  plans  to  offer  prizes  and  first 
performance  presentations  of  new  operas,  symphonies  and 
concerts  on  both  television  and  radio,  and  for  the 
financing  of  initial  performances  of  new  works  of  art  in 
fields  that  are  adaptable  to  broadcasting, 

(more ) 
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In  summing  up  NBC’s  plans  and  accomplishments,  Mr.  Weaver 
emphasized  the  three  basic  concepts  which  underlie  all  NBC  planning: 

"First  -  our  advertising  policies  are  to  build  a  pattern 
of  uses  in  national  television  that  will  range  from  five-second 
identif iciations  to  all  night  explosions,  from  365-day  continuity 
to  once-a-year  Spectaculars  and  all  the  other  uses  in  all  the 
different  patterns  so  that  every  advertiser  can  find  what  he  needs 
available  to  him  through  NBC. 

"Seoond  -  our  circulation  policies  are  to  so  program  that 
every  segment  of  our  population,  no  matter  what  ethnic,  racial, 
cultural,  age  level  or  other  grouping  they  may  be,  will  find  attractive 
interesting  and  entertaining  programs  of  interest  to  him  or  her. 

"Third  -  that  this  all-segment,  all-family,  all-set 
audience  receives  from  our  schedule  the  enlightening  and  enriching 
and  inspiring  and  informing  —  as  well  as  entertaining  —  fare  re¬ 
quired  to  meet  the  critical  problems  which  our  world  faces." 

The  enlargement  of  NBC  Television’s  operations  in  the  public 
service  areas,  Mr,  Weaver  said,  lies  in  the  creation  of  new  repertoire 
and  the  development  of  new  writers  and  artists.  Several  plans  to 
create  opportunities  for  new  artists  and  to  encourage  others  to  extend 
their  abilities  into  new  fields  are  being  developed,  he  said. 

Mr.  Sarnoff  told  the  station  officials  and  executives  that 
nobody  can  doubt  that  color  television  will  be  the  major  broadcast 
medium  of  the  future. 

By  operating  in  color  for  the  past  year  —  NBC’s  color 
introductory  year  --  NBC  has  accumulated  a  body  of  know-how  and  ex¬ 
perience  which  no  other  organization  has,  Mr.  Sarnoff  pointed  out. 


(more) 
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Now  that  the  introductory  year  is  ended,  NBC  is  in  business  ready 
to  make  color  operations  go  to  work  for  its  audience,  its  affiliates 
and  its  advertisers. 

By  Jan,  1,  Mr,  Sarnoff  reported,  NBC  will  have  color 
origination  facilities  for  handling  60  hours  of  color  programming 
a  month,  embracing  productions  of  all  types.  In  addition  to  the 
Colonial  Theatre  and  Studio  3E  in  New  York,  NBC  will  in  a  few  weeks 
be  operating  out  of  the  former  Warner  Brothers  Studio  in  Brooklyn, 
the  world’s  biggest  color  studio  where  the  Spectaculars  will 
originate.  Studio  3F  in  Radio  City  has  been  doubled  in  size  to 
handle  color  commercials.  By  the  beginning  of  the  year,  the  new 
$3,500,000  West  Coast  color  studio  will  be  ready  in  Burbank,  Calif, 

George  E,  Frey,  Vice  President  in  charge  of  Television 
Network  Sales,  said  NBC*s  major  sales  effort  is  now  concentrated  on 
the  daytime  schedule  where  within  recent  weeks  14  quarter-hours 
representing  $7,000,000  worth  of  gross  time  billings  were  sold. 

Evening  line-ups  on  NBC  this  Fall  will  be  bigger  than 
ever,  Frey  stated,  with  the  average  totaling  88  stations,  19  more 
than  a  year  ago, 

Thomas  A.  McAvity,  Vice  President  in  charge  of  Television 
Programs,  reviewed  the  new  nighttime  program  schedule,  evening  by 
evening.  He  listed,  in  addition  to  the  two  series  of  Max  Liebman 
Spectaculars  and  the  Leland  Hayward  Spectaculars,  such  outstanding  new 
attractions  asj 

Monday  -  SID  CAESAR  and  MEDIC. 

Tuesday  -  Ten  shows  by  MARTHA  RAYE  in  addition  to 

MILTON  BERLE  and  BOB  HOPE  and  IT’S  A  GREAT  LIFE,  starring 
Michael  O’Shea,  James  Dunn  and  Bill  Bishop. 

(more) 
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Wednesday  -  BIG  TOWN. 

Thursday  -  LUX  VIDEO  THEATRE 
Friday  -  RED  BUTTONS  and  JACK  CARSON. 

Saturday  -  MICKEY  ROONEY,  CLAUDETTE  COLBERT,  IMOGENE 
COCA,  JIMMY  DURANTE  and  DONALD  O’CONNOR  and  GEORGE  GOBEL. 

Sunday  -  PEOPLE  ARE  FUNNY  and  ROBERT  CUMMINGS. 

"We  are  frankly  convinced,1'  said  McAvity,  "that  this  new 
195^-55  schedule  will  give  NBC  domination  in  all  the  rating  services 
and  that  this  will  be  the  biggest  year  in  NBC  history  from  the  stand¬ 
point  of  over-all  program  strength." 

Richard  A,  R,  Pinkham,  director  of  NBC’s  new  participating 
programs  division,  detailed  the  extension  of  Mr,  Weaver ’ s "magazine 
concept" of  selling  by  which  many  companies  with  total  advertising 
budgets  of  $100,000  a  year  or  less  are  being  drawn  into  "Today," 

"Home"  and  "Tonight."  A  total  of  75  such  companies  have  already 
bought  into  "Today"  and  "Home]'  Pinkham  pointed  out,  many  with  such 
success  that  they  have  expanded  into  spot  television  buying. 

"We  concentrate  on  smaller  advertisers  because  we  can  dazzle 
them  with  consumer  impact  and  marketing  prestige  of  a  big-time  tele¬ 
vision  show  together  with  the  personal  salesmanship  of  a  great  star 
who  can  be  merchandised,"  explained  Pinkham.  Major  national  ad¬ 
vertisers  as  well  are  joining  with  the  smaller  spenders  in  buying 
into  these  programs,  he  added, 

"Today,"  he  pointed  out,  is  an  established  success  with 
high  compensation  returns  for  NBC  affiliates;  a  "fat  and  happy  Fall" 
is  in  prospect  for  "Home,"  and  "Tonight"  has  already  achieved  an 
enthusiastic  response  from  prospective  advertisers. 

(more ) 
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NBC’s  greatest  audience  promotion  campaign  in  history  has 
been  charted  for  this  Pall  with  major  emphasis  on  the  Spectaculars, 
reported  Jacob  A.  Evans,  director  of  national  advertising  and 
promotion.  The  biggest  overall  promotional  explosion  on  the  sales 
promotion  front  will  be  the  ‘'Tonight"  campaign,  to  be  launched  with 
full-page  newspaper  advertisements  in  New  York  and  Chicago  and  with 
major  space  in  the  trade  press,  he  added. 

The  Fall  publicity  campaign  was  reviewed  by  Syd  Eiges, 
Vice  President  for  Press  and  Publicity, 
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